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We^ll  be  there  to  cover  the 
fireworks  when  the  Republicans 
come  to  San  Diego 

The  largest  fireworks  display  west  of  the  Mississippi  will  be  in  San  Diego  this 
month.  And  Copley  Newspapers  will  be  there.  With  the  resources  of  the  The  San 
Diego  Union-Tribune  and  Copley  News  Service,  expect  the  most  thorough  conven¬ 
tion  coverage.  No  one  knows  San  Diego  better.  We’ll  even  cover  the  fireworks 
outside  the  convention  center.  Plus,  if  there  are  any  pyrotechnics  in  Chicago  for  the 
Democratic  National  Convention,  Copley’s  Illinois  Newspapers  and  Copley  News 
Service  will  be  there,  too.  Not  to  mention  special  coverage  by  Copley  News 
Service  columnist  Tom  Hayden.  He  has  a  history  of  being  where  the  fireworks  are. 
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E&P 


Join  Us  For. 


Interactive 

Newspapers  ’97 

Interactivity + Creativity = Profitability! 
The  unequivocal  equation 

Feb.  12-15, 1997  •  Hyatt  Regency  •  Houston,  TX 


Sponsored  by:  Association  of  Free  Community  Papers  (AFCP), 
Editor  Publisher  (E&P),  Inter  American  Press  Association  (lAPA), 
Independent  Free  Papers  of  America  (IFPA),  The  International  Associa¬ 
tion  for  Newspaper  and  Media  Technology! Initiative  for  Newspaper  Elec¬ 
tronic  Supplemerils  (INES/IFRA),  International  Newspeper  Marketing 
Association  (INMA),  National  Newspaper  Association  (NNA),  Suburban 
Newspapers  of  America  (SNA ). 
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Interactive  Newspapers  ’97  provides  a  true  summit- 
level  experience  for  professionals  who  are  serious 
about  interactive  news  products.  You’ll  find  objective, 
hard-hitting  facts  and  strategies  that  will  help  you  devel¬ 
op  your  business  regardless  of  your  publication’s  size, 
frequency  or  reach.  You’ll  hear  honest  discussions  of 
what’s  working  and  what’s  not  fiom  those  on  the  front 
lines  of  this  fast-evolving  frontier.  And  you’ll  hear  from 
the  most  creative,  most  sought-after  speakers  in  the 
interactive  arena  today. 


Among  The  Highlights: 


•  Optional  technology  and/or  marketing 
overview:  Exceptional  sessions  devoted  to  understand¬ 
ing  the  lEitest  technology  plus  strategic  insight  into  how 
to  market  your  interactive  newspaper. 

•  Great  keynoters:  Lett  Forman,  Senior  Vice  Presi¬ 
dent,  New  York  Times  Co.,  Dorothea  CoccoU  Palsho, 
President,  Information  Services,  Dow  Jones  &  Co. 

•  General  sessions:  Case  studies;  reviews  of  various 
interactive  newspapers;  plus  relevant,  topical  presenta¬ 
tions  on^as  that  are  vitally  important  such  as  online 
advertising  arid  competitive  threats  to  your  local  market. 


Roundtable  discussions:  Back  by  popular 
jlemauid,  these  small,  working  sessions  provide  an 
opportunity  to  engage  in  candid,  deep  discussions  on 
topics  that  matter  most  to  you. 

•  Breakout  sessions  that  allow  you  to  pick  and 
choose  the  areas  that  concern  you  most. 

•  Exhibits/Demos:  Full  exhibit  hall  featuring  75-t- 
vendors,  unlimited  networking  opportunities  and  much 


Don’t  miss  this  year’s  program.  It’s  anything  BUT  the 
same  old  hype  and  “how-to”  hoopla —  and  it’s  brought 
to  you  by  some  of  the  most  credible  organizations  in 
the  newspaper  industry. 

THIS  IS  THE  8TH  ANNUAL  INTERACTIVE 
NEWSPAPERS  CONFERENCE.  HND  OUT 
WHY  MORE  THAN  750  OF  YOUR 
COLLEAGUES  ATTENDED  LAST  YEAR’S 
MEETING.  FOR  MORE  INFORMATION: 


WEB  SITE:  Visit  http://www.mediainfo.com 
Then  select  the  Events  icon. 

PHONE:  212-675-4380  ext.  314 
E-MAIL  marshas@mediainfo.com 

Conference  cost  is  $895.  Price  increases  to  $995  on 
Sept.  16, 1996.  Optional  marketing  or  technology 
overview  cost  $105. 

Find  out  about  SPECIAL  discounts  for  members  of  the 
National  Newspaper  Association,  Suburban  Newspapers  of  Ameri¬ 
ca,  Independent  Free  Papers  of  America  and  the  Association  of 
Free  Community  Papers.  Contact  your  organization  for  details. 


For  Exhibit  Opportunities;  Call  Dennis  O'Neill  at  212-675-4380  ext.  501.  E-mail:  dennisotSmediainfo 


CALENDAR 


AUGUST 

8-11  Mid-Adantic  Newspaper  Advertising  and  Mariceting 
Executives  Summer  Meeting,  Radisson  Hotel, 

Asheville,  N.C. 

10- 13  Association  for  Education  in  Journalism  and  Mass 

Communication  Conference,  Hilton  Hotel, 

Anaheim,  Calif. 

14-17  Asian  American  Journalists  Association,  Radisson, 

St.  Paul,  Minn. 

21-25  National  Association  of  Black  Journalists,  Stouffer 
Hotel,  Nashville,Tenn. 

30-9/1  Religion  Newswriters  Association  Annual  Meeting, 
Omni  Orrington  Hotel,  Evanston,  Ill. 

SEPTEMBER 

5-7  Maryland-Delaware-D.C.  Press  Association  Annual 
Summer  Convention,  Harbourtowne  Golf  Resort  & 
Conference  Center,  St.  Michaels,  Md. 

5- 8  National  Lesbian  &  Gay  Journalists  Association, 

Hyatt  Regency,  Miami 

6- 11  Suburban  Newspapers  of  America  Fall  Publishers 

Conference,  Marc  Hopkins  Inter-Continental, 

San  Francisco 

12-14  Washington  Newspaper  Publishers  Association 

Annual  Convention  and  Board  Meeting,  Cavanaugh’s 
at  Yakima  Center,  Washington 

12- 14  Annual  Mid-America  Newspaper  Conference,  Holiday 

Inn  —  Lake  of  the  Ozarks,  Lake  Ozark,  Mo. 

18-20  Interstate  Advertising  Managers’ Association  FaU 
Advertising  Conference,  Harbourtowne, 

St.  Michaels,  Md. 

25-28  International  Newspaper  Marketing  Association 
Europe  Conference,  the  Antwerp  Hilton,  Belgium 

OCTOBER 

1-4  National  Conference  of  Editorial  Writers  Aimual 
Convention,  Hyatt  Regency,  Baltimore,  Md. 

5- 9  Inter  American  Press  Association  52nd  General 

Assembly,  Ritz-Carlton  Huntington  Hotel, 

Pasadena,  Calif. 

6- 8  Ohio  Circulation  Managers  Association  Fall 

Conference,  Crowne  Plaza,  Cincinnati,  Ohio 

11- 13  National  Association  of  Agricultural  Journalists, 

Budgetel,  Dublin,  Ohio 

13- 16  Advertising  Media  Credit  Executives  Association 

International  Annual  Conference,  Royal  Sonesta, 

New  Orleans 

17- 20  Society  of  Environmental  Journalists  Conference, 

Washington  University,  St.  Louis 

18- 19  Annual  Newspaper  Association  Conference  on 

Technology,  Seattle  Marriott  Hotel,  Seattle,  Wash.  Hosted 
by  Washington  Newspaper  Publishers  Association 


August  September  October 


S  M 

T  W  T 

F 

s 

S 

M  T  W  T  F  S 

S  M  T  W 

T  F  S 

1 

T 

T” 

2  3  4  5  6  7 

~  12 

3  4  5 

4  5” 

6  7  8 

10 

8~ 

9  10  11  12  13  14 

6  7  8  9 

10  11  12 

11  12 

13  14  15  16 

17 

iF 

16  17  18  19  20  21 

13  14  15  16 

17  18  19 

18  19 

20  21  22  23 

24 

22 

l3^  25  IF  27  28 

20  21  22  23 

24  25  26 

25  26 

27  28  29  30  31 

2F 

30 

27  28  29  30  31 

,  STOCK  TABLES  ’  1 

Editor  &  Publisher 

1 
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U.S.  Media  Stock  Values 

(Weekly  Closing  Quotes) 

STOCK 

7/30/96 

7/23/96 

7/31/95 

A.H.  Belo  Corp.  (NY) 

39.625 

38.125 

31.375 

American  Media  Inc.  (NY) 

4.50 

4.75 

5.875 

Central  Newspapers  Inc.  (NY) 

34.00 

35.375 

27.50 

Dow  Jones  &  Co.  Inc.  (NY) 

37.875 

38.375 

36.125 

Gannett  Co.  Inc.  (NY) 

64.00 

65.75 

55.00 

Gray  Comm.  Sys.  (NY) 

21.50 

22.75 

17.583 

Harte-Hanks  Comm.  (NY)* 

25.875 

26.00 

17.083 

Hollinger  International  (NY)# 

9.375 

10.00 

11.00 

Knight-Ridder  Inc.  (NY) 

65.50 

66.125 

56.125 

Lee  Enterprises  Inc.  (NY)** 

19.875 

21.00 

19.3125 

McClatchy  Newspapers  Inc.  (NY) 

24.625 

25.875 

22.00 

Media  General  Inc.  (AM) 

27.75 

33.75 

33.75 

New  York  Times  Co.  (AM) 

29.125 

29.125 

25.50 

Providence  Journal  (NY)# 

18.375 

17.00 

N/A 

Pulitzer  Publishing  Co.  (NY) 

53.00 

54.375 

48.50 

E.W.  Scripps  Co.  (NY) 

41.50 

43.125 

34.125 

Times  Mirror  Co.  (NY) 

40.00 

40.375 

28.875 

Tribune  Co.  (NY) 

68.75 

66.875 

64  875 

Washington  Post  Co.  (NY) 

308.375 

302.75 

281.50 

#  Adjusted  for  3  for  2  stock  split  as  of  12/95 
**  Adjusted  for  2  for  1  stock  split  as  of  12/8/95 

#  /knierican  Publishing  merged  with  Hollinger  Inc.  as  of  10/13/95 

#  Initial  Public  Offering  6/24/96 

Editor  &  Publisher 

Foreign  Media  Stock  Values 

(Weekly  Closing  Quotes) 

STOCK 

7/30/96 

7/23/96 

7/31/95 

Hollinger  Inc.  (a) 

10.00 

10.35 

12.25 

News  Corp.  Ltd.  (c) 

19.375 

19.875 

23.625 

Pearson  Ltd.  (b) 

6.24 

6.35 

6.29 

Quebecor  Inc.  Class  A  (a) 

20.70 

21.00 

20.25 

Reuters  Holdings,  ADR  (c) 

64.1875 

67.00 

49.50 

Southam  Inc.  (a) 

16.15 

16.20 

14.875 

Thomson  Corp.  (a) 

22.35 

22.70 

18.50 

Toronto  Sun  Publishing  Corp.  (a) 

16.20 

16.25 

11.75 

Torstar  Corp.  (a) 

24.60 

23.65 

21.125 

(a)  Quotes  are  in  Canadian  dollars 
jb)  Quotes  are  in  British  pounds 
(c)  Quotes  are  in  U.S.  dollars 

1  Prepared  for  £(Srp  by  Schroder  WertheimS  Co.  Inc. 

August  3, 1996  ■  Editor  &  Pubusher  1 


August  3, 1996 


SECTIONS 


20 

Newspeople 
In  The  News 


22 

Advertising/Prontotion 

Realtor  Offers 
Classified  Advice 

24 

Legal 

Reporters  Sue  Over  Firing 

26 

News  Tech 
Publishing  System 
Installations 

28 


NEWS 

6 


Reflections  On  The  Industry 

A  new  poll  shows  that  despite  increased  stress  levels,  many 
editors  are  optimistic  about  the  future  of  newspapers 


10 

Beantown  Battle 

Two  mighty  dailies  slug  it  out  in  one  of  the 
country’s  last  remaining  big-city  newspaper  wars 

14 

Dealing  With  The  Fol  Crunch 

Congress  reviews  tvays  to  streamline  the  staggering 
volume  of  Fol  requests  and  include  electronic  records 


17 

Helping  To  Solve  A  Crime 


While  covering  a  grisly  upstate  New  York  murder, 
two  reporters  find  a  body  hanging  from  a  tree 


Interactive 

Communications 

Cox  Goes  Digital 


32 
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Attracting  Readers 


18 

Over  The  Line? 

A  reporter  for  the  New  York  Post  uses  questionable 
methods  while  reporting  on  the  TWA  Flight  800  disaster 


19 


New  Olympic  Event:  Rumormongering? 

Conflicting  reports  about  coverage  of  the  Olympic  Games 


38 


Classified 


PAGE  17 


20 

Trahant  Named  To  Publisher’s  Post 

Mark  Trahant  is  believed  to  be  the  first 
Native  American  to  be  named  editor  and  publisher 
of  a  mainstream  newspaper 

31 

SPJ  Board  OKs  Ethics  Code 

Delegates  to  this  year's  September  convention  will 
vote  whether  to  accept  or  reject  the  proposed  code 
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ABOUT  AWARDS 


CLARK  MOLLENHOFF  AWARD.  Chris  Adams  of  the  New 

Orieans  Times-Picayune  has  been  awarded  the  $5,000  1996 
Clark  MoUenhoff  Award  for  Excellence  in  Investigative 
Reporting  from  the  Institute  on  Political  Journalism  at 
Georgetown  University. 

Adams  was  cited  for  his  work  covering  Louisiana’s 
health  crisis,  which  resulted  in  changes  in  its  administration 
there. 

The  Institute  on  Political  Journalism  is  a  cooperative  educa¬ 
tional  program  between  the  Fund  for  American  Studies  and 
Georgetown  University. 

FRONT  PAGE  AWARDS.  The  Washingtun-Baltimore 
Newspaper  Guild,TNG  Local  35,  recently  armounced  the  win¬ 
ners  of  its  annual  Front  Page  Awards. 

The  grand-prize  and  first-place  winners  were: 

The  Dan  deSouza  Memorial  Award  for  Local  35  Member  of 
the  Year,  Frank  Swoboda  and  Jamie  Ward-Black  of  the 
Washington  Post]  the  Nadine  Grinder  Memorial  Award  for 
Local  35  Steward  of  the  Year,  Keith  Sinzinger,  Washington  Post 
and  Robert  S.Teachout,  Bureau  of  National  Affairs;  and  the  Bill 
Pryor  Memorial  Grand  Prize  for  Writing,  Gary  Gately,  James 
Bock  and  Mike  Bowler,  Baltimore  Sun. 

Also;  Distinguished  nondaily  specialized  technical  reporting, 
Jeanann  Blanke,  Kathleen  Ayiku  Gbey,  Pam  D.  Ginsbach,  Diana 
1.  Gregg,  Susan  Mclnemey,  Daniel  J.  Roy,  and  James  N.  Ward, 
Bureau  of  National  Affairs;  Distinguished  public  service  report¬ 
ing,  Carole  Sugarman  and  Sandra  Evans,  Washington  Post, 
Distinguished  headline  writing,  Julie  Makinen,  Washington 
Post,  Distinguished  investigative  reporting,  Gary  Gately,  James 
Bock  and  Mike  Bowler,  Baltimore  Sun]  Distinguished  local 
reporting,  Eugene  L.  Meyer,  Washington  Post,  Bemie  Harrison 
Memorial  Award  for  Commentary,  Amy  F.  Schwartz, 

Washington  Post,  and  Distinguished  criticism,  Edward  Gunts, 
Baltimore  Sun. 

Also;  Distinguishe.d  portrait  photography,  Kenneth  K.  Lam, 
Baltimore  Sun]  Distinguished  sports  photography,  Lam, 
Baltimore  Sun]  Distinguished  feature  photography,  Barbara 
Haddock  Taylor,  Baltimore  Sun]  Distinguished  local  news  pho¬ 
tography  (tie),  Jed  Kirschbaum  and  Amy  Davis,  both  of  the 
Baltimore  Suw,  Distinguished  national  news  photography, 
Kenneth  L.  Lam,  Baltimore  Sun]  Distinguished  picture  story, 
Barbara  Haddock  Taylor,  Baltimore  Sun]  Distinguished  news 
graphics,  Robert  Cronan,  Baltimore  Sun]  Distinguished  illustra¬ 
tion,  Joe  Wadsworth,  Washington  Fbst;  Distinguished  local 
advertising,  William  “Chip”  Burkey,  Baltimore  Sun]  and 
Distinguished  maiketing  and  promotion,  Christina  Woodard 
and  Joe  Graham,  Bureau  of  National  Affairs. 

FREEDOM  FORVM  ADMINISTRATOR  OF  THE  YEAR. 

Douglas  Anderson,  director  of  the  Walter  Cronkite  School  of 
Journalism  and  Telecommunication  at  Arizona  State  University 
inTempe,  will  receive  a  $10,000  award  and  medal  as  the  1996 
Freedom  Forum  Journalism  Administrator  of  the  Year. 

Anderson,  a  former  journalist  who  helped  establish  Arizona 
State’s  graduate  program  in  mass  communication,  is  president 
of  the  Association  of  Schools  of  Journalism  and  Mass 
Communication  and  chair  of  the  accrediting  committee  of  the 
Accrediting  Council  on  Education  in  Journalism  and  Mass 
Communications. 


NATIONAL  PRESS  CLUB  AWARI^.  The  National  Press 
Club  has  annoimced  the  winners  of  its  1996  Journalism 
Awards. 

Tom  Knudson,  a  reporter  for  the  Sacramento  Bee,  won  the 
Robert  L.  Kozik  Award  for  Environmental  Reporting  for  his 
series, “A  Dying  Sea”;  Michael  Dobbs  of  the  Washington  Post 
won  the  Edwin  M.  Hood  Award  for  Diplomatic  Correspond¬ 
ence  for  his  series  on  Bosnia. 

The  Washington  Correspondence  Award  was  won  by 
Sharon  Schmickle  and  Mike  Kaszuba  of  the  Minneapolis  Star 
Tribune  for  a  series  of  stories  on  the  Capitol  Hill  budget 
battle. 

Michael  Sznajderman  of  the  Tampa  Tribune  won  tlie 
Robin  Goldstein  Award  for  Regional  Reporters  in  Washington 
for  a  series  of  stories  on  different  subjects. 

Winners  of  the  Consumer  Journalism  Award  were  Sam 
Roe,  Michael  Sallah,  and  the  staff  of  the  Toledo  Blade  for  an 
investigation  of  restaurant  health  practices. 

CAItR  VAN  ANDA  AWARD.  John  Mack  Carter,  president  of 
Hearst  Magazines,  and  Albert  J.  Schottelkotte,  president  and 
CEO  of  the  Scripps  Howard  Foimdation,  were  awarded  the 
CarrVanAnda  Award  from  the  E.W  Scripps  School  of 
Journalism  at  Ohio  University. 

The  CarrVanAnda  Award  recognizes  enduring  contribu¬ 
tions  to  journalism  and  is  named  for  the  former  managing 
editor  of  the  New  York  Times.  Van  Anda  attended  Ohio 
University  for  two  years  in  the  1880s  before  pursuing  his 
journalism  career. 

OREGON  PVBLISHERS  AWARDS.  During  its  recent  sum¬ 
mer  convention,  the  Oregon  Newspaper  Publishers 
Association  announced  winners  of  the  group’s  annual 
awards. 

Three  newspapers,  in  different  circulation  categories,  were 
named  first-place  winners  of  the  Charles  Sprague  Award  for 
General  Excellence  for  daily  newspapers. 

The  winners  are  as  follows;  The  Oregonian,  40,001  circu¬ 
lation  or  more;  Corvallis  Gazette-Times,  9,001  to  40,000  cir¬ 
culation;  and  the  Ashland  Daily  Tidings,  9,000  circulation  or 
less. 

Winners  of  the  Elmo  Smith  Award  of  General  Excellence 
for  nondaily  newspapers  also  were  divided  by  circulation  cat¬ 
egory. 

First-place  winners  follow:  the  Tigard/Tualatin  Times, 

5,001  circulation  or  more;  The  Dalles  Weekly  Reminder, 

2,001  to  5,000  circulation;  and  the  Rogue  River  Press,  2,000 
circulation  or  less. 

John  McMilan,  former  executive  editor  and  publisher  of 
the  Salem  Statesman  Journal,  was  awarded  the  Amos  E. 
Voortiies  Award.  The  award  is  given  in  recognition  of  out¬ 
standing  journalistic  achievement  in  the  public  interest  or  in 
the  interest  of  the  welfere  and  honor  of  the  journalistic  pro¬ 
fession. 

A  special  award,  the  Jerry  Latham-Mail  Tribune  Award, 
recognizes  a  daily  and  weekly  newspaper  with  the  highest 
percentage  increase  in  circulation  during  1996.  The 
Oregonian  won  in  the  category  of  daily  newspapers,  and 
the  Siuslaw  News,  in  Florence,  won  in  the  category  of  week¬ 
ly  newspapers. 
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Lecture  series 
to  honor  Caen 

A  LECTURE  SERIES  honoring  San 
Francisco  Chronicle  columnist  Herb 
Caen  will  kick  off  this  fall  at  the 
University  of  Califomia-Berkeley’s  Grad¬ 
uate  School  of  Journalism. 

Caen,  a  Pulitzer  Prize  winner,  who  has 
been  writing  his  gossip,  humor,  commen¬ 
tary  and  news  column  for  58  years,  is  ctir- 
rently  undergoing  treatment  for  inopera¬ 
ble  lung  cancer. 

However,  he  is  still  titming  out  three 
columns  a  week. 

An  announcement  by  the  School  of 
Journalism  said  the  lecture  series  is  made 
possible  by  grants  from  the  Chronicle 
Publishing  Co.,  the  Ann  and  Gordon 
Getty  Foundation  and  other  donors. 

According  to  dean  Tom  Goldstein, 
speakers  for  the  series  will  be  nationally 
prominent  figures  from  the  arts,  sci¬ 
ences,  business  and  the  media,‘'who  have 
significant  insights  into  communication 
in  the  United  States.” 

“Herb  Caen  never  went  to  a  formal 
school  of  journalism,  but  he  has  been  a 
teacher  to  generations  of  reporters  and 
editors,"  Goldstein  continued.  “His  con¬ 
cise  writing,  his  bite,  his  humor,  his  abili¬ 
ty  to  make  points  of  great  social  signifi¬ 
cance  ever  so  subtly,  have  long  served  as 
models  for  others  to  emulate.” 

Goldstein  credited  Bill  Coblentz,  a  San 
Francisco  lawyer,  for  bringing  the  idea  of 
the  series  into  reality  “in  record  time.” 

The  dean  said  more  than  $200,000  has 
been  raised  for  the  project  and  addition¬ 
al  contributions  are  being  sought. 

Post  dividend 

HE  WASHINGTON  POST  Co.  board 
of  directors  declared  a  regular  quar- 
teriy  dividend  of  $1.15  per  share, 
payable  Aug.  9  to  shareholders  of  record 
on  July  26. 

Oregon  press 
group  to 
investigate  fees 

WHEN  A  STATE  agency  billed  the 
Baker  City  Herald  for  $809  for 
copies  of  ijersonnel  records  relating  to  a 
disiiiisscd  employee,  the  Oregon 
Newspaper  Publishers  Association 


decided  the  fee  should  be  investigated. 

ONPA  plans  to  survey  its  members  to 
determine  the  extent  of  this  problem 
for  state  newspapers  and  may  bring  up 
the  fee  system  as  a  legislative  issue  in 
1997,  the  association  announced. 

The  Herald,  with  a  circulation  of 
3,256,  reported  that  the  Department  of 
Human  Resources  billed  it  for  10.7 
hours  of  Attorney  General  staff  time  at 
$73  per  hour,  one  hour  of  personnel 
staff  time  at  $22. 1 1  an  hour,  and  60 
copies  of  documents  at  10<t  apiece. 

According  to  the  Attorney  General’s 
Public  Records  and  Public  Meetings 
Manual,  public  bodies  are  allowed  to 
recover  actual  costs  of  providing  non¬ 
exempt  material  to  the  public. 

ONPA  says  this  is  interpreted  by  pub¬ 
lic  agencies  as  including  the  cost  of 
copying  records  and  could  include  staff 
time  spent  in  finding  requested  records, 
reviewing  the  records  to  delete  exempt 
information,  and  supervising  a  staffer’s 
inspection  of  the  documents.  An  attor¬ 
ney’s  time  in  examining  the  records  also 
may  be  counted. 

But  ONPA  attorney  Jack  Orchard 
believes  the  costs  placed  on  the  Herald 
do  not  fall  with  the  Attorney  General’s 
interpretation  and  should  not  be 
demanded  by  the  agency. 

Gail  Ryder,  ONPA’s  director  of  govern¬ 
ment  affairs,  said:  “We  agree  and  join 
[Orchard]  in  his  concern  about  the  dan¬ 
ger  of  the  precedent  being  set. 
Nationally,  this  is  becoming  a  trend. 
Governmental  bodies  are  using  the 
threat  of  excessive  costs  to  effectively 
cut  off  access  to  public  records.” 

Among  the  ONPA  survey  questions  to 
be  asked,  according  to  Ryder,  is:  “How 
often  and  under  what  circumstances 
have  you  made  the  decision  not  to  con¬ 
tinue  the  pursuit  of  a  public  record 
because  you  were  informed  you  would 
be  charged  for  legal  fees?” 

Herald  publisher  Jack  Turner  told 
E&P  that  the  paper  has  not  paid  the 
$809  and  will  pay  it  only  as  a  last 
resort. 

“The  price  is  ridiculous,”  Ttimer 
added.  “No  one  in  theAtttomey 
General’s  office  makes  $73  an  hour. 
Besides,  we  don’t  believe  we  should  pay 
for  state  reports  any  more  than  we 
should  pay  for  reports  from  the  police 
and  fire  departments  or  the  school 
board.  These  people  in  Salem  [the  state 
capital]  are  alrea^  paid.” 


McCormick 
grants  approved 

More  THAN  $4  MILUON  in  grants 
have  been  approved  by  the 
Robert  R.  McCormick  Tribune 
Foundation  for  journalism  and  free 
press  programs  this  year,  with  14  grants 
going  to  the  foundation’s  journalism 
program. 

Grants  awarded  in  the  first  half  of 
1996  include:  New  Directions  for  News, 
Columbia,  Mo.,  $1.35  million  for  three 
years;  Inter  America  Press  Association 
Technical  Center  Inc.,  Miami,  Fla.,  $1.3 
million  for  five  years;  Committee  to 
Protect  Journalists,  New  Yorii,  N.Y., 
$210,000  for  three  years;  Community 
Renewal  Society,  Chicago,  Ill.,  $205,000 
for  three  years;  Museum  of  Broadcast 
Communications,  Chicago,  $200,000  for 
two  years;  and  Institute  of  International 
Education  Inc.,  New  York,  $172,000  for 
one  year. 

Also:  Northwestern  University  Medill 
School  of  Journalism,  Evanston,  Ill., 

$  1 58,000  for  one  year;  Reporters 
Committee  for  Freedom  of  the  Press, 
Arlington,  Va.,  $138,000  for  two  years; 
International  Foundation  for 
Professional  Journalism  Inc.,  Panama, 
$100,000  for  two  years;  World  Press 
Institute,  St.  Paul,  Minn.,  $70,000  for  two 
years;  Alfred  Friendly  Foundation, 
Washington,  D.C.,  $56,000  for  two 
years;  Florida  International  University 
Foundation  Inc.,  North  Miami,  $50,000 
for  one  year;  Institute  Prensa  y 
Sociedad,  Lima,  Peru,  $25,000  for  one 
year;  and  Arthur  E  Bums  Fellowship 
Program  Inc.,  Reston,Va.,  $10,000  for 
one  year. 

TipSheet  dehuts 

A  BIWEEKLY  ROUNDUP  of  story 
ideas  for  environmental,  science 
and  health  journalists  has  been 
launched  by  the  Radio  and  Television 
News  Directors  Foundation,  the  Society 
of  Environmental  Journalists  and  the 
National  Safety  Council’s  Environmental 
Health  Center. 

The  info  package,  called  TipSheet,  is 
available  electronically  and  via  fax  to 
reporters  and  editors  all  around  the 
nation. 

To  receive  it,  contact  Colony  Brown 
at  (202)  467-5217  or  via  e-mail  at 
colonyb@rtndf.org. 
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A  tow  truck  driver  who  refused  to  be  identified  uses  a  sledgehammer  on  a  media  bus  that 
broke  down  during  the  Olympic  Games  in  Atlanta  last  week.  The  bus  blocked  traffic  for  an 
hour.  No  word  on  what  became  of  the  reporter  passengers.  On  another  media  bus,  the 
driver  burst  into  tears  halfway  to  the  venue,  explaining  she  was  not  used  to  driving  on  the 
freeway.  A  replacement  bus  took  the  reporters  to  their  destination. 


lAPA  condemns 
Cuba  silence 

The  inter  AMERICAN  Press 

Association  has  issued  a  statement 
deploring  the  behavior  of  the  Cuban 
government  for  refusing  to  answer 
questions  from  lAPA  members  to  visit 
the  island. 

IAEA  has  sent  three  letters  over  the 
past  few  months  to  the  Cuban  Interests 
Section  in  Washington,  D.C.,  requesting 
permission  to  go  to  the  island  to  inves¬ 
tigate  allegations  of  violations  of  free¬ 
dom  of  the  press.  None  of  the  letters 
have  received  a  response. 

“This  lack  of  a  reponse,  the  IAEA 
believes,  demonstrates  fear  on  the  part 
of  the  Cuban  government  when  faced 
with  any  type  of  investigation  of  its 
human  rights  practices,  and  provides 
evidence  of  continuing  abuses  of  press 
freedom  in  particular,”  the  IAEA  said  in  a 
statement. 

St.  Pete  Times 
to  host  debate 

ON  Oct.  9,  the  St. Petersburg  (Fla.) 

Times  will  be  the  first  newspaper 
to  host  a  presidential  debate.The  debate 
will  be  held  at  St.  Petersburg’s  Bayfront 
Center. 

Tbe  Times  has  guaranteed  the 
$500,000  cost  and  is  helping  to  organ¬ 
ize  related  community  events. 

The  American  Association  of  Retired 
Persons  has  joined  the  Times  as  a  spon¬ 
sor  of  the  debate,  as  have  the  city  of  St. 
Petersburg,  the  University  of  South 
Florida  and  the  St.  Petersbuig/Clear- 
water  Area  Convention  &  Visitors 
Bureau. 

APT  NSN 
renew 

partnership 

The  AMERICAN  PRESS  Institute  in 
Reston,  Va.,  has  renewed  its  partner¬ 
ship  with  Dallas-based  Newspaper 
Satellite  Network  and  is  planning  its 
first  live  teleconference  this  fall,  accord¬ 
ing  to  an  announcement  from  API. 

The  renewal  is  the  fourth  year  of  the 
partnership,  which  has  grown  from  its 
initial  six-show  schedule  in  1992  to  24 


currently. 

API  identifies  programming  intended 
to  help  U.S.  newspapers  make  the  most 
of  their  resources,  and  NSN  produces 
and  distributes  the  programming  to  its 
subscribers. 

The  1996  to  1997  programming  will 
address  the  editorial,  circulation  and 
advertising  departments  with  specific 
topics  covering  training  for  the  staff, 
design  and  typography  of  the  newspa¬ 
per,  and  departmental  teamwork, 
among  other  topics. 

Chasing 

paper 

profits 

HE  MARKET  FOR  recycled 
newsprint  in  many  East  Coast  cities 
has  changed  dramatically  from  one  year 
ago. 

Newsprint  earned  New  York  City 
$160  per  ton  last  year,  but  this  year  it  is 
costing  the  city  $5  a  ton  to  get  rid  of  it, 
according  to  a  report  in  the  New  York 
Times.  New  Yoric  City  recycles  about 
300,000  tons  of  newspaper  annually. 

Maricet  prices  for  old  newspaper  on 
the  East  Coast  reached  their  peak  in 


May  through  July  of  1995,  according  to 
an  article  in  the  Record,  Bergen  County, 
NJ.  During  that  period,  brokers  in  some 
areas  reportedly  paid  close  to  $170  per 
ton. 

In  New  Jersey,  waste-processing  com¬ 
panies  that  sell  their  recyclables  say  the 
maricet  has  changed  so  drastically,  they 
may  soon  have  to  pay  others  to  take  it 
away,  and  some  companies  have  begun 
laying  off  workers,  according  to  the 
Record. 

Ohio  newspaper 
celebrates 
160  years 

The  nNDIAY,  OHIO,  Courier  recent¬ 
ly  staged  a  celebration  in  the  news¬ 
paper  office’s  front  lawn  to  mark  the 
paper’s  l60th  anniversary. 

Area  residents  were  invited  to  attend 
the  celebration,  and  many  of  the  1,000 
participants  toured  the  newspaper’s 
operations.  A  special  anniversary  tabloid 
section  was  printed  during  the  tour  so 
the  participants  could  view  a  live  press 
run.  Copies  of  the  tab  were  given  to  visi¬ 
tors  and  also  distributed  in  the  next 
day’s  issue  of  the  newspaper. 
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AP/ATLANTA  JOURNAL-CONSTITUTION 


BY  DOROTHY  GIOBBE 

Reflections  On 
The  Industry 


^PlTE  INCREASED  PRESSURE  to  cut  newsroom 
and  editorial  costs,  a  majority  of  editors  who  par- 
ticip:^d  in  a  recent  poll  believe  that  the  newspa- 
jjer  todustry  has  largely  dealt  with  its  challenges, 
and  most  are  optimistic  about  the  future  of  the  busi¬ 
ness. 

The  poll,  taken  in  late  July  by  Emerson,  N.J.  based 
Technometrica  Institute  for  Policy  and  Politics  in 
collaboration  with  Editor  &  Publisher  magazine, 
questioned  102  political  editors  across  the  country 
about  changes  in  the  newspaper  industry. 

Participating  editors  represent  newspapers  from 
all  circulation  sizes,  from 
more  than  100,000  daily  to 
less  than  50,000.  Their  aver¬ 
age  number  of  years  in  the 
newspaper  industry  is  23. 

Pressure  to  boost  profitabil¬ 
ity  by  cutting  costs  in  the 
newsroom  and  editorial 
departments  is  currently 
greater  than  it  was  five  years 
ago,  reported  70%  of  the  par¬ 
ticipants. 

Some  62%  said  they  agreed 
with  the  statement  by  car¬ 
toon  strip  character  Brenda 
Starr  that  newspapers  seem 
more  interested  in  profits 
than  people,  however,  56%  said  they  wished  that 
newspaper  quality  could  take  precedence  over 
shareholder  returns. 

Wickliffe  R.  Powell,  editor 
of  the  Daily  Iruieperuient  in 
Ashland,  Ky.,  and  a  survey  par¬ 
ticipant,  said  the  pressure  for 
profitability  “varies  from 
newspaper  group  to  newspa¬ 
per  group,  and  within  those 
groups,  from  newspaper  to 
newspaper.” 

“My  real  concern  is  that  I 
see  it  as  part  of  a  larger  trend, 
where  companies  may  be  get¬ 
ting  too  oriented  toward 
monthly  and  quarterly  results 
when  they  should  be  looking 
at  things  in  a  more  long-term 
way,”  he  said. 

“I  think  the  quality  of  the 
product  is  what  we’re  selling, 
and  if  we  sacrifice  quality,  the 
industry  is  hurting  itself  in  the 


long  run,”  Powell  added. 

The  respondents  are  optimistic  about  the  fuhire 
of  the  newspaper  industry,  and  more  than  two- 
thirds  predicted  that  in  five  years  the  industry  will 
be  in  as  good  shape,  or  better,  than  it  is  today 

Some  60%  said  that  the  industry  has  coped  satis¬ 
factorily  with  its  problems  and  has  a  rosy  future. 
About  three-quarters  disagreed  with  Ted  'I\imer’s 
1983  statement  that  newspapers  would  be  dead  in 
the  next  ten  years. 

Richard  Grimes,  political  editor  tor  the 
Charleston  (W.Va.)  Daily  Mail,  said  TV  remains  a 
formidable  competitor. 

“There  are  some  things  television  can  do  that  are 
hard  for  a  newspaper  to  match,  and  the  Internet  is 
something  that  we’re  going  to  have  to  respond  to,” 
he  said.“But  I  think  that  the  art  of  a  well-written  arti¬ 
cle  in  the  print  form  will  always  attract  people.” 

An  overwhelming  majority  of  the  participants 
characterized  their  jobs  as  stressful.  On  average,  they 
worii  at  least  a  10-hour  day,  and  a  five-and-one-half 
day  workweek. 

“Most  of  the  increased  stress  is  the  nature  of  the 
beast,”  Powell  said.  “It’s  inherent  in  the  nature  of  any 
kind  of  business  today.” 

Tom  Schuman,  managing  editor  of  the  Herald 
Bulletin  in  Anderson,  Ind.,  said  that  from  talking 
with  colleagues,  he  senses  that,  “The  stress  has  got¬ 
ten  worse,  and  the  hours  have  increased. 

“Part  of  the  reason  for  that  is  newspapers  are  try¬ 
ing  to  branch  out  into  different  areas  —  expanding 


Strategies  Used  By  Newspapers  To  Offset  Rising  Newsprint  Costs 

—  88%  Heightened  efforts  to  increase  advertising  revenue 
73%  Heightened  efforts  to  increase  circulation 

64%  Reduced  budgets 

59%  Increased  nev/spaper  prices 

50%  Introduced  innovative  features/columns 
36%  Redesigned  product  to  reduce  folio  sizes 
34%  Eliminated  jobs 

12%  Established  revised  benchmarks 
for  profitability  for  printed  folios 

-  9%  Increased  use  of 

syndicated  resources 

Technometrica  Institute  of  Policy  and  Politics/Editor  &  Publisher  magazine  survey  of  editors 


Despite  budget 
pressures  and 
high  stress,  many 
editors  believe 
the  newspaper 
industry  has  a 
rosy  future 
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1-Year  Circulation/Readership  Trends 


Decreased 

Remained  the 

Same 

Increased 

Circulation 

29% 

32% 

39% 

Readership 

21% 

37% 

42% 

Subscription  price  for  home  delivery 

5% 

40% 

54% 

Single  copy  cover  price 

3% 

62% 

35% 

Source:  Technometftca  Institute  of  Policy  and  Potitics/Editor  &  Publisher  magazine  sun/ey  of  editors 

their  coverage  areas  and  adding  online  services  and 
new  publications,”  Schuman  said. 

Half  of  the  editors  said  that  their  newspapers 
have  cut  staff  positions  over  the  past  two  years, 
most  of  which  were  reporting  and  editing  positions. 
Some  six  out  of  10  respondents  believe,  however, 
that  current  news  and  editorial  staffing  levels  will  be 
maintained  over  the  long  term. 

The  staff  cuts  mainly  were  attributed  to  escalation 
of  newsprint  and  material  costs  and  budget  cuts. 
The  results?  Over  half  the  editors  reported  reduced 
operating  expense,  a  smaller  news  hole,  and  lower 
staff  morale. 

Tom  Tashinger,  editorial  page  editor  for  the 
63,172-circulation  Beaumont  O'exas)  Enterprise, 
said  that  while  his  newspaper  had  experienced 
staffing  cuts,  he  did  not  observe  a  significant  decline 
in  employee  morale. 

Suggesting  that  smaller  newspapers  may  feel  the 
impact  of  staff  cuts  more  intensely,  Tashinger  said. 


“Of  course  everyone  would  like  more  resources  to 
do  more  things,  but  at  a  smaUer  paper,  there  are 
fewer  bodies  to  go  around  and  you  notice  it  more.” 

An  increase  in  jobs  came  in  electronic  or  new 
media  positions,  with  over  half  of  the  editors  report¬ 
ing  staffing  increases  in  those  areas.The  gains  came 
as  a  result  of  actual  or  anticipation  of  new  products 
and  services,  such  as  the  Internet  and  the  Web. 

Higher  newsprint  costs  prompted  many  newspa¬ 
pers  to  create  new  revenue  initiatives.  Almost  nine 
out  of  10  editors  said  that  their  newspapers  had 
intensified  efforts  to  increase  advertising  revenue 
and  three-quarters  said  their  newspapers  have 
increased  circulation-boosting  promotional  oppor¬ 
tunities. 

Almost  60%  of  the  editors  said  the  price  of  their 
newspapers  had  risen,  and  one  half  of  the  partici¬ 
pants  said  they  had  introduced  new  features  or 
columns  to  attract  new  customers  and  retain  cur¬ 
rent  readers. 


IN  BRIEF 


Hong  Kong 

cartoonist 

exhibition 

The  cartoon  shows  a  pen 

dressed  as  a  person  with  the  words 
“Media  Freedom”  on  its  tip,  battling  a 
blinding  blizzard. 

That  sums  up  the  way  prominent  car¬ 
toonist  Zimzi  sees  himself  and  the  rest 
of  Hong  Kong’s  lively  press  as  the 
British  colony  faces  a  takeover  by  China 
next  year. 

If  China  decides  to  crack  down  on 
dissent,  few  would  be  more  at  risk  than 
Zunzi,  who  has  delighted  Hong  Kong  — 
and  probably  angered  Beijing  —  for  a 


decade. 

An  exhibition  of  Zunzi’s  woik 
opened  in  Hong  Kong  on  July  16,  dis¬ 
playing  hundreds  of  his  cartoons  pub¬ 
lished  in  three  newspapers  and  three 
magazines. 

Many  cartoons  revolve  around  Hong 
Kong’s  return  to  Chinese  rule  on  July  1, 
1997. 

Hardly  anyone  escapes  his  attention: 
China’s  91-year-old  senior  leader,  Deng 
Xiaoping,  is  portrayed  as  doddering; 
MaoTse-tung  is  likened  to  Hitler. 

Zunzi,  whose  real  name  is  Wong  Kee- 
Kwan,  says  he  particularly  likes  drawing 
Deng  because  “through  him,  1  can  draw 
what  1  feel  about  China,  especially  the 
ridiculous  things.”  —  AP 


Press  dumping 
affirmed 

The  U.S.  commerce  Department 
has  made  a  final  determination  that 
presses  from  Japan  and  Germany  were 
sold  to  U.S.  newspapers  at  less  than  fair 
value.  It  set  31%^3%  dumping  margins. 

The  margins  become  the  bases  for 
duties  if  the  International  Trade  Com¬ 
mission  finds  that  dumping  hurt  or  is 
likely  to  hurt  the  U.S.  industry  —  repre¬ 
sented  by  Rockwell  Graphic  Systems, 
which  last  summer  asked  for  a  govern¬ 
ment  investigation. 

E&P  will  take  a  closer  look  at  the 
findings  later  this  month. 
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The  Oldest  Publishers 
and  Advertisers  Newspaper  in  America 

With  which  have  been  merged:  The  Journalist,  established  March 
22, 1884;  Sewspaperdom,  March  1892;  The  Fourth  Estate,  March  1, 
1894;  Editor  &  Publisher,  June  29, 1901 ;  Advertising,  June  22, 1925. 

James  Wright  Brown,  Chairman  of  the  Board,  1912  - 1959 
President, 

Editor  Emeritus  Robert  U.  Brown  iext.  iisi 
Co-Publisher, 

Advertising/Research  D.  Colin  Phillips  iext  ini 
Co-Publisher, 

Circulation/Production  Christopher  Phillips  iext.  ii6| 


,THE  FOURTH  ESTATE 


Over  The  Line 


Executive  Editor  John  P  Consoli  iext.  225] 
Senior  Editor  George  Gameau  iext  22.11 

Associate  Editors  David  Astor  iext.  2261 
Tony  Case  iext.  2281 
Jodi  B.  Cohen  iext  2291 
Dorothy  Giobbe  iext.  2271 
Laura  Reina  iext.  2221 
Jim  Rosenberg  iext.  2241 
Midwest  Editor  Mark  Fitzgerald 
Washington  Editor  Debra  Gersh  Hernandez 
West  Coast  Editor  M.L.  Stein 

Copy  Editor  Jennifer  S.Waber  iext.  2301 
Art  Director  Hector  W.  Marrero  iext.  2211 

Art/Graphic  Assistant  Lery  Chan 

Art  Assistant  Quincee  M.  Robinson 

Editorial 

Production  Manner  Robert  Rivera  iext  2201 


The  arrest  of  a  New  York  Post  reporter  for  allegedly  posing  as  a 
relative  of  one  of  the  passengers  of  fatal  TWA  Flight  800  raises 
the  question  of  what  lengths  a  journalist  should  go  to  gather 
information. 

Police  said  reporter  Tonice  Sgrignoli  claimed  to  be  a  cousin  of  a  pas¬ 
senger  on  the  flight  and  managed  to  obtain  an  orange  pin  that  was 
given  to  family  members  in  the  aftermath  of  the  crash.The  pin  is  used 
to  identify  and  admit  family  members  to  memorial  events  and  informa¬ 
tion  briefings  at  which  the  public  and  press  were  barred. 

Sgrignoli  was  charged  with  criminal  impersonation,  criminal  trespass, 
petty  larceny  and  possession  of  stolen  property. 

George  Marlin,  executive  director  of  the  Port  Authority  of  New  York 
and  New  Jersey  which  is  responsible  for  operations  at  Kennedy  Airport, 
described  Sgrignoli’s  tactics  as  “irresponsible  to  the  extreme.” 

“Invading  the  privacy  of  people  who  have  suffered  so  terribly  is 
repugnant  and  violates  the  most  basic  standards  of  ethics,”  he  said. 

We  agree. 

Even  if  all  the  charges  are  ultimately  watered  down  in  court  and  the 
reporter  gets  off  with  a  legal  reprimand,  it  is  certainly  a  black  eye  for  the 
media. 

Wliat  was  to  be  gained  by  infiltrating  gatherings  of  grieving  relatives?  Did 
Sgrignoli  really  believe  authorities  were  going  to  reveal  some  information 
vital  to  the  investigation  confidentially  to  the  families?  Or  was  she  going 
to  get  an  exclusive  on  how  miserable  a  parent  feels  about  losing  a  child? 

To  the  Post’s  credit,  it  did  report  on  its  reporter’s  arrest  and  the  cir¬ 
cumstances  surrounding  it. 

But  the  terse,  two-paragraph  defense  of  Sgrignoli  by  Post  editor  Ken 
Chandler  did  little  to  restore  the  newspaper’s  image. 

“The  Post  apologizes  to  all  concerned  if  there  was  any  inappropriate 
behavior,”  said  Chandler. 
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Once  upon 
a  Times 


The  article  on  the  centennial 
anniversary  the  New  York  Times 
purchase  by  Adolph  Ochs  mentioned 
Carr  Van  Anda,  who  was  managing 
editor  in  the  earlier  part  of  the  century. 

That  brought  to  mind  a  story  about 
liim  that  was  told  to  me  by  the  late  Leo 
McGivena,  who  was  on  the  Daily  News 
original  staff,  and  was  its  first  promo¬ 
tion  director.  His  official  title  was  pub¬ 
licity  director. 

According  to  McGivena,  the  first 
issue  of  the  Daily  News,  which 
appeared  in  June  of  1919  and  was  a 
mere  eight  pages,  was  passed  around 
the  Times  newsroom.  It  was  looked  on 
as  a  curiosity,  and  was  met  with  much 
derision  and  categorical  predictions 
that  it  wouldn’t  last  six  months. 

The  verdict  was  unanimous  except 
for  the  lone  dissenter.  Van  Anda.  He  told 
the  group  of  naysayers  that  they  were 
all  wrong,  that  the  News  would,  in  a 
few  years,  have  the  largest  circulation  in 
New  York  and  in  America. 

And  in  a  few  years  it  did. 

Paul  Martin 

Martin  is  a  farmer  New  York  Daily  News 
executive  who  now  lives  in 
Philadelphia,  Pa. 

Newspaperdom* 


50  YEARS  AGO. . .  Soviet  Foreign 
Minister  Molotov  surprised  everyone 
with  his  agreement  with  the  U.S.  pro¬ 
posal  that  the  Paris  Peace 
Confisrence  should  have  full  press 
coverage  of  all  phases. 

Of  the  200  correspondents  who 
witnessed  the  aerial  drop  of  the 
atom  bomb  at  Bikini,  only  75  stayed 
around  for  the  underwater  blast 
which  turned  out  to  be  a  much  big¬ 
ger  show.  The  battleship  Arkansas 
and  the  Saratoga  were  sent  to  the 
bottom  and  the  correspondents  on 
the  USS  Appalachian  were  only  nine- 
and-a-half  miles  from  the  point  of 
detonation. 

From  Editor  &  Pubusher 
August  3,  1946 


Clarification: 
Astor  responds 

WHEN  HARLEY  SCHWADRON  sent 
E&P  a  letter  this  spring  criticiz¬ 
ing  David  Astor,  Astor  called  him  to  say 
that  if  it  was  published,  he  would  need 
to  defend  himself  in  an  editor’s  note 
running  immediately  after  the  letter. 

Schwadron  decided  to  withdraw 
his  letter,  but  due  to  an  editorial 
department  error,  the  letter  ran  in  the 
July  27  issue  without  Astor’s  knowledge 
and  he  had  no  opportunity  to  respond 
in  print. 

In  the  letter,  Schwadron  implied  that 
Astor  writes  only  about  creators  who 
are  with  major  syndicates,  while  ignor¬ 
ing  those  who  are  self-syndicated. 

This  is  totally  untrue.  Astor  has  writ¬ 
ten  himdreds  of  large  and  small  stories 
about  self-syndicated  people  over  the 
years,  including  about  a  half-dozen 
items  about  Schwadron  himself. 
Schwadron,  a  cartoonist,  referred 


specifically  to  a  May  18  story  about  the 
growing  number  of  editorial  cartoonists 
who  are  distributed  by  major  syndicates 
but  not  on  the  staff  of  a  newspaper. 
There  has  always  been  a  number  of 
self-syndicated  editorial  cartoonists 
without  home  papers,  so  this  was  not 
the  focus  of  die  May  18  article. 

Schwadron  also  wrote  that  “Astor 
knows  which  side  of  his  bread  is  but¬ 
tered,  since  syndicates  pay  big  advertis¬ 
ing  bucks  to  E&P7 

Astor  often  writes  about  syndicates 
who  never  or  seldom  advertise  in  the 
magazine.  He  has  also  written  some 
negative  stories  about  syndicates  who 
frequently  advertise  in  E&P. 


For  additionat  stories,  analysis 
and  industry  resources, 
visit  us  on  the  Web 

http://www.mediainfo.com 


Announcing... 


Media  Consultants,  Inc.,  has 
purchased  Beckerman 
Associates,  Inc. 

Michael  D.  Lindsey,  president, 
will  maintain  offices  in  Wyoming 
and  Arizona.  Milton  Beckerman 
and  Lincoln  Mayo  have  offices  in 
Florida. 


MEDIA  BROKERS 


Michael  D.  Lindsey 


LINDSEY-BECKERMAN 

MEDIA  CONSULTANTS,  INC. 


1221  N.  Kingston 
Gilbert.  AZ  85233 
602-813-9433 


P.O.  Box  556 
Lingle,  WY  82223 
307-837-2748 
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EVERY  SATURDAY  SINCE  1884 


But  Purcell  ad¬ 
mits  he  was 
thrown  for  a  loop 
by  the  record 
newsprint  price  in¬ 
creases  that 
wreaked  havoc  on 
the  newspaper  in¬ 
dustry’s  profits  the 
last  couple  of 
years. 

“If  I  had  thought 
newsprint  prices  were  going  to  rise  as  dramatically 
as  they  did  when  this  was  first  in  the  offing,  I’d  have 
been  a  little  more  suspect,  perhaps,  of  the 
prospects,”  the  publisher  said. 

The  Herald  is  the  undisputed  underdog  in  one  of 
the  country’s  last  remaining  daily  newspaper  wars. 
But  while  it  plays  David  to  the  Globe's  Goliath, 
nobody,  not  even  the  Herald,  expects  the  mighty 
giant  in  this  battle  to  come  tumbling  down. 

The  circulation  of  both  the  papers  is  in  decline, 
following  a  national  trend.  According  to  the  most 
recent  Audit  Bureau  of  Circulations  figures,  the 
Globe  lost  over  14,000  copies  daily  and  8,000  Sun¬ 
day,  and  the  Herald  dipped  by  about  10,000  week¬ 
days  and  19,500  Sunday. 

Still,  the  Herald's  circulation  of  294,000  daily  and 
204,000  on  Sunday  pales  beside  that  of  the  Globe, 
with  its  reach  of  486,000  during  the  week  and  a 
778,000  Sunday. 

Among  the  country’s  top  100  newspapers  by  cir¬ 
culation,  the  daily  Globe  ranks  12,  the  Herald  31. 

The  Globe  trounc- 

STOfi  GLOBE  BOSTON  HBUL^  e*  ihe  Herald  in 
. .  ■  '"'1  terms  of  advertis¬ 
ing,  as  well. 

Competitive 
Media,  which  mea¬ 
sures  linage  of  the 
top  newspaper 
markets,  reported 
that  the  Globe  had 
69%  of  the  two 
papers’  ad  share 
last  year.  It  was 
most  dominant  in 
retail,  with  a  stag¬ 
gering  85%.  Both 
papers  count  the 
city’s  large  depart¬ 
ment  stores,  Macy’s 


HEN  BOSTON 
Herald  publisher 
l^tricif  J.  Purcell 
bought  the  daily 
tabloid  from  his 
mentor,  media 
baron  Rupert  Mur¬ 
doch,  two  and  a 
half  years  ago,  he 
called  it  “the 
opportunity  of  a 
lifetime.” 

Despite  the  rising  newsprint  costs,  softening 
advertising,  mounting  competition  and  a  changing 
demographics  that  have  socked  the  newspaper 
industry,  Purcell  remains  optimistic  about  his 
paper’s  prospects  against  its  competitors.  These 
include,  most  notably,  the  much-larger  Boston 
Globe,  as  well  as  the  market’s  formidable  broadcast 
media  and  the  assortment  of  dailies  that  dot  the 
region,  in  Quincy,  Worcester  and  a  dozen  other 
towns. 

And  the  Herald's  roster  of  rivals  is  expanding,  as 
Fidelity  Capital’s  100-plus  weeklies  and  a  handful  of 
dailies  in  eastern  Massachusetts  have  achieved  a 
combined  circulation  exceeding  1  million. 

In  the  face  of  all  that,  the  Herald's  ad  revenues 
last  year  advanced  50%  over  1994,  according  to  Pur¬ 
cell.  While  advertising  business  in  Boston,  like  else¬ 
where,  has  slid,  the  publisher  reports  that  his  paper 
has  enjoyed  strong  growth  in  the  automotive-display 
and  help-wanted  categories. 

On  the  technology  front,  the  tab  recently  invested 
in  a  Sheridan  in¬ 
serter  for  its  Sunday 
edition. 

To  compete  a- 
gainst  the  Globe's 
online  help-wanted 
.service,  Boston.com, 
the  Herald  has 
developed  its  first 
interactive  product. 

Job  Find. 

And  while  news¬ 
papers  everywhere 
have  instituted  dras¬ 
tic  cost-cutting  mea¬ 
sures,  the  Heralds 
staffing  levels  have 
stayed  relatively  sta- 


Boston  Herald  remains  optimistic, 
despite  newsprint  woes,  soft 
advertising  and  fierce  competition 
from  the  much-larger  Boston  Globe 


BY  TONY  CASE 


Owner 


New  York  Times  Co.  Patrick  J.  Purcell 


Daily  Circulation 


Sunday  Circulation 


Number  of  Employees 


News  Staffers 


Advertising  Share 


%  Readers  with  $75,000-plus 
Household  Income 


%  Readers  with 
College  Degree 
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"We're  sort  of  like  a  full- 
service  bank  and  they're 
like  an  ATM  window,"'  the 
editor  quipped.  "You  can 
get  a  lot  of  things  here,  but 
if  you're  just  looking  for 
money,  you  can  get  it  either 
place." 

—  Matthew  V.  Storin, 
editor,  Boston  Globe 


"I  think  we're  a  successful 
newspaper,  and  we're 
doing  well.  We're  a 
profitable  newspaper, 
well-positioned  for  the  ' 
future." 


watch  ih  this  scufite  —  and  many  observers  wonder 
how  much  longeiAbe  tab  can  txdd  on. 

“'Ilie  Herald  ii  clearly  the  most  vulnerable  player 
^  Ht7gerald,  managing  editor 

of  the  Boston  Business  Journal,  pointing  out  the 
and  Filene’s,  among  their  biggest  retail  customers.  paper’s  difficulty  operating  with  an  aged  infrastruc- 
The  Herald  is  also  saddled  with  antiquated  print-  ture. 
ing  presses,  capable  of  producing  only  spot  color,  “The  Herald's  short-term  outlook  is  bright;  its 
and  a  bare-bones  distribution  system,  compared  long-term  oudook  is  not,”  observed  Dan  Kennedy, 
with  the  broadsheet  Globe's  four-color  capability,  who  covers  the  media  business  for  the  Boston 
which  was  just  upgraded  at  a  $50  million  cost,  and  Phoenix,  an  alternative  weekly, 
dominant  delivery  operation.The  Globe  is  over  70%  Kennedy  predicted  that  tough  economic  times 
home-delivered,  while  over  80%  of  the  Herald’s  such  as  those  that  plagued  the  industry  in  the  early 
daily  sales  are  newsstand.  part  of  this  decade  could  well  send  the  Herald  over 

On  the  news  side,  the  Heralds  modest-sized  staff  the  brink, 
of  200  goes  head  to  head  against  the  Pulitzer  Prize-  “When  you  operate  that  close  to  the  edge  . . .  it’s 
winning  Globe’s  massive  team  of  500  —  to  the  cha-  hard  to  see  them  surviving  the  next  recession,”  he 
grin  of  some  Herald  managers.  said. 

Two  years  ago,  in  a  piece  in  this  magazine,  man-  Purcell  wouldn’t  divulge  any  financial  results.  He 

aging  editor  Andrew  GuUey  wrote:  “The  frustration  never  has  —  and  as  long  as  his  company  remains  a 

here  is  a  small  staff  competing  against  a  larger  one.  private  enterprise,  he  won’t  have  to.  But  the  pub- 
We  would  like  to  do  more  and  have  a  few  more  bod-  lisher  is  quick  to  acknowledge  that  this  independ- 
ies  to  do  it  with.  There  are  areas  we’d  love  to  com-  ence  can  be  a  double-edged  sword, 
pete  in  and  can’t.  It’s  galling.  While  he  doesn’t  have  to  answer  to  stockholders 

“On  any  given  day,  they  mount  a  staff  two,  three,  and  analysts,  he’s  out  there  on  his  own  when  the 

four  times  the  size  of  ours,”  he  went  on.  “That  means  hard  times  come,  unlike  the  Globe,  which  has  the 

we  have  to  woric  harder  —  and  smarter.”  considerable  cushion  of  its  wealthy  parent,  the  New 

All  that  is  not  to  say  the  Globe  doesn’t  have  its  Yoric Times  Co. 
own  concerns.  “We’ve  never  had  to  worry  about  whether  the 

The  paper  announced  last  March  it  was  laying  off  market  said  we  had  to  get  a  1 2%  return,”  Purcell  said, 
mailroom  woikers  and  cutting  $4.4  million  from  “We  have  certain  obligations  we  have  to  meet,  and 
operating  expenses  due  to  newsprint  costs  and  lack-  we’re  meeting  them.There’s  certainly  a  profit  expec- 
luster  ad  revenues.  And,  while  nobody  at  the  Globe  tation.” 

would  confirm  it,  it’s  been  rumored  that  the  paper’s  Some  have  suggested  that  Murdoch  won’t  allow 
financial  performance  last  year  didn’t 
meet  the  Times  Co.’s  expectations. 

“I  think  w’e’re  a  successful  newspa¬ 
per,  and  we’re  doing  well,”  Globe  pres¬ 
ident  Benjamin  B.  Taylor  responded. 

“We’re  a  profitable  newspaper,  well- 
positioned  for  the  future.” 

But  it  is  the  Herald  and  its  also-ran 
status  that  makes  it  the  newspaper  to 


“Pat  Purcell  is 
just  as  feisty  as 
he  was  when  he 
was  here  with 
Murdoch” 
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Boston  Herald  remains  optimistic, 
despite  newsprint  woes,  soft 
advertising  and  fierce  competition 
from  the  much-larger  Boston  Globe 
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lifetime.” 

Despite  the  rising  newsprint  costs,  softening 
advertising,  mounting  competition  and  a  changing 
demographics  that  have  socked  the  newspaper 
industry,  Purcell  remains  optimistic  about  his 
paper  s  prospects  against  its  competitors.  These 
include,  most  notably,  the  much-larger  Boston 
Globe,  as  well  as  the  market’s  formidable  broadcast 
media  and  the  assortment  of  dailies  that  dot  the 
region,  in  Quincy,  Worcester  and  a  dozen  other 
towns. 

And  the  Herald's  roster  of  rivals  is  expanding,  as 
Fidelity  Capital’s  lOO-plus  weeklies  and  a  handful  of 
dailies  in  eastern  Massachusetts  have  achieved  a 
combined  circulation  exceeding  1  million. 

In  the  fece  of  all  that,  the  Herald's  ad  revenues 
last  year  advanced  50%  over  1994,  according  to  Pur¬ 
cell.  \Ciiile  advertising  business  in  Boston,  like  else¬ 
where,  has  slid,  the  publisher  reports  that  his  paper 
has  enjoyed  strong  growth  in  the  automotive-display 
and  help-wanted  categories. 

On  the  technology  front,  the  tab  recently  invested 
in  a  Sheridan  in¬ 
serter  for  its  Sunday  I 

edition. 
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“If  I  had  thought 

newsprint  prices  were  going  to  rise  as  dramatically 
as  they  did  when  this  was  first  in  the  offing,  I  d  have 
been  a  little  more  suspect,  perhaps,  of  the 
prospects,”  the  publisher  said. 

The  Herald  is  the  undisputed  underdog  in  one  of 
the  country’s  last  remaining  daily  newspaper  wars. 
But  while  it  plays  David  to  the  Globe's  Goliath, 
nobody,  not  even  the  Herald,  expects  the  mighty 
giant  in  this  battle  to  come  tumbling  down. 

The  circulation  of  both  the  papers  is  in  decline, 
following  a  national  trend.  According  to  the  most 
recent  Audit  Bureau  of  Circulations  figures,  the 
Globe  lost  over  14,000  copies  daily  and  8,(KK)  Sun¬ 
day,  and  the  Herald  dipped  by  about  10,000  week¬ 
days  and  19,5(K)  Sunday. 

Still,  the  Herald's  circulation  of  294,0(X)  daily  and 
204,000  on  Sunday  pales  beside  that  of  the  Globe, 
with  its  reach  of  486,000  during  the  week  and  a 
778,000  Sunday. 

Among  the  country’ s  top  1(X)  newspapers  by  cir¬ 
culation,  the  daily  Globe  ranks  12,  the  Herald  31. 
_ The  Globe  tn)unc- 
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■me  PWER  AND  WK  USED  IN  THe  ORIGMAL  PUeUCATON 
MAY  AFPECT  THE  OUAUTY  OF  THE  MICROFORM  EDITION 


just  how  much  longer  the  tab  can  hold  on. 


"i  think  we're  a  successful 
newspaper,  and  we're 
doing  well.  We're  a 
profitable  newspaper, 
well-positioned  for  the  * 
future." 

—  Benjamin  B.  Taylor, 
president,  Boston  Globe 


"We're  sort  of  like  a  full- 
service  bank  and  they're 
like  an  ATM  window,"  the 
editor  quipped.  "You  can 
get  a  lot  of  things  here,  but 
if  you're  just  looking  for 
money,  you  can  get  it  either 
place." 

—  Matthew  V.  Storin, 
editor,  Boston  Globe 


and  many  observers  wonder 


Ai  GI  ST  3, 1996  ■  Editor  &  Pi  blisher  1 1 


“The  Herald  is  clearly  the  most  vulnerable  player 
in  the  daily  war,”  said  Jay  Fitzgerald,  managing  editor 
of  the  Boston  Business  Journal,  pointing  out  the 
and  Filene’s,  among  their  biggest  retail  customers.  paper’s  difficulty  operating  with  an  aged  infrastruc- 
The  Herald  is  also  saddled  with  antiquated  print-  ture. 
ing  presses,  capable  of  producing  only  spot  color,  “The  Herald's  short-term  outlook  is  bright;  its 
and  a  bare-bones  distribution  system,  compared  long-term  outlook  is  not,”  observed  Dan  Kennedy, 
with  the  broadsheet  Globe's  four-color  capability,  who  covers  the  media  business  for  the  Boston 
which  was  just  upgraded  at  a  $50  million  cost,  and  Phoenix,  an  alternative  weekly, 
dominant  delivery  operation.The  Globe  is  over  70%  Kennedy  predicted  that  tough  economic  times 
home-delivered,  while  over  80%  of  the  Herald's  such  as  those  that  plagued  the  industry  in  the  early 
daily  sales  are  newsstand.  part  of  this  decade  could  well  send  the  Herald  over 

On  the  news  side,  the  Herald's  modest-sized  staff  the  brink, 
of  200  goes  head  to  head  against  the  Pulitzer  Prize-  “When  you  operate  that  close  to  the  edge  . .  .  it’s 
winning  Globe's  massive  team  of  500  —  to  the  cha-  hard  to  see  them  surviving  the  next  recession,”  he 
grin  of  some  Herald  managers.  said. 

Two  years  ago,  in  a  piece  in  this  magazine,  man-  Purcell  wouldn’t  divulge  any  financial  results.  He 

aging  editor  Andrew  Gulley  wrote;  “The  frustration  never  has  —  and  as  long  as  his  company  remains  a 

here  is  a  small  staff  competing  against  a  larger  one.  private  enterprise,  he  won’t  have  to.  But  the  pub- 
We  would  like  to  do  more  and  have  a  few  more  bod-  Usher  is  quick  to  acknowledge  that  this  independ- 
ies  to  do  it  with. There  are  areas  we’d  love  to  com-  ence  can  be  a  double-edged  sword, 
pete  in  and  can’t.  It’s  gaUing.  VCTiile  he  doesn’t  have  to  answer  to  stockholders 

“On  any  given  day,  they  mount  a  staff  two,  three,  and  analy'sts,  he’s  out  there  on  his  own  when  the 

four  times  the  size  of  ours,”  he  went  on.  “That  means  hard  times  come,  unlike  the  Globe,  which  has  the 

we  have  to  work  harder  —  and  smarter.”  considerable  cushion  of  its  wealthy  parent,  the  New 

All  that  is  not  to  say  the  Globe  doesn’t  have  its  York  Times  Co. 
own  concerns.  “We’ve  never  had  to  worry  about  whether  the 

The  paper  announced  last  March  it  was  laying  off  maiket  said  we  had  to  get  a  12%  return,”  PurceU  said, 
mailroom  woikers  and  cutting  $4.4  milUon  from  “We  have  certain  obUgations  we  have  to  meet,  and 
operating  expenses  due  to  newsprint  costs  and  lack-  we’re  meeting  them.There’s  certainly  a  profit  expec- 
luster  ad  revenues.  And,  while  nobody  at  the  Globe  tation.” 

would  confirm  it,  it’s  been  rumored  that  the  paper’s  Some  have  suggested  that  Murdoch  won’t  allow 
financial  performance  last  year  didn’t  PurceU  to  faU,  that  the  AustraUan  mag- 

meet  the  Times  Co.’s  expectations.  “Pdt  PUYCPll  iS  ''’ho  heads  up  the  worldwide 

“I  think  we’re  a  successful  newspa-  media  colossus  News  Corp.,  has 

per,  and  we’re  doing  weU,”  Globe  pres-  jtlSt  CIS  fsisty  CIS  merely'  parked  the  Herald  with  his 

ident  Benjamin  B.  Taylor  responded,  WdS  WhCtl  h€  Pfotege.  After  aU,  Murdoch  stiU  owns 

“We’re  a  profitable  newspaper,  weU-  _  the  buUding  that  houses  the  paper 

positioned  for  the  future.”  WdS  hSVC  With  and  the  property'  on  which  it  sits. 

But  it  is  the  Herald  and  its  also-ran  MuvdOCh”  1989,  Murdoch,  because  of  FCC 

status  that  makes  it  the  newspaper  to  regulations  preventing  a  company 
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news  very  seriously.  At  the 
same  time,  we  try  to  have 


-^-..^K-ssssS. 


Sides  and  circulation.  There’s  not  too  much  else  we 
can  do  without  scriousl^^  impacting  our  operation.” 


NO  COMPETITION? 

A  two-newspaper  town,  yes.  But  it’s  been  .said  that 
the  Globe  doesn’t  really  consider  the  Herald  its 
competition  —  rather,  it  sees  itself  going  up  against 
the  New  York  Times  and  Washington  Post,  at  least  in 
terms  of  news  coverage. 

But  if  Globe  higher-ups  really  feel  that  way,  they 
won’t  admit  it. 

“1  think  anybody  involved  in  the  gathering  and 
dissemination  of  news  and  advertising  is  a  competi¬ 
tor  of  ours,”  said  Benjamin  B.Taylor,  the  Globe's  pres¬ 
ident  and  son  of  the  paper’s  chairman  and  pub¬ 
lisher,  William  O.  Taylor,  adding  that  he  and  his  col¬ 
leagues  take  the  Herald  “very  seriously.” 

Mary  Jane  Patrone,  the  Globe's  vice  president  of 
advertising  and  marketing,  added,  “Pat  Purcell  is  just 
as  feisty  as  he  was  when  he  was  here  with  Mur¬ 
doch.” 

Soft  advertising,  declining  circulation  and  the 
newsprint  dilemma  “would  lead  you  to  think  they’d 
be  reeling,”  she  said.“And  yet,  they  don’t  seem  to  be.” 

Globe  advertising  people, 
Patrone  went  on,  “go  through  the 
Herald  every  day  —  just  as  they  do 
with  us.  I’m  sure  —  to  see  if  there’s 
any  advertising  we’re  not  getting, 
how  much  of  one  of  our  good  cus¬ 
tomer’s  advertising  they’re  getting, 
to  see  how  we  can  get  some  of 
those  dollars  in  here,  make  sure 
we’re  not  eroding  anywhere. 

“You  can  bet  the  city  room  is 
doing  the  same  thing,  only  they’re 
poring  over  the  news  pages.  Do 
they  have  a  story  we  don’t  have,  an 
angle  we  don’t  have?  I  think  we 
keep  each  other  on  our  toes,  cer- 


from  owning  a  newspaper  and  television  operation 
in  the  same  town,  had  to  let  go  of  Boston’s  WFXT.  By 
selling  the  Herald  in  1994  to  Purcell  —  then  pub¬ 
lisher  of  the  Herald  and  New  York  Post  and  presi¬ 
dent  of  News  Corp.’s  U.S.  subsidiary  —  allowed  Mur¬ 
doch  to  buy  back  the  station,  a  key  outlet  for  his  Fox 
network. 

Purcell  himself  hinted  at  his  continued  connec¬ 
tion  to  Murdoch  in  an  interview  with  this  magazine 
last  spring. 

“My  arrangement  with  Mr.  Murdoch  is  to  keep 
this  paper  alive  and,  basically,  to  make  sure  I  meet 
my  financial  obligations,”  he  said.  “So  far,  we’ve  been 
able  to  do  that  without  seriously  affecting  the  liveli¬ 
hood  of  people  here.” 

As  noted  above,  whereas  large  metropolitan 
papers,  owned  by  publicly  owned  media  giants  — 
including  the  G/obe, Times  Mirror  Co.’s  Los  Angeles 
Times  and  Knight-Ridder  Inc.’s  Philadelphia 
Inquirer  and  Daily  News  —  have  busily  slashed 
expenses  and  people  of  late,  the  Herald  has  hardly 
scaled  back  at  all,  according  to  Pur¬ 
cell. 

“I  think  we’ve  always  managed 
ourselves  close  to  the  bone,”  he 
said,  noting  the  paper’s  staff  had 
remained  “steady”  since  he  took 
over.  He  admitted  to  having  negoti¬ 
ated  changes,  which  he  called  “fair 
and  balanced,”  in  work  procedures 
in  the  composing  and  mail  rooms, 
allowing  for  some  reductions. 

“Obviously,  with  technology, 
there’s  still  some  things  that  can  be 
done  in  the  composing  room,”  he 
said.  “But  we’re  pretty  lean  in  deliv¬ 
ery,  we’re  pretty  lean  in  advertising 


“The  Herald’s 
short-term  outlook 
is  bright;  its 
long-term  outlook 
is  notT  observed 
Dan  Kennedy,  who 
covers  the  media 
business  for  the 
Boston  Phoenix,  an 
alternative  weekly 
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tainly.  And  they’re  very  aggressive 
and  don’t  miss  an  opportunity  to 
tweak  us,  which  is  good.  It  stings 
when  they  do.  We  certainly  pay 
attention  to  it.” 

But  one  has  to  wonder  how 
much  impact  other  print  media  in 
the  Boston  area  —  most  notably, 

Fidelity’s  stable  of  weeklies  — 
have  on  the  dailies. 

The  consensus  seems  to  be  not 
much. 

Even  the  head  of  the  Fidelity 
group.  Community  Newspaper  Co.,  insists  its  papers 
don’t  compete  with  the  Globe  and  Herald. 

“There’s  the  Globe,  there’s  the  Herald,  and  there’s 
Community  Newspapers.  They’re  complementary 
products,”  chairman  and  CEO  William  R.  Elfers  said, 
explaining  that  most  of  those  who  buy  the  Fidelity 
papers  also  read  one  of  the  Boston  dailies. 

Purcell,  who  says  he  hasn’t  .studied  in-depth  the 
threat  posed  by  the  weeklies,  admitted  that  they  had 
“carved  out  a  niche  for  themselves.They’re  forces  to 
be  reckoned  with.” 

But  it’s  hard  for  the  smaller  papers  to  compete  for 
advertising,  he  contended,  as  they  only  come  out 
one  day  a  week.  And  their  news  coverage  focuses 
on  community  happenings,  compared  against  the 
broader  scope  of  the  Herald  and  Globe. 

Patrone  said  the  weeklies,  however,  appear  to  be 
positioning  themselves  to  compete  for  the  dailies’ 
retail  and  classified  ad  business. 

“They  may  not  consider  themselves  a  competi¬ 
tor,”  she  said,  “but  we  always  look  at  them  as  though 
they  could  be,  which  I  think  is  just  a  smart  way  to 
run  the  business.” 

BLUEBLOOD  VS.  BLUE-COLLAR 

In  local  news  coverage,  the  Globe  and  Herald  are 
highly  competitive,  as  those  on  both  sides  freely 
admit. 

And,  of  course,  each  paper  claims  it  beats  the 
other  guy. 

“I  hesitate  to  say  we’re  a  ‘serious  tab,’  but  we  cer¬ 
tainly  are  a  legitimate  tabloid,  and  we  take  the  news 
very  seriously,”  said  Herald  editor  Andrew  E  Costello. 
“At  the  same  time,  we  try  to  have  fun  . . .  and  do 
human-interest  stories,  so  the  paper  really  has  a  lot 
of  life.” 

The  Globe-Herald  war  seems  on  its  surfcice  to  be 
the  classic  battle  between  upscale  broadsheet  and 
workingman’s  tab. 

Indeed,  the  newspapers’  readership  figures  say 
much  about  their  differences.  According  to  Scarbor¬ 
ough  Research,  44.8%  of  Globe  readers  have  under¬ 
graduate  degrees,  compared  with  the  Herald's 
20.1%.  And  34.5%  of  Globe  readers  have  household 
incomes  of  at  least  $75,000,  compared  with  the  Her¬ 
alds  20%. 

But  Costello  says  his  paper  shies  away  from  the 
blood-and-guts  formula  traditionally  embraced  by 
tabloids. 

“We  try  to  deemphasize  process  stories  and  even 


crime  stories  right  now,"  he 
related.“This  is  a  pretty  intelligent 
market  and  people  don’t  want  a 
steady  diet  of  crime,  a  steady  diet 
of  process  stories.  We  try  to  offer 
a  greater  mix,  and  try  to  be  a  little 
bit  surprising.” 

The  Herald  also  tends  to  run 
shorter  articles  than  the  Globe, 
which  Costello  sees  as  crucial  to 
keeping  readers. 

“People  don’t  have  the  time  to 
devote  to  newspapers  that  they 
once  had,  and  if  you’re  continually  running  30-inch 
stories,  it’s  asking  too  much  of  the  reader,”  he  said. 
“On  the  whole,  our  paper  is  extremely  well-edited. 
It  moves  quickly.” 

Adds  Purcell:  “I  think  there  was  a  strong  percep¬ 
tion  over  the  years  that  the  Globe  was  way  too  lib¬ 
eral,  was  not  particularly  supportive  of  a  free-market 
or  capitalistic  business  approach. 

“Our  emphasis  is  supporting  a  strong  free-market 
system,  a  conservative  editorial  approach  to  putting 
a  newspaper  together,  with  a  little  more  gossip  and 
a  little  more  of  a  slant  to  the  way  stories  are  pre¬ 
sented  —  not  to  sensationalize  or  make  light  of  the 
serious  issues,  but . . .  not  to  be  so  ponderous.Tbose 
product  distinctions  enable  people  to  buy  both 
papers,  I  think.  For  those  people  who  are  not  going 
to  be  Globe  readers  ever  —  for  whatever  reasons, 
they  feel  alienated  by  it  —  they  may  find  a  home 
with  us.” 

Even  the  Globe's  top  editor,  Matthew  V.  Storin, 
admits  the  Herald  is  a  tough  rival,  in  some  areas. 

“Journalistically,  they’re  very  competitive,  but  it’s  a 
very  narrow  field;  crime,  politics  and  sports,  by  and 
large,”  he  said. 

But  there  are  entire  areas  the  Herald,  due  to  its 
smaller  size,  simply  can’t  cover  as  well  as  the  Globe, 
Storin  maintained.  Among  them:  investigations,  edu¬ 
cation,  science  and  religion. 

“We’re  sort  of  like  a  full-service  bank  and  they’re 
like  an  ATM  window,”  the  editor  quipped.  “You  can 
get  a  lot  of  things  here,  but  if  you’re  just  looking  for 
money,  you  can  get  it  either  place.” 

Storin  —  who  returned  to  the  Globe  three  years 
ago  after  having  worked  there  from  1969  to  1985  — 
has  been  credited  with  beefing  up  local  news  cov- 
erage.Today,  in  fact,  the  paper  is  just  as  apt  to  play  a 
crime  story  on  Page  One  above  the  fold  as  an  article 
about  Congress  or  Bosnia. 

The  strategy:  to  connect  with  ordinary  citizens, 
while  dwelling  less  on  the  broader,  more-complex 
issues  that  have  little  impact  on  people’s  eveiy'day 
lives. 

“When  I  got  here,  I  wanted  us  to  be  less  pre¬ 
dictable,  both  in  terms  of  perceived  biases  people 
felt  the  paper  had,  covering  liberal  issues  . . .  and  in 
terms  of  covering  the  news  that  dealt  with  power, 
government,  business,  sports,  that  sort  of  thing,” 
Storin  explained. 

The  Globe  may  have  surprised  some  when  it 
(See  Boston  on  page  37) 


Soft  advertising, 
declining  circulation 
and  the  newsprint 
dilemma  "would 
lead  you  to  think 
theyd  be  reeling,”  she 
said.  “And  yet,  they 
don't  seem  to  he” 
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BY  DEBRA  GERSH  HERNANDEZ 


Dealing  With 
The  F6I  Crunch 


- WO  BILLS  POISED 

®o  takt  the  floor  in 
llie  House  and 
Senate  would 
extend  the  Free¬ 
dom  of  Informa- 
fion  Act  to  cover 
electronic  records. 

Although  EFoIA 
biUs  have  been  put 
forward  —  and 
died  —  in  the  Sen¬ 
ate  since  1991,  this  is  the  first  time  such  legislation 
has  been  introduced  in  the  House  and  passed 
through  committee. 

The  two  bills  are  nearly  identical,  leading  sup¬ 
porters  to  believe  that  EFolA  legislation  could  be 
passed  this  year,  the  30th  anniversary  of  the  enact¬ 
ment  of  the  original  act. 

The  Freedom  of  Information  Act  was  signed  on 
July  4, 1966  by  President  Lyndon 
B.  Johnson.  Federal  departments 
and  agencies  reportedly  now 
receive  more  than  600,000  FoIA 
requests  a  year. 

The  act  was  amended  in  1974 
by  the  Privacy  Act,  which  set  the 
rules  for  access  to  information 
held  by  the  government  about 
individuals. 

The  EFoIA  bill  in  the  Senate, 

S.1090,  was  co-sponsored  by 
Sen.  Patrick  Leahy  (D-Vt.),  a  long¬ 
time  proponent  of  such  legisla¬ 
tion,  and  Sen.  Hank  Brown  (R- 
Colo.).  As  Congress  took  its 
August  recess,  the  bill  was  await¬ 
ing  action  on  the  Senate  floor. 

Access  to  federal  agency 
records,  on  disc  or  on  paper,  “is 
not  a  partisan  issue,  it  is  a  good 
government  one,”  Leahy  told  the 
House  Committee  on  Govern¬ 
ment  Reform  and  Oversight’s 
Subcommittee  on  Govenunent 
Management,  Information  and 
Technology  during  two  days  of 
hearings  on  FolA  and  EFoIA. 

Technology  “has  dramatically 
altered  the  way  government  han¬ 
dles  and  stores  information” 
since  FoIA  was  passed  30  years 
ago,  he  added. 
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“We  need  to 
update  the  FoIA  to 
address  new  issues 
related  to  agency 
reliance  on  com¬ 
puters,”  Leahy  said. 
“We  need  to  make 
clear  that  the  FoIA 
is  not  just  a  right 
to  know  what’s  on 
paper  records,  but 
that  it  applies 

equally  to  electronic  records.” 

The  Senate  EFoIA  bill,  Leahy  explained,  “requires 
agencies  to  provide  records  in  a  requested  format, 
whenever  possible,”  leaving  the  format  choice  to  the 
requester,  not  the  agency,  when  feasible. 

Further,  the  bill  “would  also  force  agencies  to 
assess  how  new  computer  systems  will  enhance 
agency  FoIA  operations  before  systems  are  installed 
that  impede  access,”  Leahy  said. 

The  bill  also  “would  encourage 
agencies  to  increase  online  access 
to  government  information,  includ¬ 
ing  the  records  agencies  currently 
put  in  their  public  reading  rooms,” 
he  continued. 

And,  it  “would  address  the 
biggest  single  complaint  of  people 
making  FoIA  requests;  delays  in 
getting  a  response,”  Leahy  noted, 
adding  that  in  some  agencies, 
“delays  can  stretch  to  over  two 
years.  Long  delays  in  access  can 
mean  no  access  at  all.” 

Calling  the  current  time  limits 
proscribed  by  FoIA  “a  joke,”  Leahy 
commented  that,“Such  routine  fail- 
§  ure  to  comply  with  the  statutory 
m  time  limits  is  bad  for  morale  in  the 
2  agencies  and  breeds  contempt  by 
z  citizens  who  expect  government 
officials  to  abide  by,  not  routinely 
break,  the  law.” 

By  doubling  the  time  period  for 
responding  to  FoIA  requests  from 
10  to  20  days,  and  by  encouraging 
agencies  to  put  more  information 
online  and  use  more  efficient 
record  management  techniques, 
Leahy  pointed  out  that  his  bill 
would  help  agency  personnel  com¬ 
ply  with  those  time  limits. 


Federal  agencies  receive  more  than 
600,000  requests  a  year  for 
information;  new  bills  in  the  House 
and  Senate  would  extend  FoIA  to 
cover  electronic  records 


“We  need  to  make  clear  that  the 
FoIA  is  not  just  a  right  to  know 
what’s  on  paper  records,  hut  that 
it  applies  equally  to  electronic 
records.” 

—  Sen.  Patrick  Leahy  (D-Vt.), 
co-sponsor  of  the  Electronic 
FoIA  (EFoIA)  bill,  S.  1090, 
which  has  passed  out  of 
committee  and  is  awaiting 
action  on  the  floor  of  the  Senate 


Tlie  House  bill,  H  R.  3802,  Electronic  Freedom  of 
Information  Amendments  of  1996,  was  introduced 
by  Rep.  Randy  Tate  (R-Wash.). 

It  includes  provisions  for  multitrack  processing 
and  expedited  handling  in  certain  cases  of  com¬ 
pelling  urgency,  as  well  as  requiring  agencies  to 
make  a  reasonable  effort  to  prot'ide  information  in 
the  format  desired  by  the  requester. 

“In  the  30  years  since  the  implementation  of  the 
original  Freedom  of  Information  Act,  our  nation  has 
witnessed  enormous  technological  advances,”  Tate 
commented  when  introducing  the  bill. 

“The  Electronic  Freedom  of  Information  Amend¬ 
ments  of  19S>6  (EFoIA)  makes  it  clear  that  FoIA 
applies  to  government  records  in  any  form,  includ¬ 
ing  electronic  records,  while  increasing  online 
access  to  government  information,”  he  explained. 

The  full  committee  passed  the  bill  with  an 
amendment  from  Rep.  Carolyn  Maloney  (D-N.Y) 
calling  for  each  agency  to  submit  annual  reports 
detailing  how  many  requests  for  records  were 
received,  how  many  were  denied  and  appealed,  the 
backlog  of  pending  requests,  how  long  it  took  to 
handle  requests,  and  the  like.  The  bill  also  is  await¬ 
ing  action  on  the  floor. 

During  the  House  subcommittee  hearings,  mem¬ 
bers  heard  from  legislators,  federal  agency  staffers, 
journalists,  lawyers  and  others  who  deal  with  FoIA 
regulariy,  either  as  requesters  or  processors. 

Since  1993,  the  Department  of  Justice  has  been 
woridng  under  modified  rules  from  Attorney  Gen¬ 
eral  Janet  Reno  that  are  designed  to  expedite  the 
handling  of  FoIA  requests,  commented  Roslyn  A. 
Mazer,  deputy  assistant  attorney  general  in  the  DoJ’s 
Office  of  Policy  Development. 

Nevertheless,  the  FBI,  despite  “a  significant  com¬ 
mitment  of  people  and  resources  to  process 
requests  for  information,”  is  unable  “to  process 
requests  in  as  timely  a  manner  as  we  would  like,” 
commented  J.  Kevin  O’Brien,  chief  of  the  Freedom 
of  Information  and  Privacy 

,  j.  ^  .  Acts  Section  of  the  FBI. 

According  to  OBnen,  According  to  O  Bricn, 

the  FBI  spent  the  FBI  spent  $21,082,010 

1  nHO  nin  ‘  ^  Freedom  of 

lU  in  Information  and  Privacy 

1995  on  its  Freedom  Act  Program  (FoIPA), 
jr  T  jr  J  which  employs  263  peo- 

of  Information  and  ^ 

Privacy  Act  Program  ton,  another  ll  in  Savan- 

rFoIPA)  which  t^ah,  Ga.,  and  74  fuU- and 
iruir-fij,  ivrJiLtj  part-time  analysts  in  field 

employs  263  people  offices. 
full  time  in  ^ 

JUU  iiruK  in  pqjp^  section  had  15,259 
Washington,  another  requests  in  its  backlog, 
1 1  in  Savannah  Ga  ^  estimated  5.4  mii- 

11  in  auuuunurj,  KjU.,  Uon  pages  of  documents  to 
and  74  full-  and  be  reviewed,  O’Brien  re- 

part-time  analysts  in  those  15,259  re- 

field  offices  quests,  about  2,000  aver¬ 
age  100  pages  or  less  and 


are  not  complex,  and  there 
were  about  248  “project” 
cases,  which  are  3,000  or 
more  pages,  he  said. 

Nearly  three-quarters  of 
requesters  in  1995  were  pri¬ 
vate  individuals  (74.6%),  with 
the  rest  made  up  of  prisoners 
(14.7%),  scholars  and  histori¬ 
ans  (4.1%),  news  media 
(2.8%),  freelance  writers  and 
authors  (2.4%),  organizations 
(0.8%)  and  current  employees 
(0.6%). 

O’Brien  chalked  up  the 
backlog  to  the  continual  high- 
volume  stream  of  new 
requests,  which  has  averaged 
13,100  a  year  in  each  of  the 
past  five  fiscal  years,  and  to 
the  “complex  processing  deci¬ 
sions,  which  are  time-consum¬ 
ing.” 

Further,  he  said,  as  of  May 
31,  there  were  480  FoLA 
requests  on  appeal,  with  233 
pending  FoIPA  lawsuits  cover¬ 
ing  641  requests,  which  also 
takes  time  from  analysts. 

Other  diversions  of  ana¬ 
lysts’  time  include  assign¬ 


“Had  this  multitrack  system 
been  in  place  when  I  filed  my 
first  FoIA  request  in  1989,  I'm 
confident  that  I  would  not  have 
had  to  wait  three  or  four  years 
for  crucial  documents  to  be  re¬ 
leased.' 

—  Albuquerque  Tribune 
reporter  Eileen  Welsome,  who 
fought  to  gain  access  to 
Department  of  Energy 
documents  regarding  50-year- 
old  experiments  in  which 
human  subjects  were  injected 
with  plutonium.  Her  series  of 
articles  received  numerous 
awards,  including  the  1994 
Pulitzer  Prize  for  National 
Reporting. 


ments  to  special  projects, 

such  as  processing  files  from  the  John  F.  Kennedy 

assassination,  and  new  rules  stemming  from  a  1993 

Supreme  Court  decision  regarding  confidential  FBI 

sources. 

To  try  and  speed  the  process  up,  the  FBI  uses  a 
two-track  system  for  processing,  allowing  smaller 
requests  to  be  processed  more  quickly,  rather  than 
keeping  all  requests  in  one  queue,  O’Brien 
explained,  adding  that  the  bureau  also  has  stream¬ 
lined  the  process  overall. 

“It  is  clear,  however,  that  only  more  analysts, 
trained  to  process  requests,  can  significantly  dimin¬ 
ish  the  backlog,  absent  an  unexpected  decrease  in 
new  requests,”  O’Brien  told  the  subcommittee.  “The 
FBI  is  seeking  additional  personnel  resources 
through  the  budget  process,  and  a  request  for  129 
additional  personnel  to  process  FoIPA  requests  is 
now  pending  before  the  Congress. 

At  the  Department  of  Defense,  107,486  FoIA 
requests  were  received  in  1994  and  103,347  came 
in  the  following  year,  reported  Anthony  H.  Passarella, 
director  of  the  Directorate  for  Freedom  of  Informa¬ 
tion  and  Security  Review  in  the  Office  of  the  Assist¬ 
ant  Secretary  of  Defense/Public  Affairs. 

“While  the  numbers  of  requests  have  decreased 
over  the  past  two  years,  the  sophistication  of  the 
requests  has  increased  and  are  for  larger  numbers  of 
records.  These  factors  have  made  the  process  more 
difficult,”  PassareUa  explained. 

While  improving  the  problem  is  a  difficult  task, 
Passarella  said  that,  “The  DoD  will  have  to  explore 
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more  ways  to  capitalize  on 
technology  as  one  method  of 
improving  processing  times, 
as  well  as  continuing  its 
emphasis  on  personalized 
training  of  FoIA  personnel 
and  those  who  must  make 
decisions  on  release  of  infor¬ 
mation  under  the  FoIA. 

“However,  I  must  empha¬ 
size  that  with  the  current 
thrust  in  downsizing,  it  will  be 
difficult  to  do  more  and  do  it 
quicker  with  fewer  assets,”  he 
added. 

But  as  the  govermnent  agen¬ 
cies  and  departments  struggle 
to  keep  up  with  FoIA  requests, 
the  requesters  continue  to  be 
frustrated  by  delays  and 
denials. 

For  four  ytzis,  Albuquerque 
Tribune  reporter  Eileen  Wel- 
some  fought  to  gain  access  to 
Department  of  Energy  documents  regarding  50- 
year-old  experiments  in  which  human  subjects 
were  injected  with  plutonium. 

Her  series  of  articles  received  numerous  awards, 
including  the  1994  Pulitzer  Prize  for  National 
Reporting. 

The  Department  of  Energy’s  “response  seemed 
typical  of  the  way  agencies  often  respond  to  FoIA 
requests,”  she  said.“It  was  not  a  conspiracy  so  much 
as  a  complete  lack  of  interest  on  the  part  of  the 
bureaucrats  whose  job  it  was  to  dig  out  the  docu¬ 
ments.” 

Since  then,  however,  there  have  been  noticeable 
improvements,  although,  “Other  reporters  I  have 
spoken  with  continue  to  complain  of  long  delays  or 
skimpy  responses,”  said  Welsome,  who  testified  on 
behalf  of  the  Society  of  Professional  Journalists, 
American  Society  of  Newspaper  Editors  and  News¬ 
paper  Association  of  America. 

A  supporter  of  the  EFoIA,  Welsome  noted  that  the 
multitrack  system,  which  is  mandated  under  the  bill, 
helped  expedite  her  recent  request  to  the  DoD. 

“Had  this  multitrack  system  been  in  place  when  I 
filed  my  first  FoIA  request  in  1989,  I’m  confident 
that  I  would  not  have  had  to  wait  three  or  four  years 
for  crucial  documents  to  be  released,”  she  said. 

Welsome  also  endorsed  the  proposal  to  expedite 
requests  for  information  surrounding  events  of 
widespread  media  interest,  as  well  as  plans  to  allow 
the  requester  to  specify  the  form  of  the  data  —  elec¬ 
tronic  or  on  paper  —  where  available. 

Judicial  Watch  Inc.  chairman  Larry  Klayman 
explained  to  the  subcommittee  how  his  organiza¬ 
tion  tried  to  use  FoIA  in  its  ethics  and  legal  reform 
investigations  of  the  president  and  the  late  Secretary 
of  Commerce  Ron  Brown. 

Judicial  Watch,  “on  behalf  of  the  public  at  large,” 
offered  recommendations  for  strengthening  FoIA, 
including;  criminal  penalties  for  willfully  withhold¬ 


"In  our  view,  we  still  have  not 
achieved  the  open  government 
envisaged  hy  Congress,  30 
years  ago,  when  it  enacted  the 
Freedom  of  Information  Act,  or 
20  years  ago,  when  it  enacted 
the  Government  in  the 
Sunshine  Act.” 

—  Jane  Kirtley,  executive 
director.  Reporters  Committee 
for  Freedom  of  the  Press 


ing  information;  mandatory  awarding  of  attorneys’ 
fees  and  costs  to  successful  FoIA  plaintiffs;  and  reg¬ 
ular  oversight  hearings  by  Congress. 

Reporters  Committee  for  Freedom  of  the  Press 
executive  director  Jane  E.  Kirtley  pointed  out  that 
there  have  been  some  “good-faith  efforts  to  curtail 
government  secrecy,”  but  added  that,  “in  our  view, 
we  still  have  not  achieved  the  open  government 
envisaged  by  Congress,  30  years  ago,  when  it 
enacted  the  Freedom  of  Information  Act,  or  20  years 
ago,  when  it  enacted  the  Government  in  the  Sun¬ 
shine  Act.” 

Although  the  RCFP  has  concerns  about  the  Leahy 
bill,  Kirtley  noted  that  it  is  an  opportunity  “to  fulfill 
the  aspirations  for  participatory  democracy  that 
[Congress]  articulated  30  years  ago.” 

Robert  Gellman,  a  privacy  and  information  policy 
consultant  in  Washington,  believes  that  the  FoIA  is 
“poorly  drafted,  inadequately  funded  and  some¬ 
times  unenthusiastically  implemented,”  but  he  did 
“not  want  to  suggest  that  the  FoIA  is  a  failure  as  a 
result.” 

“In  fact,”  he  said,  “the  opposite  is  true.  The  law 
actually  works  well,  because  most  requesters 
receive  the  documents  that  they  seek.” 

While  conceding  that  much  of  the  criticism  of 
FoIA  is  valid,  he  argued  that  “most  of  the  problems 
with  the  FoIA  are  administrative  and  not  legislative,” 
with  the  principal  constraint  being  a  lack  of 
resources  for  processing  requests. 

While  lauding  Leahy’s  efforts  toward  enactment 
of  an  EFoIA,  Gellman  had  some  problems  with  the 
current  draft  of  the  legislation,  including:  a  “fiilure 
to  adequately  confront  technological  change”;  the 
need  for  a  “comprehensive  review  of  how  govern¬ 
ment  electronic  mail  should  be  treated  under  all  rel¬ 
evant  information  policy  laws”;  the  difficulty  of  not¬ 
ing  where  deletions  have  been  made  in  electronic 
documents,  as  the  bill  would  require;  and  the  ambi¬ 
guity  of  the  requirement  that  agencies  provide 
records  in  electronic  form  when  requested. 

The  administration  of  the  EFoIA,  as  proposed  in 
the  Leahy  bill,  also  creates  problems,  according  to 
Gellman,  in  areas  such  as  determining  which 
records  to  publish  in  electronic  form;  mandating  the 
multi-track  processing  sys¬ 
tem;  the  ambiguity  of  expe¬ 
dited  access;  and  the  impre¬ 
cise  definition  of  “record.” 

Gellman  called  Leahy’s  bill 
“well  intended,”  but  added 
that  “in  its  current  form  [it] 
will  not  improve  the  FoIA  and 
will  almost  certainly  burden 
the  administrative  process 
and  delay  disclosure.” 

Former  ASNE  attorney  Allan 
Adler,  now  vice  president  for 
legal  and  government  affairs 
for  the  Association  of  Ameri¬ 
can  Publishers  Inc.,  presented 
the  subcommittee  with  his 
(See  Fol  on  page  35) 


As  of  May  31,  the 
FBI’s  FoIPA  section 
had  15,259 
requests  in  its 
backlog,  with 
an  estimated 
5.4  million  pages 
of  documents  to 
be  reviewed, 
according  to 
O’Brien 
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BY  DAVID  NOACK 


Helping  To 
Solve  A  Crime 


oil  taGH  HURSEY  and  Stephen  Melius  it  started 
!out  as  a  routine  day. 

Hulsey,  a  reporter  for  the  Middletown  Times  Her- 
aid  Sucord,  and  Melius,  the  newspaper's  chief  artist, 
were  following  up  on  the  murder  of  a  12-year-old 
[boy  a  few  days  earlier.  He  had  been  found  near  a 
path  in  the  woods  used  as  a  shortcut  between  his 
home  in  a  housing  development  and  some  local  ball 
fields. 

However,  by  the  end  of  the  day,  the  pair  was 
being  credited  with  helping  to  find  the  alleged  killer 
of  the  youngster.  The  suspect  is  Juan  Miguel 
Peinado,  a  Guatemalan  native 
who  attends  the  local  high 
school  and  lives  in  a  foster 
home.  His  real  age  has  not 
been  determined  by  authori¬ 
ties. 

The  discovery  of  Peinado 
was  a  classic  case  of  a  number 
of  key  ingredients  falling  into 
place;  luck,  timing  and  the 
competitive  nature  of  the 
news  business,  which  prompt¬ 
ed  editors  to  seek  new  angles 
and  ways  to  tell  this  ongoing 
story  to  its  readers. 

Since  the  murder,  the  vil¬ 
lage  of  Maybrook  in 
Orange  County,  N.Y., 
was  in  a  state  of  shock 
and  disbelief.  In  this 
rural  area,  big-city  crimes 
. . . . .  of  this  nature  are  ex¬ 
tremely  rare.  The  community  was  stunned  and 
frightened.  State  and  local  police  were  investi¬ 
gating  the  case.  Suspects  were  few,  anxiety  was 
high.  Residents  were  afraid  that  a  killer  was  on  the 
loose  in  their  community. 

Mark  Pittman,  the  Record's  metro  editor,  had 
been  mulling  over  ways  to  freshen  the  story  and 
decided  that  a  map  would  be  a  good  way  to  show 
readers  the  path  the  youth  took  and  put  the  location 
of  the  crime  into  geographic  context.  He  discussed 
the  idea  with  Hursey  and  Melius  about  trekking 
through  the  woods  and  coming  up  with  some  art¬ 
work. 

“I’m  trying  to  think  about  how  to  differentiate 
our  coverage  from  everybody  else’s  coverage.  I 
really  want  to  own  this  story.  What  can  we  do?  We 
had  the  picture.We  had  a  kind  of  retelling  of  the  tale 


Two  reporters 
covering  a 
murder  case 
retrace  the 
victim's  steps, 
find  another 
purported  victim 
who  is  eventually 
charged  with 
the  killing 


of  what  we  know  so  far.  I  wanted  something  that 
would  jazz  this  up,  so  what  I  was  looking  for  was 
topography  and  I’m  trying  to  make  the  woods  a 
character.  How  can  we  do  this?  Pictures  are  not 
showing  this,”  he  said. 

Melius  and  Hursey  made  an  initial  trip  through 
the  wooded  area  in  mid-morning,  which  took  about 
an  hour,  and  decided  to  make  one  last  swing 
through  the  woods. 

“We  walked  through  the  trail,  which  was  mean¬ 
dering  and  had  all  sorts  of  subtrails  which  go  off  in 
different  directions.  We  walked  through  the  trail, 
about  a  half  mile.  We  were  looking  for  the  obvious 
path  for  a  kid  to  take  from  his  home  to  the  ball  field. 
We  walked  through  it  once,  nothing  seemed  logical. 
It  seemed  like  a  longer  route  than  going  out  on  the 
street,”  said  Melius,  who  admitted  at  first  questioning 
the  assignment. 

While  walking  through  the  woods  a  second  time, 
they  came  across  someone  hanging  from  a  tree,  his 
feet  hovering  above  a  small  red  bicycle  which  was 
leaning  against  the  tree. 

“Leigh  was  ahead  of  me,  anywhere  from  five  to  1 5 
(See  Crime  on  page  37) 


Noack  is  a  freelance  writer. 


How  the  Middletown  (N.Y.)  Times  Herald  Record  played  it 
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BY  DOROTHY  GIOBBE 

Over 

The  Line? 


EPORTER  FOR  the  New  York  Post  was  arrested 
d  charged  with  multiple  counts  after  she  allegedly 
sed  as  a  relative  of  one  of  the  passengers  of  fatal 
Flight  800,  authorities  said. 
t  reporter  Tonice  Sgrignoli  was  arrested  on 
Juf|tt3  at  a  hotel  at  Kennedy  Airport,  where  the  fam- 
ilie9||f  the  crash  victims  were  staying.  She  was 
charged  with  criminal  impersonation,  criminal  tres¬ 
pass,  petty  larceny  and  possession  of  stolen  prop¬ 


erty. 

Police  said  Sgrignoli  claimed  to  be  a  cousin  of  a 
passenger  on  the  flight  and 
managed  to  obtain  an  orange 
pin  that  was  given  to  family 
members  in  the  aftermath  of 
the  crash.  The  pin  is  used  to 
identify  and  admit  family 
members  to  memorial  events 
and  information  briefings. 

Sgrignoli  donned  the  pin 
and  assumed  the  false  iden¬ 
tity,  police  said,  in  order  to 
gain  access  to  weekend 
prayer  services  from  which 
the  public  and  press  were  barred. 

Also,  she  crossed  security  checkpoints  that  were 
set  up  to  insulate  the  families  from  the  crush  of 
reporters. 

In  a  statement,  George  Marlin,  the  executive 
director  of  the  Port  Authority  of  New  Yoik  and  New 
Jersey,  condemned  Sgrignoli’s  tactics  as  “irresponsi¬ 
ble  to  the  extreme.” 

“Invading  the  privacy  of  people  who  have  suf¬ 
fered  so  terribly  is  repugnant  and  violates  the  most 
basic  standards  of  ethics,”  he  said. 

“The  Port  Authority  will  do  everything  possible  to 
see  that  this  case,  and  any  other  attempts  to  violate 
the  privacy  of  grief-stricken  people,  is  prosecuted  to 
the  full  extent  of  the  law.” 

Post  editor  Ken  Chandler  offered  a  tepid  defense 
of  his  reporter  —  without  saying  whether  the  news¬ 
paper  endorsed  Sgrignoli’s  reporting  methods  or 
whether  she  would  be  reprimanded. 

“We  believe  that  our  coverage  of  the  crash  —  of 
which  Tonice  Sgrignoli  has  been  a  part  —  has  been 
sensitive  to  the  plight  of  the  families,”  he  said  in  a 
statement. 

“The  Post  aprologizes  to  all  concerned  if  there  was 
any  inappropriate  behavior.” 

Sgrignoli  said  she  had  “no  comment”  on  the  inci¬ 
dent. 

If  the  allegations  against  Sgrignoli  are  true,  others 
observed,  there  was  without  question  a  breach  of 


New  York  Post 
reporter  arrested 
for  posing  as 
relative  of  TWA 
crash  victim 


fundamental  journalism  ethics  and  standards. 

Reginald  Denny,  immediate  past  president  of  the 
Society  of  Professional  Journalists,  said,  “If  she  did 
not  have  the  permission  of  the  families  to  be  there 
and  she  was  posing  as  a  family  member,  she  was 
clearly  crossing  the  line  of  ethical  conduct. 

“You  caimot  claim  to  be  a  family  member  when 
you’re  not. 

“If  she  represented  herself  as  one  of  the  family 
members  and  she  wasn’t,  there’s  no  question  she 
was  violating  an  ethical  tenet.” 

Stuart  likened  the  situation  to  “the  same  way  that 
we  don’t  want  police  officers,  or  spies,  or  police 
investigators  posing  as  journalists.” 

The  matter  has  been  referred  to  the  Queens  Dis¬ 
trict  Attorney,  according  to  the  Port  Authority  state¬ 
ment. 

The  Post  published  a  one-column  story  on  its 
reporter’s  arrest,  intermingled  with  its  crash  cover¬ 
age. 


CPJ  Rep  Booted 
From  Cuba 

CUBA  HAS  DEPORTED  an  emissary  from  the 
U.S.-based  Committee  to  Protect  Journalists 
who  had  been  cultivating  ties  with  independent 
news  agencies  on  the  island. 

Cuban  authorities  accused  Suzarme  Bilello  of 
“fermenting  rebellion”  during  a  four-day  trip, 
according  to  the  group’s  executive  director  William 
A.  Orme  Jr. 

Bilello  was  arrested  in  Havana  and  interrogated 
for  three  hours  by  Interior  Ministry  officials,  the 
group  said.  She  had  entered  Cuba  on  a  tourist  visa 
obtained  in  Mexico  City. 

Authorities  seized  her  notebooks,  papers  and 
other  private  documents,  which  Orme  called  “an 
unconscionable  invasion  of  privacy”  and  “a  viola¬ 
tion  of  press  freedom.” 

Cuba  requires  foreign  journalists  to  obtain  spe¬ 
cial  visas,  although  many  have  entered  as  tourists  in 
recent  years. 

Orme  said  Bilello  did  not  seek  a  journalist  visa 
because  the  group  knew  it  would  encounter  resist¬ 
ance. 

The  committee  has  strongly  supported  a  bud¬ 
ding  movement  of  independent  journalists  in  Cuba. 

—  AP 
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New  Olympic  Event: 
Rumormongering? 


HE  ATLANTA  Committee 
for  tte  Olympic  Games 
has  found  itself  on  the 
defensive  in  recent  days 
;rfter  a  rash  of  complaints 
about  everything  from 
sauna-like  heat  to  danger¬ 
ously  unbalanced  bus  dri- 


But  reporters  are  get-  iiufjfjy  iitjvvi. 

ting  in  on  the  action,  too.  . 

A  recent  report  in  New 

Jersey’s  Bergen  County  Record  suggested  that 
reporters  at  the  Atlanta  Journal  and  Constitution 


Atlanta  Journal  and 
Constitution  editor  says 
columnist's  charge  that 
paper  published  only 
'happy'  news  is  unfounded 


irnaland  .ha.  so^e 

editor  says 

/  ovenndulged  m  a  liquid 

•hprnp  fhpt  form  of  southern  comfort, 

lldlyc  LlldL  Oliver  offered  a  theory 

shed  only 

<;  iinfntinrlpri 

O  Ul  IIUUI  lUCU  the  Games  run  so  late  and 
the  deadlines  are  so  tight, 
the  repiorters  go  and  have 
drinks  in  a  bar.  After  a  few  drinks,  by  the  time  it  gets 
around  the  bar,  the  story  is  that  the  Atlanta  Journal 


were  given  a  number  of  strict  directives  by  their  edi-  and  Constitution  won’t  run  foreign  athlete’s 
tors  regarding  coverage  of  the  Olympic  Games.  names.” 


Among  them: 

♦  Reporters  are  not  to  use  the  names  of  foreign 
athletes  unless  absolutely  necessary.  Foreign  partici¬ 
pants,  instead,  should  be  referred  to  by  the  names 
of  their  countries  (i.e.,  the  fencer  ftom  France). 


The  Record  also  reported  that  after  the  stirring 
Olympic  torch  ceremony  starring  Muhammad  Ali, 
“writers  for  the  papers  were  under  orders  to  limit 
their  coverage  to  happy  happy,  joy  joy  stories.” 
Oliver,  responding  to  the  report,  sighed  heavily 


The  reason,  according  to  the  Record,  is  that  edi-  and  said  simply,  “Absurd,  asinine,  uninformed." 


tors  at  the  Atlanta  newspapers  are  concerned  that 
“too  many”  foreign  names  will  “confuse  the  readers.” 


“Once  again,  we  [the  newspaper  industry]  have 
shown  that  we  deserve  the  criticism  we  get  from 


After  he  stopped  laughing  derisively.  Journal  and  the  public.  Obviously,  these  people  [the  critics]  can’t 
Constitution  Olympic  editor  Thomas  Oliver  labeled  read  the  newspaper. 


the  allegation  “ridiculous.” 

So,  are  the  newspapers  running  the  names  of  for¬ 
eign  athletes?  “Of  course  we  are,”  Oliver  said. 


“We  are  being  critical  of  everything  that  deserves 
to  be  criticized,  and  we  are  running  foreign  athletes’ 
(See  Rumors  on  page  36) 


,  Q:  WHY  INCLUDE  VCR  PLUSCODE  NUMBERS  IN  YOUR  TV  LISTINGS? 


A:  Because  they  give  you  the 
competitive  advantage. 


Comprehensive,  localized  PI usCode®  cover- 
age  in  your  TV  listings  attracts  readers  and  nBK 
gives  you  that  extra  edge  over  other  TV  listings 
publications.  With  VCR  Plus+®,  your  paper  provides  the  ^ 
information  readers  need  and  the  convenience  they  v/ant. 


CELEBRATING  5  YEARS  OF  HELPING  YOU  SERVE  YOUR  READERS 


VCR  Plus -F®  ond  PlusCode®  are  trodemorksd  GemsiDr  Development  Corporation.  ®  1996  Gemstor  Deverapment  Corporation. 
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WALUNG- 
FORD,  subscriber 
service  manager  at 
the  Cleveland 
Plain  Dealer,  has 
been  promoted  to 
circulation  market- 

UNBA  WAUJUGFOm. 

mg  department 
manager. 

FRANtlES  SCARLETT,  pressroom 
manager  at  the  Miami  Herald,  was  named 
manager  of  advertising,  planning  and 
administration  in  Cleveland. 

MONA  S,  DAVIS,  director  of  govern¬ 
ment  and  public  afkiirs  at  ADVO  Inc.,  was 
appointed  assistant  database/market 
research  manager. 


Newport  News, 
Wz.,  Daily  Press 
and  Butler  (Pa.) 
Eagle. 


LiNBA  WALUKGFOItD  |  FRANCES  SCARLETT  MONA  OAVES 


MARY  MONTGOMERY,  colbunder  of 
Extra,  a  bilingual  newspaper  in  Chicago, 
has  joined  Rossi  Publications  Inc.,  pub¬ 
lisher  of  La  Roza  newspaper,  also  in 
Chicago.  She  will  direct  the  advertising 
and  editorial  growth  of  La  Roza's  finan¬ 
cial  section.  In  addition,  Montgomery  is 
part  of  RPI’s  special  projects  department 
team,  which  focuses  on  creating  new 
publishing  products. 


MELYNI SERPA,  who  most  recently 
worked  at  Copley  Newspapers  in 
Plainfield,  Dl.,  has  been  appointed  circula¬ 
tion  director  of  Nursing  Spectrum,  a 
niche  publication  serving  registered  nurs¬ 
es  biweekly. 

ERIC  RROWN,  divisional  sales  manag¬ 
er  for  the  Newspaper  Network,  who 
worked  in  the  Dayton,  Ohio,  office,  was 
named  national  director  of  sales. 


JOHNNY  LCD 

DEN,  a  general 
assignments  re- 

MARy  MONTGOMERY  ^  ^ 

porter/layout  editor 
in  the  sports  depart¬ 
ment  at  the  Washington  Post,  has  been 
named  a  reporter  in  the  sports  depart¬ 
ment  at  the  San  Antonio  Express-News. 

VICKI  VAUGHAN,  a  stringer  for 
Reuters  America,  covering  NASA  and  the 
space  shuttle  program,  was  appointed  a 
reporter  in  the  business  news  depart¬ 
ment  in  San  Antonio. 


PHILIP  W.  MURRAY,  35,  former  con¬ 
tent  development  manager  at  the 
Raleigh  (N.C.)  News  Observer’s 
Nando.Net,  has  joined  Dirks,  Van  Essen  & 
Associates,  a  newspaper  merger-and- 
acquisition  firm  based  in  Santa  Fe,  N.M. 

Murray’s  newspaper  career  includes 
time  at  the  Norfolk  Virginian-Pilot, 


DAYNE  TURGEON,  temporary  out¬ 
side  sales  manager,  was  appointed  per¬ 
manent  outside  sales  manager. 


DAVID  J.  BARRETT,  deputy  general 
manager  of  the  Hearst  Broadcasting 
Group,  and  GEORGE  B.  IRISH,  group 
executive  of  the  Hearst  Newspaper 
Group,  have  been  elected  to  the  corpo¬ 
ration’s  board  of  directors. 


Trahant  Named  To  Publisher’s  Post 


Mark  N.TRAHANT,  exec¬ 
utive  news  editor  of 
the  Salt  Lake  Tribune, 
has  been  named  editor 
and  publisher  of  the 
Daily  News  of  Moscow,  Idaho,  and 
Pullman,  Wash. 

Trahant  is  believed  to  be  the  first 
Native  American  to  hold  that  position  at 
a  mainstream  newspaper. 

Trahant,  38,  a  member  of  the 
Shoshone- 
Bannock  tribe, 
also  is  a  former 
desk  reporter  for 
the  Arizona 
Republic  and  was 
publisher  of  the 
weekly  Navajo 
Nation  Today. 

At  the 

Republic,  his 
investigative 
series,  “Fraud  in 
Mark  Trahant  Indian  Country,”  a 


He’s  believed  to  he  the 
first  Native  American 
to  hold  that  position  at  a 
^mainstream  paper 


review  of  federal  Indian  policy,  won  the 
George  Polk  Award  in  National 
Reporting,  the  Heywood  Broun  Award 
and  the  Paul  Tobenkin  Memorial  Prize 
from  Columbia  University. 

In  IS)95,Trahant  was  a  Visiting 
Professional  Scholar  at  the  Freedom 
Forum  First  Amendment  Center  at 
Vanderbilt  University,  where  he  wrote  a 
book.  Pictures  of  our  Nobler  Selves,  a 
history  of  Native  American  contribu¬ 
tions  to  the  news  media. 

At  the  Daily  Aeics,Trahant  succeeds 
R.C.  “Randy”  Frisch,  37,  who  was  pro¬ 
moted  to  general  manager  of  the 
Keams-Tribune  Co.,  the  parent  firm  of 


the  Salt  Lake  Tribune  Toe.  company 
also  publishes  the  Lewiston  (Idaho) 
Morning  Tribune,  the  Daily  Tribune  in 
Sparks,  Nev.,  and  the  Colfax  (Wash.) 
Gazette  and  Bulletin.  Frisch  began  his 
career  18  years  ago  in  the  Morning 
Tribune's  circulation  department.  Later 
becoming  a  reporter  for  the  paper  and 
then  editor  and  publisher  of  the  Sparks 
Tribune. 

Salt  Lake  Tribune  editor  James  E. 
Shelledy  said  about  Trahant:  “He’s  a 
blue-chip  journalist  and  excellent  with 
people.The  only  downside  to  his  move 
is  that  it  will  leave  a  very  big  void  here.” 

Theresa  Lumbar,  acting  executive 
director  of  tlie  Native  vVmerican 
Journalists  Association,  told  E&P  that,  to 
the  group’s  knowledge,Trahant  is  the 
first  Native  American  to  be  publisher  of 
a  general  circulation  newspaper. 

“That’s  wonderful  news,”  she  added. 

Both  appointments  were  made  by 
Keams-Tribune  publisher  Dominic 
Welch.  —  M.L.  Stein 


I 
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OWNERSHIP  CHANGES 


Canandaigua  Messenger  Inc.,  publisher 
of  the  Daily  and  Sunday  Messenger  in 
Canandaigua,  N.Y.,  has  agreed  in  princi¬ 
ple  to  buy  Wolfe  Publications  Inc., 
which  publishes  nine  weekly  newspa- 
p)ers  in  Monroe  County.  Also  included 
in  the  sale  is  the  NEWYORK- 
PENNSYLVANIA  COLLECTOR,  a 
regional  guide  to  arts  and  antiques. 

Terms  of  the  deal  were  not  dis¬ 
closed. 

The  ALBANY  (Mo.)  LEI9GER  has 

been  sold  by  Jack  Pitzer  of  Alexandria, 
Va.,  to  Terry  and  Nancy  Holub  of  Wall, 
S.D.  The  sale  was  effective  May  28  and 
was  handled  by  John  E.  van  der  Linden, 
a  newspaper  broker  at  Spirit  lake, 

Iowa. 

Terry  Holub  is  a  former  publisher  of 
the  Schaller  (Iowa)  Herald.  Recently,  he 
was  employed  by  the  Pennington 
County  Courant  of  Wall. 

The  owners  of  Hometown  Communi¬ 
cations  sold  daily  newspapers  in 
Sturgis,  Mich.,  and  Fremont,  Neb.,  to 
Independent  Media  Group,  headquar¬ 
tered  in  Watseka,  lU.Terms  were  not 
announced. 

The  9,5(X>ciiculation  FREMONT 
TRIBUNE  is  published  Monday 
through  Friday  afternoons  and  Saturday 
mornings.  The  STURGIS  JOURNAL  is 
published  on  Monday  through  Sunday 
afternoons  and  has  a  circulation  of 
7,800. 

Dirks,  Van  Essen  &  Associates,  in 
Santa  Fe,  N.M.,  represented  the  owners 
of  Hometown  Communications  in  the 
transaction. 

Journal  Register  Co.  of  Trenton,  N.J., 
has  acquired  COUNTY  KIDS,  a 
Westport,  Conn.-based  monthly  news¬ 
paper  about  parenting,  which  serves 
Fairfield,  New  Haven  and  Litchfield 
Counties. 

County  Kids  was  acquired  from  Julie 
Buder  Evans,  principal  of  County  Kids 
Inc.  Evans  will  remain  as  publisher  and 
editor. 

The  newspaper  was  founded  in  1988 
and  has  an  approximate  40,000  month¬ 
ly  distribution. 

The  weekly  DOLORES  (Colo.)  ^lAR 
has  been  sold  by  Sam  and  Melinda 
Green  to  Dennis  and  Pat  Fischer  of 
Shell  Lake,  Wis.  The  sale  was  closed 


June  20  and  transfer  of  ownership  took 
place  on  July  1 . 

Broker  John  E.  van  der  Linden  of 
Spirit  Lake,  Iowa,  handled  the  sale. 

The  JE/CEFIULC  Oowa)  RECORDER 
was  sold  on  July  1  by  M.E.  and  Bea 
Messersmith  to  Gordon  Fales  of 
Hesston,  Kan. 

The  Messersmiths  have  published 
the  Recorder  for  39  years.  M.E. 
Messersmith  is  a  former  president  of 
the  Iowa  Newspaper  Association  and 
the  Iowa  Newspaper  Foundation. 

Fales  has  been  employed  at  a  num¬ 
ber  of  newspapers,  and  in  recent  years 
he  has  worked  as  a  sales  representative 
for  newspaper  vending  equipment. 

Broker  John  van  der  Linden  handled 
the  sale. 

The  weekly  RALLS  COUNTY 
HERALD-ENTERPRISE  of  New 

London,  Mo.,  has  been  sold  by  Robert 
and  Carolyn  Anderson  to  Gene  and 


Judith  Stader  of  Patton,  Mo. 

The  Andersons  are  retiring  after  pub¬ 
lishing  the  weekly  for  the  past  four  years. 
John  van  der  Linden  handled  the  sale. 

UpState  Newspapers  Inc.,  a  subsidiary 
of  Trib  Publications  Inc.,  of 
Manchester,  Ga.,  has  acquired  three 
South  Carolina  newspapers  and  a  com¬ 
mercial  printing  company  fiom  Carl 
and  Betty  Kilgus  of  Bamberg,  S.C. 

Two  of  the  newspapers,  the 
ADVERTISER-HERALD  and  the 
NORTHTRADE are  paid- 
circulation  weeklies.The  SANTEE 
STRIPER  is  a  free-circulation  newspa¬ 
per. 

Trib  Publications  now  publishes  34 
newspapers  in  Georgia,  South  Carolina, 
Alabama  and  North  Carolina. 

Wren  Barnett,  of  media  brokerage 
firm  WB.  Grimes  &  Co.,  in  Hender¬ 
sonville,  N.C.,  represented  the  sellers  in 
the  transaction. 

(See  Owner  on  page  36) 


Hometown  Communications^  Inc. 

has  sold 


Price  (UT)  Sun  ndvecole 

and 

Emery  County  (UT)  Process 

(weekly  newspapers  with  combined  paid  circulation  of  7,500) 
to 

Brehm  Communications,  Inc. 

We  are  proud  to  have  represented 
Hometown  Communications  in  this  transaction. 

Dirks,  Van  Essen  &  Associates 

119  East  Marcy  St.  -  Suite  100,  Santa  Fe.  NM  87501 

(505)  820-2700 
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BY  LAURA  REINA 


Realtor  Offers 
Classified  Advice 

Newspapers  need  to  bener  under-  what  do  Realtors  want  from  newspapers? 
stand  the  real  estate  industry  in  According  to  Williams: 

order  to  ensure  a  future,  working  1  Be  sensitive  to  their  problems.  Realtors’  biggc 

relationship,  said  James  Williams,  complaint  against  newspapers  is  it  seems  they 
president  of  Black,  Williams  &  Assoc,  don’t  care.  Newspapers  don’t  treat  customers  lik 


Tells  neivspaper 
cUisstped  ad 
execs  what  they 
need  to  do  to 
maintain  their 
lat'^e  share  of 
the  business 


Newspapers  need  to  better  under¬ 
stand  the  real  estate  industry  in 
order  to  ensure  a  future,  working 
relationship,  said  James  Williams, 
president  of  Black,  Williams  &  Assoc, 
of  Ponte  Verde  Beach,  Calif.,  at  the  recent 
Newspaper  Association  of  America  Classified 
Advertising  Conference  in  San  Diego. 

Williams  posed  the  question  to  the  audience: 
“Real  estate  linage:  here  today,  gone  tomorrow?” 

“If  you  don’t  wake  up,  if  you  don’t  change  your 
way  of  doing  business,  it’s  not  a  matter  of  if  you’ll 

_ lose  your  real  estate  linage, 

it’s  a  matter  of  when  and  to 
whom,”  he  warned  classified 
ad  execs. 

Newspapers  have  been 
weak  in  approaching  and 
attacking  their  relationship 
with  Realtors,  Williams 
added.  They  need  to  under¬ 
stand  there  are  paradigms 
which  exist  in  real  estate 
that  are  unique  and  unlike 
any  other  advertiser,  he  said. 

First,  W^illiams  said.  Realtors  have  a  shared  inven¬ 
tory,  which  binds  them  together,  and  makes  them  a 
formidable  foe  or  ally.  Secondly,  in  real  estate,  there 
are  three  customers  newspapers  must  serve:  the 
Association  of  Realtors  as  an  entity,  the  broker  who 
buys  advertising,  and  the  agent  as  a  customer. 

Williams  explained  that  up  until  now,  newspa¬ 
pers  haven’t  really  sought  out  the  agent. 

“The  biggest  opportunity  that  I  see  for  the  news¬ 
paper  industry  is  to  go  after  the  agent  level,”  he 
said. 

Williams  estimated  that  within  the  next  five 
years,  there  will  be  one-third  less  real  estate  compa¬ 
nies  because  many  will  be  absorbed,  bought,  or 
merged;  there  will  be  one-third  less  agents;  and  less 
advertising  will  be  bought,  but  more  advertising 
will  be  bought  in  different  ways. 

It’s  also  extremely  important  to  remember  that 
real  estate  advertising  relies  heavily  on  image,  he 
said.  Realtors  advertise  themselves  and  what  their 
companies  can  offer,  he  added. 

Realtors  feel  newspapers  cost  too  much, 
W'illiams  said,  adding  that  they  want  added  value 
—  a  bigger  bang  for  the  buck. 

He  encouraged  newspapers  to  go  to  their  real 
estate  associations  and  to  find  out  how  to  better 
serve  their  local  Realtors. 
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What  do  Realtors  want  from  newspapers? 
According  to  Williams: 

1  Be  sensitive  to  their  problems.  Realtors’  biggest 
complaint  against  newspapers  is  it  seems  they 
don’t  care.  Newspapers  don’t  treat  customers  like 
customers;  instead,  they  treat  themselves  like  cus¬ 
tomers.  It’s  not  the  responsibility  of  the  Realtors  to 
try  to  better  understand  the  newspaper  industry. 
Instead,  it’s  vital  that  newspapers  better  understand 
the  real  estate  industry  because  it’s  the  Realtors 
who  are  the  customers,  Williams  said. 

2  Increase  cost  for  call  efficiency. 

3  Create  alternatives  to  ROP  Newspapers  need 
to  consider  alternatives  to  ROP  for  real  estate 
advertising. 

Realtors  want  input  from  newspapers,  Williams 
said.  They  want  newspapers  to  better  understand 
how  they  make  money.  And  if  newspapers  get 
more  involved  with  Realtors,  it  will  create  more 
opportunities  to  work  with  them. 

Williams  gave  an  example  of  a  small,  Colorado 
newspaper  that  serves  a  town  with  a  population  of 
under  40,000.  Recently,  the  paper  approached  its 
local  Realtors  w'ondering  how  to  serve  them  bet¬ 
ter.  In  response,  the  Realtors  said  they  wanted  a 
Sunday  real  estate  tabloid. 

Although  the  paper  is  small,  it  gave  them  what 
they  wanted:  a  stand-alone,  24-page  Sunday  tabloid. 
Seventeen  of  the  pages  were  sold  and  revenue 
doubled  overnight,  he  said. 

Williams  said  focus  groups  have  revealed  that 
Realtors  want  to  be  able  to  transmit  ads  electroni¬ 
cally  without  having  to  pay  extra  for  this  kind  of 
service. 

Also,  he  said.  Realtors  would  like  a  simpler  rate 
card.  When  it  comes  to  Realtors,  it  helps  to  think  in 
terms  of  modules  and  frequency,  (such  as  a  quar¬ 
ter-page  and  half-page)  instead  of  in  inches,  advised 
Williams. 


Specialty  Insert 
Completes  First  Year 

A  FRICAN  AMERICANS  ON  Wheels  (AAOW),  a  quarterly  auto 
magazine  for  African  Americans,  recently  completed  its  first 
year  of  distribution. 

The  magazine,  which  is  inserted  into  27  AfricarvAmerican 
newspapers,  with  a  combined  circulation  of  500,000,  started  off 
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at  12  pages,  and  ended  its  first  year  at  32 
pages. 

Annually,  African  Americans  buy  1 1%  of 
new  vehicles  and  the  goal  of  AAOW  is  to 
provide  readers  information  on  buying 
and  leasing,  vehicle  assessments,  motor 
sports,  events,  and  profiles  of  African 
Americans  in  the  auto  industry. 

AAOW  has  attracted  Japanese,  Amer¬ 
ican,  and  European  automakers. 

Some  of  the  distributing  papers  are  the 
Michigan  Chmnicle,  Chicago  Defender, 
Atlanta  Voice,  Dallas  Weekly,  and  the  New 
York  Beacon. 

NASA  Elects  New 
Officers,  Board 
Members 

The  newspaper  advertising 

Sales  Association  national  chapter 
elected  new  officers  and  board  mem¬ 
bers  at  its  recent  board  meeting. 

Shelly  Lyons,  president  of  Gannett 
National  Newspaper  Sales,  was  elected 
to  the  position  of  president;  Charles  S. 
McKeown,  executive  vice  president/ 
general  manager  of  sales  for  Sawyer 
Ferguson,  Walker  &  Co.,  was  elected 
to  first  vice  president;  Michael 
Druckman,  senior  vice  president/New 
York  sales  for  Cresmer,  Woodward 
O’Mara  &  Ormsbee  Inc.,  was  elected 
second  vice  president. 

Also,  Wayne  Kuhn,  manager  of  nation¬ 
al  advertising  for  the  Chicago  Sun- 
Times,  was  elected  secretary;  Gary  Tozzi, 
Mid-Atlantic  regional  manager  of  the 
PaF>ert  Cos.,  was  elected  treasurer;  Owen 
Landon  III,  director  of  maiketing  for 
Landon  Associates,  was  elected  a  new 
board  member. 

Gannett  To  Sell 
Outdoor  Unit 

Gannett  co.  inc.  said  it  has 
reached  an  agreement  to  sell  its 
outdoor  advertising  business,  the  largest 
in  North  America,  to  Outdoor  Systems 
Ine.,  for  about  $690  million. 

The  boards  of  both  companies  unani¬ 
mously  OK’d  the  deal,  which  is  expected 
to  close  upon  regulator)'  approval. 

Gannett  chairman,  president  and  CEO 
John  J.  Curley  said  the  company  would 
use  the  proceeds  to  pay  down  debt 
resulting  from  last  year’s  $1.7  billion 
purchase  of  Multimedia  Inc. 


Indiana  Daily 
Sued  Over 
Classified  Ad 

INDLANAPOUS  NEWSPAPERS,  publish¬ 
er  of  the  Indianapolis  Star,  has  been 
named  a  defendant  in  a  civil  suit  filed  by 
the  Indiana  Civil  Rights  Commission. 

The  civil  suit  states  that  the  paper, 
along  with  a  real  estate  company,  violat¬ 
ed  the  Indiana  Fair  Housing  Act  when  a 
classisfied  ad,  which  appeared  in  the 
paper,  restricted  a  rental  property  to  ten¬ 
ants  with  no  children. 

The  suit  asks  for  damages,  as  well  as  an 
injunction,  which  prevents  the  defend¬ 
ants  from  violating  the  law.  A  portion  of 
the  state’s  fair  housing  law  prohibits 
property  advertisements  which  limit  avail¬ 
ability  because  of  a  customer’s  “familial 
status,”  including  having  children. 

N.Y.  Times  Co. 
Reports  June 
Ad  Volume 

The  NEWYORKTimes  Co.’s  recent  ad 
volume  results  were  reported  as  fcJlows: 
The  New  York  Times  was  up  9%  in 
June,  up  1.3%  for  the  second  quarter,  and 
down  2%  for  the  six  months.  The  Boston 
Globe  was  up  4.1%  in  June,  up  .9%  for 
the  second  quarter,  and  down  .7%  for  the 
six  months.  The  Regional  Newspaper 
Group  was  down  .5%  in  June,  up  .4%  for 
the  second  quarter,  and  down  .6%  for  the 
six  months. 

Group  Has  Ad 
Data  Web  Site 

The  IDAHO  NEWSPAPER  Association 
has  made  it  easy  to  learn  the  cost  of 
running  an  ad  in  all  of  the  state’s  newspa¬ 
pers  —  or  all  papers  in  a  particular  county. 

INA  manager  Bob  Hall  has  put  the 
data,  including  a  map  of  Idaho  counties, 
on  a  Web  site. 

“Just  use  the  Newspaper  Locator  Map 
to  click  on  any  county,”  Hall  told  the 
Pacific  Northwest  Newspaper  Associa¬ 
tion.  “Up  will  come  that  section  of  our 
newspaper  directory,  listing  all  newspa¬ 
pers  in  that  county,  with  their  circula¬ 
tion,  phone,  fax,  managers’  names  and 
mail  address. 

“Once  they’ve  located  newspapers  of 


interest  to  their  proposed  ad  schedule, 
they  click  on  the  hotlink  to  the  Display 
Ad  Page  and  they  can  select  any  mix  of 
those  newspapers  by  putting  a  check  in 
a  box  beside  each  newspaper  name. 
Then,  they  just  press  the  ‘Submit  Price 
Query’  button  and  presto,  they  will  get 
our  gross  commissionable  price  for  that 
proposed  buy.” 

Hall  added  that  many  client  agencies 
use  the  site  for  fast  figuring  “before  they 
get  down  to  the  final  nitty-gritty  on  a 
firm  bu>'.  They  love  it.” 

New  Company 

Newspaper  services  of  America 
(NSA)  announced  the  formation  of 
a  new  company.  Newspaper  Marketing 
Services.  NMS  will  be  located  in  St. 
Petersburg,  Fla.,  and  will  focus  its  efforts 
on  utilizing  NSA’s  database  to  develop 
targeted  products  for  newspapers. 

Alfred  E.  Corey  Jr,  former  vice  presi¬ 
dent  of  the  St  Petersburg  Times  and  vice 
chairman  of  the  NAA  Marketing 
Committee,  will  be  NMS  president. 


JVL, 


MANAGEMENT 

Operations  Analysis 
AND  Solutions 

Currow  &  de  Montmollin,  Inc., 
conducts  operational  reviews  of 
circulation,  advertising  and  other 
departments  to  identify  and 
eliminate  barriers  to  increased 
revenue  generation  and  imjMroved 
operating  efficiency. 

C&de  is  a  full-srarvice  newspaper 
consulting  company,  run  by 
former  newspaper  executives, 
that  also  provides  tempOTary 
turnaround  management, 
executive  search  and  placement, 
and  a  broad  range  of  marketing 
services. 


c^e 


CuRRCW  Sc  DE  Montmollin,  Inc. 


7010  S.W.  54th  Street 
Miami,  Florida  33155-5624 
(305)  662-8924  •  FAX  (305)  665-1563 
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BY  MARK  FITZGERALD 


Reporters  Sue 
Over  Firing 


Two  VETERAN  FLORIDA  Today 

reporters  —  fired  after  they  allegedly 
entered  the  apartment  of  a  murder  sus¬ 
pect  and  removed  some  papers  they 
found  there  —  are  suing  the 
Melbourne  paper  on  the  grounds  they  were  not 
property  trained  and  supervised. 

Columnist  John  McAleenan,  63,  and  reporter 
Kathy  Reakes,  40,  also  contend  in  their  lawsuit  that 
they  were  defamed  and  humiliated  by  newspaper 
editors  who  they  said  discussed  the  incident  in  a 
mandatory  all-newsroom  meeting  and  falsely 

accused  the  journalists  of 
engaging  in  “felony  criminal 
acts.” 

The  lawsuit,  filed  in  Florida 
Circuit  Court  for  Brevard 
County,  names  as  defendants 
the  newspaper  and  its  pub¬ 
lisher,  executive  editor,  man¬ 
aging  editor,  metro  editor, 
assistant  metro  editor  and 
human  resources  director. 

McAleenan  and  Reakes 
were  fired  Feb.  1,  reportedly 
because  of  their  actions  while  covering  the  story 
of  four  people  charged  in  the  beating  death  last 
January  of  a  Melbourne  man. 

According  to  an  account  written  in  the  Orlando 
Sentinel  by  reporter  Lynne  Bumpus-Hooper,  Reakes 
and  McAleenan  went  to  the  apartment  of  one  sus¬ 
pect,  Anita  Gonzales.  Finding  the  door  to  the  apart¬ 
ment  open,  they  entered  and  saw  on  the  floor 
some  papers  covered  with  names  and  numbers. 
According  to  the  story,  which  cites  unnamed 
sources,  Reakes  and  McAleenan  took  the  papers 
with  them. 

Returning  to  the  newsroom,  the  reporters  were 
fired  immediately  and  the  papers  were  turned  over 
to  a  state  judge. 

At  the  time,  Florida  Today's  attorney,  Richard 
Cowen,  asked  for  a  closed  hearing  to  discuss  the 
fate  of  the  papers.  Instead,  an  open  hearing  was 
held. 

In  their  lawsuit,  the  reporters  allege  that  editors 
held  a  meeting  for  all  newsroom  employees  later 
that  day  and  “discussed  private  personnel  mat¬ 
ters.” 

The  lawsuit  also  accuses  executive  editor  Judy 
Pace  Christie,  managing  editor  Melinda  Meers  and 
metro  editor  Robert  Stover  of  defaming  the  pair  by 
saying  they  were  unfit  journalists  who  had  commit¬ 


Were  let  after 
they'  alleffeclly 
entered 
apartment  of 
murder  suspect 
and  removed 
papers 


ted  felonies  with  their  actions  at  the  Gonzales 
apartment. 

While  Melbourne  police  investigated  the  inci¬ 
dent,  no  criminal  charges  were  ever  filed,  Orlando 
Sentinel  writer  Bumpus-Hooper  reported. 

Much  of  the  lawsuit  is  taken  up  with  the  fired 
reporters’  contention  that  they  were  never  provid¬ 
ed  with  “training  manuals  and/or  other  manuals  of 
employment  procedures  . . .  regarding  what  stan¬ 
dards  of  conduct  should  be  followed  in  the  work¬ 
place.” 

The  suit  says  newspaper  managers  undertook  a 
“negligent  investigation  of  activities  of  plaintiffs  .  . . 
which  resulted  in  the  wrongful  termination.” 

All  of  the  defendants  are  also  charged  with 
“intentional  infliction  of  emotional  damage.” 

The  lawsuit  says  Reakes  and  McAleenan  are 
unemployed  and  have  lost  friends,  colleagues  and 
business  opportunities  because  of  their  allegedly 
wrongful  firing. 

McAleenan  was  a  Florida  Today  employee  for 
about  20  years  and  Reakes  was  a  nine-year  veteran 
of  the  paper. 

A  phone  call  for  comment  to  publisher  Michael 
Coleman  was  referred  to  managing  editor  Meers, 
who  did  not  return  a  message. 

Cowen  did  not  return  several  messages.  An  asso¬ 
ciate  said  he  was  not  the  paper’s  lead  attorney  on 
the  lawsuit. 


Ohio  Lifts  Ban 
On  Lying  To 
Newspapers 

For  THE  FIRST  time  in  four  decades,  it’s  legal  to 
lie  to  newspapers  in  the  Buckeye  State. 

Effective  July  1,  Ohio  repealed  an  odd  —  and 
apparently  never  enforced  —  1953  law  making  it  a 
crime  to  “contribute  any  statement,  allegation,  or 
news  item  to  a  newspaper,  knowing  that  such  state¬ 
ment,  allegation  or  news  item  is  untrue.” 

Lying  to  newspapers  under  this  law  carried  a 
maximum  penalty  of  six  months  in  jail  and  a  $500 
fine. 

The  law  had  sat  on  Ohio’s  books  unnoticed  until 
earlier  this  year  when  the  state  Senate  began  wortc 
on  reorganizing  the  Ohio  Revised  Code. 
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Ohio  Newspaper  Association  execu¬ 
tive  director  Frank  Deaner  says  the  law 
was  apparently  intended  to  protect 
newspapers  who  might  be  misled  by 
people  asking  for  published  corrections. 

“Now,  of  course,  when  you  put  this 
law  in  the  context  of  the  1990s . . . 
[Ohio  senators]  realized  they  had  an 
unconstitutional  law,”  Deaner  said. 

There's  no  evidence  in  the  memory 
of  ONA  veterans  or  its  files  that  the  law 
was  ever  enforced,  Deaner  said. 

In  fact,  the  statute  stirred  up  its  most 
mischief  just  as  it  was  about  to  be 
repealed. 

“This  was  kind  of  a  comedy  of  errors, 
and  what  made  it  even  more  hilarious 
was  there  was  a  law  director  in  a  subur¬ 
ban  [Cincinnati]  township  who  spotted 
the  statute  during  the  unifying  [process] 
who  advised  township  employees  in  a 
memo  to  speak  less  to  the  press,”  Deaner 
said. 

David  DiroU,  executive  director  of  the 
Ohio  Sentencing  Commission,  told  the 
Associated  Press  that  state  prosecutors 
called  the  law  unconstitutional  and 
unenforceable. 

“One  of  the  prosecutors  joked  that  if 
lying  to  a  newspaper  is  a  crime,  then  it’s 
a  crime  committed  every  day  in  the 
General  Assembly,”  Diroll  told  AP  “You 
have  to  smile  about  this.” 


N.Y.  Post  Files 
Suit  In 

Trademark  Case 

The  new  YORK  Post  has  filed  a  law¬ 
suit  against  a  former  freelancer  who 
registered  “nypost.com”  on  the  Internet 
as  a  domain  name,  and  who  now  wants 
the  newspaper  to  pay  up  if  it  wants  the 
name. 

NYP  Holdings,  parent  company  of  the 
newspaper,  filed  the  complaint  in  federal 
court. 

In  the  complaint,  the  Post  accuses 
Farhan  Memon  of  violation  of  trademark 
rights.  The  newspaper  is  suing  to  get 
“nypost.com”  for  its  own  use  on  a  poten¬ 
tial  Web  site. 

“He’s  trying  to  extort  the  company  to 
buy  back  its  own  property,”  said  attorney 
Michael  Epstein,  who  represents  the 
Post. 

Memon  denies  the  claim  of  trademark 
infringement. 

“They  don’t  have  it,  nypost,  trade¬ 


marked,”  he  told  a  Post  reporter.  “They 
have  the  New  York  Post  trademarked.  If 
the  New  York  Post  wants  it,  it  should  be 
prepared  to  pay  for  it.” 

Olympic  Boxer 
Sues  Chicago 
Daily  For  Libel 

OLYMPIC  HEAVYWEIGHT  BOXER 
Nate  Jones  is  suing  the  Chicago 
Sun-Times  for  libel  over  a  column  by 
sportswriter  Jay  Mariotti  that  alleged  the 
boxer  has  a  problem  with  alcohol. 

Mariotti’s  long  July  16  column  also 
detailed  tlie  boxer’s  criminal  history  and 
his  alleged  continuing  links  to  some  of 
Chicago’s  most  vicious  street  gangs. 

Mariotti  quoted  Jones  —  who  spent 
20  months  in  prison  for  armed  robbery 
and  auto  theft  —  as  saying  that  just 
before  leaving  for  the  Olympics  in 
Atlanta,  he  had  a  “big  party”  with  “my 
boys  . .  .  GDs,Vice  Lords,  Stones,  MCs  — 
all  of  them  are  behind  me.” 

Those  are  the  initials  or  shortened 
names  of  Chicago  street  gangs. 

The  column  also  said  USA  Boxing,  the 
amateur  boxing  authority,  is  “looking  into 
whether  he  accepted  under-the-table 
money  from  [professional]  fight  promot¬ 
er  Bob  Arum.” 

Mariotti  quoted  Jones  as  saying  he 
rejected  an  offer  of  $90,000  in  exchange 
for  promotion  rights.  Accepting  an  offer 
like  that  would  jeopardize  Jones’  amateur 
status  and  could  have  kept  him  out  of 
the  Olympics. 

Arum  denied  the  allegation  and  a 
spokesman  for  USA  Boxing  later  told 
reporters  in  Atlanta  that  the  boxer  was 
not  under  investigation.  , 


Only  the  alcohol  allegation  is  cited 
specifically  in  the  libel  and  slander  suit 
filed  in  the  Cook  County  Oil.)  Circuit 
Court  on  the  afternoon  after  the  column 
was  published. 

The  lawsuit  claims  that  because  of  the 
alcohol  reference,  Jones’  “reputation, 
right  to  participate  in  the  Olympic 
Games,  economic  future  and  livelihood 
have  all  been  severely  harmed.” 

“An  amateur  boxing  career  of  [Jones’] 
caliber  normally  results  in  a  lucrative  pro¬ 
fessional  boxing  career,”  the  suit  says. 
“Previous  United  States  Olympic  boxers 
in  the  same  weight  category  who  have 
gone  to  establish  such  professional 
careers  include  Joe  Frazier,  George 
Foreman  and  Ray  Mercer.” 

Mariotti  is  not  named  as  a  defendant  in 
the  suit.  Through  a  spokeswoman,  the 
Sun-Times  said  it  could  not  comment  on 
the  lawsuit. 

Jones’  attorney,  E  James  Foley  Jr.,  did 
not  return  repeated  phone  caUs  for  com¬ 
ment. 

Former  Editor 
Settles  Lawsuit 

The  former  editor  of  the  now- 

closed  Ypsilanti  (Mich.)  Press  has 
setded  a  lawsuit  over  his  firing  from  the 
paper. 

No  terms  were  disclosed. 

Joseph  P  Matasich  sued  Garden  State 
Newspapers  Inc.,.which  owned  the 
paper,  in  1990.  He  claimed  he  was  fired 
because  of  his  age  and  a  seizure  condi¬ 
tion  and  said  the  newspaper  breached 
an  oral  contract. 

Matasich  was  51  when  fired  and  had 
worked  at  the  paper  for  13  years.The 
Ypsilanti  Press  closed  in  1994.  —  AP 
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Installations 


SYSDECO  VS 
Boston,  Mass. 

DewarView  editorial  pagination  and  Enterprise 
advertising  systems  for  the  Post-Crescent,  Appleton, 
>KTsc.  DewarView  is  to  be  running  on  30 
reporter/editor  and  19  pagination  woricstations 
shortly,  and  Enterprise  is  to  be  running  on  22  clas¬ 
sified  and  retail  workstations  by  fall,  with  the  goal 
of  outputting  all  pages  to  film  by  year  end. 

The  installations  are  part  of  the  paper’s  planned 
prepress  overhaul,  which  includes,  new  imageset¬ 
ters,  ad-tracking,  digital  imaging  of  all  photos  and 
graphics  and  color  proofing. 

Classified  pagination  and  Enterprise  ad  software 
for  Stem  Publishing’s  Village  Voice,  New  York,  and 
LA.  Weekly  and  Orange  County  Weekly,  in 
California. 

The  Voice  will  install  classified  pagination  and 
add  Enterprise’s  Contact  Manager  to  its  Atex 
Integrated  Advertising  System.  Next,  an  Enterprise 
system  with  classified  pagination  will  be  installed 
for  the  California  weeklies  (13  classified  users,  two 
retail  users,  five  production  tracking  seats). 

By  eariy  next  year,  the  Voice  will  convert  entirely 
from  IAS  to  Enterprise  (36  classified.  10  retail  and 
10  production  tracking  seats). 

ADVANCED  PUBLISHING 
TECHNOLOGIES 
Burbank,  Calif. 

Windows-based  Automatic  Complete  Typesetting 
(ACT)  classified  and  editorial  systems  for  the 
Argonaut,  Marina  del  Rey,  Calif.,  and,  in  Virginia,  the 
Charlottesville  Daily  Progress,  Culpeper  Star- 
Exponent,  Lynchburg  News  &  Advance  and  Suffolk 
News-Herald. 

ACT  classified  and  editorial,  with  OPI  systems, 
went  into  the  Tyler  (Texas)  Morning  Telegraph 
and  Wyoming  Tribune-Eagle,  Cheyenne. 

Houston’s  La  Subasta  ordered  classified  and  edi¬ 
torial  systems,  and  editorial  systems  were  sold  to 
the  Republic,  Columbus,  Ind.,  Valley  Morning  Star, 
Harlingen, Texas,  and  Victoria  (Texas)  Advocate. 

ASSOCIATED  INFORMATION 
SYSTEMS  INTERNATIONAL 
Auburn,  Calif. 

Networking  and  hardware  for  California’s  San 
Francisco  Chronicle,  Sacramento  Bee  and  Fresno 
Bee,  and  for  New  York’s  Albany  Times  Union  and 
Rochester  Democrat  and  Chronicle  and  Times- 
Union. 


AISI  also  replaced  a  Hastech  ftnnt  end  with  a 
network  running  Advanced  Publishing  Technol¬ 
ogies’ ACT  software  in  Cheyenne  (see  previous 
entry). 

HARRIS  PUBLISHING  SYSTEMS  CORP. 
Melbourne,  Fla. 

NewsMaker  editorial  system  for  Cleveland’s 
Plain  Dealer  consists  of  copy  editor  workstation, 
wire  server  and  Windows  client  browser  software. 
The  PD  paginates  with  Harris  XP-21  software. 

Pennsylvania’s  Harrisburg  Patriot-News  Co. 
bought  the  XP-21  server,  OPI  software.  Image 
Management  and  Enhancement  System  (IMAGES) 
software,  AP  Leafdesk  input  software,  NewsMaker 
pagination  software,  NewsMaker  software  for  copy 
editor  and  reporter  workstations  and  wire  server. 
Vantage  image  archiving  and  Page  Trak  page  man¬ 
agement  and  tracking.  The  order  also  included  soft¬ 
ware  for  automatic  fix  output,  automatic  text  scan¬ 
ner,  Mac  server,  Mac  AdFlow,  Mac  browser  and 
Photoshop  drag  and  drop  plug-in. 

In  Melbourne,  HonVia  Today  installed  the  XP-21 
server,  IMAGES,  OPI  server,  Mac  server,  NewsMaker 
pagination,  C-PAG  classified  ad  pagination  software. 
Page  Trak,  Mac  browser,  Photoshop  drag  and  drop 
plug-in,  Quaik  drag  and  drop  X’Fensions  and  Multi- 
Ad  drag  and  drop  software. 

The  Burlington  (Vt.)  Free  Press  ordered  the  XP- 
21  server  with  replication  software,  Mac  AdFlow, 
OPI,  IMAGES,  Leafdesk  input  software,  Mac  brows¬ 
er,  Newsmaker  pagination,  wire,  reporter  and  copy 
editor  licenses,  AP  Carbon  software,  automatic  fax 
output,  Photoshop  drag  and  drop  plug-in.  Quark 
drag  and  drop  XTension  and  native  mode  file  data¬ 
base  software. 

In  addition  to  an  XP-21  server  upgrade  and  a 
replicated  server  database,  the  Milwaukee  Journal 
Sentinel  bought  Windows  browser  licenses  and 
upgraded  several  2100  pagination  workstations  to 
NewsMaker,  which  will  be  configured  with  CE 
Engineering  Decade/33  text  editor  software  run¬ 
ning  in  a  window  on  NewsMaker  pagination,  giv¬ 
ing  editors  access  to  the  existing  editorial  system 
and  allowing  copy  fitting,  then  saving  of  edited  ver¬ 
sions  on  the  editorial  system. 

The  Findlay,  Ohio,  Courier  also  purchased  editor¬ 
ial,  imaging  and  pagination  software,  as  well  as 
Page  Trak  and  DASH  display  ad  software. 

In  Buenos  Aires,  Nacion  ordered  the  XP-21 
server,  Mac  server,  OPI,  IMAGES,  Photoshop  image 
browser  plug-in  and  C-PAG  classified  pagination. 
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Vendors’ 
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EDWARD  A.  CASSOA^  IH  was  elected  president 
and  chief  operating  officer  of  Southern  Lithoplate 
Inc., Wake  Forest,  N.C. 

After  17  years  with  the  company,  he  represents 
the  fourth  generation  of  family  leadership  of  the 
maker  of  positive-  and  negative-woridng  aluminum 
litho  plates  and  related  chemistry  for  newspapers 
and  commercial  printers. 

PATRICK  H.  KAREIVA  was  named  president 
and  CEO  of  Scitex  America  Corp.,  Bedford,  Mass. 

He  reports  to  Shimon  Alon,  senior  executive  vice 
president  of  Israel’s  Scitex  Corp.  Ltd.,  president  of 
its  Graphic  Arts  Group  and,  until  now,  interim  chief 
executive  of  Scitex  America. 

Kareiva’s  25  years  in  the  computer  industry  in¬ 
clude  experience  in  digital  imaging  and  electronic 
prepress.  He  has  held  various  senior  management 
positions  at  Inforex,  TRW,  National  Semiconductor, 
Memorex  and  IBM. 

GENE  HARBOVR  was  promoted  to  the  newly 
created  position  of  Western  region  vice  president 
and  general  manager  at  Heritage  Inks  International, 
Edison,  N.J.  He  is  responsible  for  all  sales  and  ser¬ 
vice  in  three  districts  and  seven  service  centers. 

Formerly  Western  region  manager,  he  earlier  ran 
the  company’s  Southeastern  district.  Before  joining 
Heritage,  Harbour  worked  in  oil  industry  sales, 
advertising,  promotion  and  print  production. 

KATHRYN  PROCHNOW  MARX,  who  joined 
Detroit-based  Flint  Ink  Corp.  four  years  ago  as 
Publications  Ink  Group  mariceting  manager,  and 
most  recently  served  as  group  marketing  director, 
has  been  promoted  to  marketing  vice  president. 

JOHNJ.  MARGHERIO  joined  Polychrome  Corp., 
Fort  Lee,  N.J.,  as  vice  president  and  general  manag¬ 
er  of  Polychrome  Americas,  where  he  is  responsi¬ 
ble  for  day-to<lay  direction  of  all  business  in  the 
U.S.  and  Canada. 

Until  ihis  appointment,  Margherio  was  general 
manager  of  the  urethanes  department  at  Olin 
Corp.,  where  for  26  years  he  held  positions  in  engi¬ 
neering,  purchasing,  sales  and  marketing. 

After  seven  years  with  American  Cyanamid, 
DEBRA  CANGIALOSI  joined  Polychrome  as  asso¬ 
ciate  product  manager,  Integration  Systems. 
Cangialosi  coordinates  field  testing,  controlled  sales 
and  market  release  of  new  and  enhanced  products, 
handles  all  ads,  promotions,  marketing  materials 


and  technical  support  to  field  product  managers, 
develops  product  education  programs  and  moni¬ 
tors  profit  margin,  technical  performance  and  mar¬ 
ket  trends  for  recorders  and  scanners. 

After  acquiring  Quno  Corp.,  Montreal-based 
Donohue  Inc.  aimounced  the  follow’ing  appoint¬ 
ments  to  a  new  sales  and  customer  service  organi¬ 
zation;  MERLIN  BUNDY,  North  American 
newsprint  sales  and  marketing  vice  president;  RAY 
ROSEBUSH,  newsprint  sales  national  accounts 
vice  president;  ED  WILKINSON,  technical  service 
general  manager;  AOSS  MACDONALD,  corporate 
director  of  qtiality  improvement  (Thorold,  Ont., 
office),  PAUL  Canadian  and  internation¬ 

al  newsprint  sales  vice  president;  RICK  STEELE, 
Canadian  and  international  newsprint  sales  direc¬ 
tor;  LA  ROCHELLE,  planning  and  ship¬ 

ping  director  (the  customer  service  group  reports 
to  La  Rochelle);  PAUL  LORD,  traasportation  and 
distribution  director  (Quebec  City). 

JAMES  DEROSA  joined  Pitman  Co.,Totowa,  N.J., 
as  Northeast  region  newspaper  manager,  working 
with  the  firm’s  New  York-New  Jersey  and  Boston 
branches.  For  nine  years  DeRosa  held  various  posi¬ 
tions  with  International  Paper  Co.’s  Anitec  division, 
including  technical  sales  representative  to  the 
newspaper  market  and  territory  sales  manager  for 
digital  imaging  products.  He  earlier  spent  1 1  years 
at  MPC  Industries. 

To  its  Charlotte  branch.  Pitman  added 
RICHARD  EASTERLING  as  newspaper  account 
manager  in  charge  of  sales  and  support  services  in 
the  Carolinas.  Easterling  also  previously  worked  at 
Anitec,  as  a  senior  technical  sales  representative. 

MARCIA  DOVER  HOFFMAN  is  now  editorial 
director  at  Archive  Photos,  New  York,  where  she 
concentrates  on  news  photos  and  the  Reuters  col¬ 
lection  managed  by  Archive.  Hoffman  also  reviews 
submissions  and  supervises  setup  and  editing  of 
Archive’s  online  photo  buUetin  board  services. 

In  addition  to  its  own  dial-up  BBS,  many  of  the 
more  than  20  million  images  from  the  7-year-old 
library  are  available  via  PressLink,  CompuServe, The 
Picture  Exchange  and  Publishers  Depot. 

Hoffman’s  experience  in  stock  photography  and 
image  archiving  includes  woric  for  Sipa,  Black  Star, 
the  Image  Bank  and  the  International  Center  for 
Photography,  where  she  originated  the  “day  with 
the  pros”  program. 
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Cox 

Goes  Digital 


Media 

con}>lomerate 
forms  hUei'actit  e 
media  tuiit: 

names 
Peter  Winter 
its  president 


Cox  ENTERPRISES  INC.  has  formed 

Cox  Interactive  Media  (CIM)  to  bnild 
new  brands  and  audiences  on  the 
Internet. 

Cox-owned  businesses  are  located 
in  markets  with  more  than  50  million  people.The 
conglomerate  owns  19  daily  newspapers  and  six 
television  stations.  Upon  completion  of  transac¬ 
tions  this  year,  Cox  will  own  38  radio  stations,  as 
well. 

Peter  Winter  will  serve  as  president  of  CIM  with 
a  senior  officer  board  from  Cox’s  key  businesses. 

Winter  was  previously  the 
vice  president  of  market 
development  for  Cox 
Newspapers,  a  subsidiary  of 
Cox  Enterprises.  He  was  also 
the  interim  CEO  of  New 
Century  Network  for  almost 
a  year. 

“You  have  to  figure  out 
a  way  to  get  to  where  80 
percent  of  the  advertising 
dollars  are  spent,”  said 
Winter.  “So  you  have  to  figure  out  a  way  to  get 
local.” 

CIM  is  a  very  significant  organizational  change, 
said  Winter.  CIM  is  a  central  entity  managing  all  of 
Cox’s  Web  sites. 

“Previously,  our  initiatives  have  been  driven  by 
our  local  newspapers,”  he  said,  “and  in  the  future, 
they  will  be  driven  by  this  central  unit.” 

Initially,  CIM  will  focus  on  two  different  types  of 
content  sites  —  city  sites  and  specialty  niches. 

City  sites  offer  users  the  opportunity  to  delve 
into  specific  subjects  unique  to  their  local  areas. 
They  wUl  also  allow  users  to  talk  with  one  another 
on  subjects  of  mutual  interest,  as  well  as  provide 
news  and  information. 

Specialty  niches  focus  on  specific  topics.  For 
example,  Cox’s  “Fastball”  Web  site  —  a  specialty 
baseball  site  developed  by  Cox’s  Interactive  Studio 
in  Atlanta,  the  same  studio  that  created  the  popular 
atlantagames.com  Web  site  for  the  Olympic 
Games. 

But  it’s  not  just  content  CIM  is  bringing  to  the 
table,  said  Wmter. 

“We  intend  to  deploy  our  unrivaled  promotional 
power  with  our  established  advertising  sales  rela¬ 
tionships,”  said  Winter.  “These  relationships  are 
every  bit  as  important  as  content.” 

Winter  plans  to  leverage  “every  bit”  of  Cox’s  pro¬ 


motional  strength,  sales  rela¬ 
tionships  and  relevant  con¬ 
tent  that  is  needed  to  build  a 
new  media  product  in  the 
face  of  heavy  competition 
from  Microsoft’s  CityScape 
project  and  America  Online’s 
Digital  Cities. 

CIM  was  created  because 
Winter  does  not  believe  any 
local  company,  whether  it  be 
newspapers  or  broadcasters, 
can  create  their  “most  com¬ 
plete  online  experience”  in 
the  maiket  and  still  secure  a 
competitive  share  of  the 
online  consumption  in  their 
market. 

“You  are  going  to  have  to 
do  partnership  deals  with 
other  local  Web  sites,”  he 
said.  “Parmer  with  third-party 
content  providers  to  make 
sure  you  deploy  the  most  interesting  and  innova¬ 
tive  technology  possible,  so  at  the  end  of  the  day 
you  have  established  a  Web  site,  which  offers  the 
most  complete  online  experience  in  town.” 


"You  have  to  figure  out  a  way 
to  get  to  where  80  percent  of 
the  advertising  dollars  are 
spent.  So  you  have  to  figure 
out  a  way  to  get  local." 

—  Peter  Winter, 
newly  named  president 
of  Cox  Interactive  Media 


Letter  Writers 
Seek  Online  Info 

IN  LETTERS  TO  House  Speaker  Newt  Gingrich  (R- 
Ga.)  and  Rep.  David  Dreier  (R-Calif.),  chairman  of 
the  Subcommittee  on  Rules  and  Organization  of  the 
House,  organizations  and  individuals  have  asked  the 
legislators  to  provide  Internet  access  to  a  wider 
range  of  congressional  documents. 

Noting  that  “many  crucial  House  documents  are 
still  not  available  online,”  the  letter  writers  are  seek¬ 
ing  online  access  to  committee  prints  and  discus¬ 
sion  drafts  of  bills,  as  well  as  chairman’s  marks;  ver¬ 
batim  transcripts  of  House  hearings  and  markups; 
prepared  testimonies  to  House  committees;  repre¬ 
sentatives’  voting  records;  amendments;  Con¬ 
gressional  Research  Service  reports  and  Issue  Briefs; 
committee  reports;  conference  reports;  Federal 
Election  Commission  reports;  lobbyist  disclosure 
(See  Online  on  page  36) 
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IVLXRKET  GUIDE  TODAY! 


Exclusive  Market  Ranking  Taiu.es 
U.S.  Newspaper  Markets  ' 

Canadian  Newspaper  Markets 
Comprehensive  Maps 

Exclusive  Population,  Income,  Households  and  Farm 
Products  Tables 

Exclusive  Retail  Saie:s  Census  a\d  Estimates 

O  Includes  data  for  all  1,69:4  daily  newspaper  market  cities  in  the  U.S. 
and  Canada,  all  3,141  counties  in  the  U.S. 

O  The  latest  census  fif^ures  and  exclusive  1996  E&P  piojection>  for  demo¬ 
graphics  and  retail  sales. 

O  Quantitative  and  qualitative  data.  '  ^ 

Reliable  Forecasts  (live  You  Tlie  Edge!  '  . 

The  E&P  Market  (luide  forecas^ts  demographic  cymposition  and  retail 
sales  with  proven  accuracy.  The  forecasting  modej  develo|x*d  by  Editor 
&  Publisher  is  based  on  an  airay  of  economic  indicators  provided  hy  the 
Department  of  C’ommerce.  the  Bureau  of  Economic  Analysis,  state  data 
centers  and  chambers  of  commerce.  Our  econymetric  model  uses  91 
A  variables  to  project  the  year's  retail  sales,  income  le\els  arid  doino- 
■  graphic  composition  of  the  United  States  The  accuracy  of  forecasting 
in  past  years  has  shown  that  projections  do  mit  deiviate  more  than  3 
percentage  points  of  the  actual  figures! 


•urocv'*""  ■ 


ORDER  TODAY 

Only  $100  (Also  a\ailahle  on  (4)-KOM  for  $395.  )  To 
order  liMik  for  the  convenient  order  card  iMiuiid  hi  this 
issue  of  Editor  &  Publisher.  Or  call  (212' 675  43SO. 


I 


INTERACTIVE  COMMUNICATIONS 


AOL  Forms 
Company  With 
Tribune  Co. 

America  ONUNE  INC.  has  formed  a 
new  company  with  Tribune  Co.  to 
provide  local  and  interactive  content,  as 
well  as  news  and  information. 

Tribune  Co.  will  hold  a  minority  stake 
in  the  venture  called  Digital  City  Inc.  and 
will  contribute  content,  and  operate 
Digital  City  affiliates  where  Tribune  has  a 
newspaper. 

AOL  has  Digital  Cities  in  Washington, 
Boston  and  San  Francisco.  Access  to 
these  affiliates  will  be  available  at  no 
extra  charge  to  AOL  members  in  88 
cities,  initially 

Yamold  Takes 
Corporate  Post  At 
Knight-Ridder 

David YARNOLD, managing  editor 
of  the  San  Jose  Mercury  News  since 
January  1995,  is  leaving  to  become  the 
editorial  director  of  new  media  services 
for  Knight-Ridder  Inc.,  the  newspaper’s 
parent  company. 

Yamold,  who  has  been  at  the  Mercury 
News  for  18  years,  will  be  responsible  for 
editorial  coordination  and  oversight  of 
Knight-Ridder’s  newspaper-based  online 
services  beginning  this  month. 

AT&T  Launches 
Online  Business 
Network 

AT&T  HAS  LAUNCHED  the  AT&T 
Business  Network  on  the  Web  at 
http://www.bnet.att.com/.  The  network 
is  billed  as  “a  productivity  resource 
designed  exclusively  for  business  man¬ 
agers,  professionals  and  entrepreneurs.” 

The  site  features  Business  Bookmarics 
(select  reviews  of  links  to  business  sites 
on  the  Web)  and  specialized  value-added 
services  like  Lead  Story,  Marketing 
Service  Network,  Market  Analysis  Report 
and  eMail  Marketing. 

The  site  is  free,  with  registration 
required  for  certain  specialized  services. 
Over  time,  AT&T  expects  to  charge  a 
subscription  fee  and  additional  fees  for 
the  specialized  services. 


Online  Audit 

Audit  bureau  of  verification 
Services  Interactive  (ABVS 
Interactive)  has  completed  its  first  audit 
for  Datamation  magazine’s  Web  site  at 
http://www.datamation.com/. 

ABVS  is  a  service  of  tlie  Audit  Bureau 
of  Verification  Services  Inc.,  a  wholly 
owned  subsidiary  of  ABC.  The  informa¬ 
tion  audited  for  Datamation  was  provid¬ 
ed  by  BBN  Planet,  which  hosts  the  maga¬ 
zine’s  Web  site. 

The  audit  includes  number  of  page 
impressions,  average  daily  usage  by  day 
of  the  week,  activity  by  day  and  profiles 
of  users. 

ABVS  To  Audit 
PointCast  Stats 

Audit  bureau  of  verification 
Services  Interactive  (ABVS  Inter¬ 
active)  has  been  selected  to  create  a  cus¬ 
tomized  auditing  system  for  the 
PointCast  Networic’s  SmartAd  Broadcast 
System  (SBS). 

ABVS  Interactive  will  verify  statistics 
reported  to  PointCast  advertisers  for 
SBS,  the  new  advertising  delivery  system 
designed  to  provide  advertisers  with 
greater  control  and  flexibility  over  the 
time  and  frequency  with  which  ads  are 
placed. 

The  audit  will  include  verification  of 
the  number  of  active  PointCast  viewers, 
effective  impressions,  daily  connection 
to  the  PointCast  server  and  ad  clicks. 

Another  Way 
To  Do  Photo 
Searches  Online 

PHOTODISC  INC.,  A  provider  of  roy¬ 
alty-free  images,  has  added  Virage 
technology  for  searching  through 
images  to  its  commerce  Web  site  at 
http://www.photodisc.com/. 

The  Virage  Visual  Image  Retrieval 
(VIR)  technology  will  allow  customers 
to  search  for  the  perfect  image  by  speci¬ 
fying  which  visual  attributes  they’re 
looking  for,  and  search  for  images  that 
contain  those  particular  attributes. 

So,  customers  can  search  based  on  the 
general  shape  of  the  objects  in  the  image 
or  the  colors  contained  in  the  image 
without  typing  a  word.  The  customer  is 
shown  a  random  sampling  of  images  and 


they  specify  which  attributes  they  want 
by  clicking  on  an  image. 

New  Head  Of 
CompuServe 

Henry  F.  FRIGON,  former  Hallmaik 
Cards  Inc.  and  BAT  Industries  exec¬ 
utive,  was  named  interim  chairman  of 
CompuServe  Inc. 

Frigon  replaced  Richard  Brown,  who 
recently  agreed  to  become  chief  execu¬ 
tive  of  the  telecommunications  concern 
Cable  &  Wireless  PLC  in  London. 

Murdoch  Teams 
Up  To  Buy  Part 
Of  TV  Asahi 

Media  magnate  RUPERT  Murdoch 
is  teaming  with  Softbank  Corp., 
Japan’s  largest  personal  computer  soft¬ 
ware  distributor,  to  buy  part  of  the  major 
Japanese  networicTV  Asahi. 

Murdoch  and  Softbank  will  be  equal 
partners  in  the  deal  to  buy  Obunsha 
Media,  a  unit  of  Japanese  publisher 
Obunsha  Co.,  for  about  $386.6  million. 

Obunsha  Media’s  only  major  asset  is  a 
21 .4%  stake  in  Japan’s  largest  private  broad¬ 
caster,  Asahi  National  Broadcasting. 

The  deal  is  designed  to  link  Softbank’s 
interests  in  software  sales  and  Internet 
operations  with  Obunsha’s  education- 
related  activities.The  deal  also  continues 
Softbank’s  foray  into  television  and 
Murdoch’s  move  into  Japanese  program¬ 
ming. 

Cleveland  Daily 
Now  On  The  Web 

The  CLEVELAND  PLAIN  Dealer’s 
New  Media  Group  is  now  on  the 
Web  with  “Cleveland  Live”  at  http:// 
www.cleveland.coni/. 

Visitors  will  find  “Tribefan”  —  a  look 
at  Cleveland  baseball  from  the  fan’s  per¬ 
spective,  “Alt.Cleveland”  —  an  entertain¬ 
ment  guide  for  20-somethings,  and  Ultra 
Guide  —  featuring  hundreds  of  hotels, 
restaurants,  parks,  museums  and  other 
attractions  and  activities  throughout  all 
of  northwest  Ohio. 

“Tribefan”  is  the  key  feature  of  the  site, 
offering  pictorial  quizzes,  a  personal  look 
at  the  ballplayers  themselves,  sports  forum, 
team  histories  and  game  summaries. 
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BY  ROBERT  BUCKMAN 


SPJ  Board 
OKs  Ethics  Code 


5'*  '  SpiP^ipciETY  OF  Professional  Journalists  board  has 
^llndo^d  a  new  code  of  ethics  hammered  out  by 
^e  group’s  ethics  committee. 

The  1 6-member  committee,  which  convened  in 
^Philadelphia,  hoped  its  proposed  guidelines  will 
Overcome  the  persistent  opposition  of  SPJ’s  national 


lljembership. 

The  committee  threw  out  a  proposed  code, 
drafted  in  1994  and  tabled  for  one  year  at  the  soci¬ 
ety’s  convention  in  St.  Paul  last  October. 

Delegates  to  this  year’s  convention,  to  be  held  in 
Washington  in  September,  will  vote  to  accept  or 
reject  the  newly  proposed 
code. 

SPJ’s  existing  ethical  guide¬ 
lines  were  adopted  in  1926 
and  revised  in  1973, 1984  and 
1987. 

The  Philadelphia  commit¬ 
tee  approved  the  new  code 
13-1. Two  participants  left  the 
meeting  before  the  final  vote 
and  five  members  did  not 
attend. 

The  lone  dis.senting  vote 
came  from  Casey  Bukro  of 
the  Chicago  Tribune,  who 
had  drawn  up  an  alternate 
code. 

The  conunittee  rejected 
the  Bukro  version,  as  well  as 
one  offered  by  Northern  California’s  professional 
chapter,  in  favor  of  a  skeleton  code  taken  fixim  the 
text  Doing  Ethics,  co-authored  by  committee  chair¬ 
man  Kevin  Smith  of  Miami  University  in  Ohio  and 
vice  chairman  Jay  Black  of  the  University  of  South 
Florida. 

The  nagging  issue  that  has  hampered  the  two- 
year  effort  to  devise  a  code  reflecting  the  clianging 
technology  and  social  realities  of  journalism  is 
enforcement:  How  should  the  profession  sanction 
violators,  if  at  all? 

Bukro  argued  that  SPJ  had  “wimped  out”  in 
removing  the  enforcement  clause  from  the  current 
code  and  had  lost  members  as  a  result.A  new  code, 
he  said,  would  have  to  be  able  to  “sing”  in  the  news¬ 
rooms. 

In  explaining  his  vote,  Bukn)  told  liis  colleagues: 
“It’s  not  singable.  It’s  too  damn  long,  and  it  doesn’t 


Delegates  to  this 
year's  convention, 
to  be  held  in 
Washington  next 
month,  will  vote 
to  accept  or 
reject  the  newly 
proposed  code 


Buckman  is  a  University  of  Southwestern 
Louisiana  journalism  professor  and  SPJ  ethics 
committee  member. 


require  SPJ  to  do  anything,  to  take  a  stand.” 

Actually,  the  new  code  is  about  740  words,  less 
than  the  790  of  the  existing  code. 

Reflecting  the  mood  of  the  committee  —  and 
reportedly  of  the  membership  —  Rebecca  Tallent, 
representing  SPJ  factions  in  Texas  and  Oklahoma, 
told  the  committee  she’d  spoken  with  four  chapter 
presidents  who  told  her,  “Whatever  you  do,  don’t 
vote  for  an  enforcement  clause.” 

The  Denver  Post’s  Fred  Brown  said  he  wanted  a 
code  that  didn’t  appear  to  be  “zero-based  moraliz¬ 
ing.” 

Guidelines  not  contained  in  the  current  code  but 
included  in  the  updated  version  admonish  journal¬ 
ists  and  news  organizations  to: 

♦  Keep  promises  to  confidential  sources  once  the 
conditions  are  established. 

♦  Resist  pressures  from  advertisers  and  deny  them 
favored  treatment. 

♦  Show  “particular  sensitivity”  when  interviewing 
or  photographing  children  and  “other  inexperi¬ 
enced  people”  or  people  affected  by  grief. 

♦  Consider  carefully  whether  it  is  necessary  to 
report  the  names  of  juvenile  suspects  or  victims  of 
sex  crimes  or  of  adult  suspects  before  formal 
charges  are  filed. 

♦  Avoid  stereotyping  by  race,  gender,  age,  religion, 
ethnicity,  geography,  sexual  orientation,  physical 
appearance  or  social  status  and  not  impose  one’s 
own  cultural  values  on  others. 

♦  Distinguish  news  reporting  from  advocacy  and 
advertising. 

♦  Use  clandestine  news-gathering  methods  only 
when  “traditional  methods  will  not  yield  informa¬ 
tion  vital  to  the  public”  and  explain  the  methods  in 
the  story. 

Reflecting  the  controversy  over  pretrial  media 
coverage  of  the  O.J.  Simpson  double-murder  case, 
the  new  code  also  states  that  journalists  should  “bal¬ 
ance  a  criminal  suspect’s  fair  trial  rights  with  the 
public’s  right  to  be  informed.” 

Recognition  of  changing  technology  is  evident  in 
a  clause  that  forbids  distorting  photos  or  videos 
“through  digital  manipulation  of  content  beyond 
image  enhancement  for  clarity.” 

The  outline  of  the  new  code  is  also  different.  It 
consists  of  a  preamble  and  four  sections  with  the 
tides  “Seek  the  Truth  and  Report  It,”  “Minimize 
Harm,”  “Act  Independently”  and  “Be  Accountable.” 
The  committee  also  voted  to  drop  the  pledge  at  the 
end  of  the  existing  code. 

Like  the  existing  guide,  the  new  code  stresses  the 
(See  Code  on  page  36) 
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BY  DAVID  ASTOR 


Writers  Talk  About 


Attracting  Readers 


added  Beaver  County  (Pa.)  Times  columnist  Jane 
Musala.“What  attracts  readers  is  validating  their 
experiences,  like  when  we  write  about  cleaning 
out  an  attic  after  someone  dies.” 

The  topic  doesn’t  have  to  be  a  heavy  one,  either. 
“I’ve  gotten  my  best  responses  for  columns  I 
thought  were  the  most  inconsequential,”  said  Tony 
Gabriele  of  the  Newport  News,Va.,Z>fl/(y  Press. 
One  example  of  this  was  a  piece  he  wrote  about 
the  frustrations  involved  in  packing  for  a  trip. 

Columnists  can  also  create  a  bond  with  readers 
when  they  do  first-person  pieces  about  their  own 
experiences. 

“You  have  to  be  vulnerable  to  touch  someone,” 
remarked  former  NSNC  president  Bill  Tammeus  of 
the  Kansas  City  Star  and  New  York  Times  News 
Service  (NYTNS).“The  more  you’re  willing  to  share 
of  the  core  of  you,  the  more  readers  are  willing  to 
buy  into  your  column.” 

Tammeus  said,  by  way  of  example,  that  he 
recently  wrote  about  the  death  of  his  83-year-old 
mother.  But  he  added  that  columnists  may  not  feel 
comfortable  sharing  every  aspect  of  their  personal 


Clockwise,  from  top  right,  are  Elaine  Jarvik,  Jerry  Johnston,  Susan 
Whitney  and  Dave  Gagon  of  the  Deseret  News 


WHETHER  YOU  WRITE  for  a 

newspaper  near  the  Great  Salt 
Lake  or  a  freshwater  river,  you 
probably  often  think  about 
ways  to  get  readers  immersed 

in  your  words. 

This  topic  was  addressed  by  a  panel  of  staffers 
from  the  Salt  Lake  City  Deseret  News,  and  an  audi¬ 
ence  of  writers  from  throughout  the  country,  at 
the  recent  National  Society  of  Newspaper  Colum¬ 
nists  (NSNO  convention  in  Snowbird,  Utah. 

Deseret  News  feature  writer  Elaine  Jarvik  dis¬ 
cussed  the  importance  of 
doing  articles  and  columns 
that  make  readers  want  to 
see  what  happens  next. 

“It’s  just  storytelling,  really,” 
she  said.  “That’s  where  news¬ 
paper  writers  often  fall  short 
....  They’re  taught  in  jour¬ 
nalism  school  to  tell  every¬ 
thing  in  the  first  paragraph.” 

A  first  paragraph  can  cer¬ 
tainly  pique  reader  interest  without  immediately 
revealing  the  whole  story.  Deseret  News  feature 
writer  Susan  Whitney  cited  one  Jarvik  article  that 
opened  with  a  mentally  ill  man  walking  up  a  hill 
with  the  intention  of  committing  suicide  (he  ulti¬ 
mately  did  not). 

“There  was  a  lot  of  dramatic  tension,”  recalled 
Whitney. 

Another  method  of  creating  this  tension,  said 
Deseret  News  columnist  Jerry  Johnston,  is  to  write 
about  “two  dogs  and  one  bone”  —  i.e.,“two  people 
who  want  the  same  thing.” 

Johnston  added  that  writers  who  build  tension 
in  a  newspaper  piece  should  be  careful  not  to  dis¬ 
sipate  it  with  digressions. 

Riverside,  QaM.,  Press-Enterprise  columnist  Dan 
Bernstein  further  noted  that  relying  too  much  on 
quotes  can  also  interrupt  the  flow  of  a  piece. 

Other  ways  to  attract  and  hold  readers?  Johnston 
said  writers  should  never  be  patronizing,  and 
Deseret  News  art  critic  Dave  Gagon  said  humor 
can  be  an  effective  tool. 

Also,  several  speakers  emphasized  that  readers 
want  to  see  the  lives  of  themselves  and  others  in 
their  community  refleaed  in  columns. 

“People  love  reading  about  people,”  said  New 
York  Times  columnist  Diane  Ketcham. 

“Many  of  us  started  out  as  reporters,  so  we  get 
caught  up  in  writing  about  the  issues  of  the  day,” 


iVV,VC  speakers 
say  columnists 
need  to  tell 
stones  and 
focus  on 
readers’  lives 
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lives  in  print. 

Of  course,  some  editors  and  reporters 
feel  columns  about  the  lives  of  colum¬ 
nists  and  readers  are  somehow  not 
important  enough. 

“But  we’re  not  writing  for  the  news¬ 
room,”  said  Akron  Beacon  Journal 
columnist  Regina  Brett. 

Biett  and  others  also  discussed  peo¬ 
ple  who,  after  being  interviewed  for 
columns,  keep  phoning  the  columnists 
who  wrote  them. 

“That  was  their  big  moment,  and  they 
want  to  hang  on  to  it,”  observed  Brett. 

While  some  writers  might  not  return 
these  calls,  Brett  said  she  does  —  no 
matter  how  busy  she  may  be.  She 
explained  that,  after  asking  people  to 
“open  up  about  their  lives,”  she  feels  an 
obligation  to  talk  to  them  for  at  least  a 
couple  of  minutes  if  they  phone  in  sub¬ 
sequent  weeks. 

Fort  Worth  Star-Telegram  writer 
David  Lieber  added  that  he  will  always 
take  calls  from  whistle-blowers  who 
had  previously  provided  material  for  a 
column. 

“I  give  them  my  home  phone  num¬ 
ber,”  he  said.  “They  put  their  lives  on  the 
line.” 

When  the  issue  warrants  it,  colum¬ 
nists  need  to  put  themselves  on  the  line 
as  well,  said  several  speakers. 

“Every  paper  should  have  at  least  one 
columnist  who  takes  stands  even  at 
great  peril,”  observed  William  Rentschler 
of  the  Chicago  Sun-Times. 

“I  would  want  a  columnist  to  get 
readers  mad,  so  that  they  buy  the  paper 
and  talk  about  it,”  said  Charley  Stough  of 
the  ITayton  (Ohio)  Daily  News  and 
NYTNS.“Many  newspapers  arc  managed 
by  people  who  don’t  want  to  get  angry 
phone  calls  or  letters  —  even  a  few.” 

Cynthia  Bercowitz  of  the  Manchester, 
Conn.,  Journal  Inquirer  noted  that 
when  angry  readers  cancel  subscrip¬ 
tions,  they  often  renew  them  eventually. 

All  in  all,  said  NSNC  president  Sheila 
Stroup,  “Newspapers  are  losing  readers 
because  they’re 
bland,  not 
because  they  ’re 
controversial.” 

The  session 
was  moderated 
by  Deseret 
News  columnist 
Dennis  Lythgoe, 
who  hosted  the 
NSNC  conven¬ 
tion. 


Dennis  Lythgoe 


BY  DAVID  ASTOR 


Ex-Cop  Is 
Satirizing 

There  are  many  syndicated 

columnists  who  start  as  reporters 
and  then,  after  getting  then- 
own  feature,  go  on  to  write  about 
similar  things  that  other  columnists  dis¬ 
cuss. 

Robert  Kirby  is  not  one  of  them. 

Indeed,  how  many  columnists  work 
1 1  years  as  a  police  officer  before 
launching  a  weekly  featiue  satirizing 
Mormon  culture? 

Kirby  discussed  his  column  and 
career  at  the  recent  National  Society  of 
Newspaper  Columnists  convention  in 
Snowbird  —  which  is  in  the  70% 

Mormon  state  of  Utah  and  near  the  40% 
Mormon  town  of  Salt  Lake  City. 

The  Salt  Lake  rnfowne/Religion  News 
Service  commentator  is  a  Mormon  him¬ 
self,  which  he  believes  helps  him  in  his 
satire. 

“It  is  easier  to  use  satire  about  a  local 
culture  if  you’re  part  of  the  culture,” 

Kirby  said.  “Black  people  make  the  best 
fun  of  black  people.  I’m  a  Mormon.  If  I 
went  to  NewYoric  City  and  poked  fun 
at  Jews,  how  long  do  you  think  I  would 
last?  It’s  the  same  with  men  making  fun 
of  women.” 

He  did  add  that  it  Ls  possible  —  but 
more  difficult  —  to  satirize  a  group  that 
one  is  not  a  part  of 

“You  have  to  be  fairly  on  the  marie,” 
Kirby  said.  “They’re  not  going  to  give 
you  as  much  room  to  operate.  And  you 
have  to  go  to  lengths  to  not  be  as  pun¬ 
ishing.” 

Actually,  the  columnist  doesn’t 
believe  satire  should  be  mean-spirited. 
Instead,  he  sees  it  as  a  device  to  humor¬ 
ously  put  a  spotlight  on  the  truth  about 
people  and  issues. 

“The  job  of  a  satirist  is  to  make  peo¬ 
ple  think  at  the  same  time  that  they’re 
laughing,”  observed  the  self-described 
“OxyMormon,”  who  added  that  satirists 
should  also  make  fim  of  themselves. 

What  about  the  use  of  stereotypes? 
“You  have  to  deal  in  them  a  little  bit,” 
he  said.  “Stereotypes  exist  for  a  reason. 
You  shouldn’t  judge  people  on  them  for 
things  like  jobs,  but  a  lot  of  humor  is 
based  on  stereotypes.” 


Mormon 
Mormons 

Speaking  of 
humor,  Kirby  said, 

“Cops  have  a  sick¬ 
er  sense  of  humor 
than  journalists  by 
far.They  laugh  so 
they  don’t  cry.” 

Sometimes,  the 
former  cop’s 
columns  mix  pub¬ 
lic-safety  and  reli¬ 
gious  matters,  as 
in  one  piece 
about  the  highly  charged  issue  of 
whether  Utahns  should  be  allowed  to 
carry  concealed  weapons  in  church. 

“1  favor  it,”  he  joked,  “because  the  ser¬ 
mons  won’t  last  as  long.” 


Robert  Kirby 


^Askthe 

teacher 


^  lark  Ryan 


Educator 
Mark  Ryan 
offers  sage 
advice  to 
both  parents 
and  students 
in  this  excit¬ 
ing  new  weekly 
education-ori¬ 
ented  column. 
Order  today! 
Column  begins 
Sept.  4- 


COPLEY 

news  service 


Available  on  AP  DataFeatures’  wire, 
U.S.  mail,  on-line  and  disk 


(800)23fret96 
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Auto  Supplement 

APUBUCATION  called  The  Auto 
Rap  Sheet  is  being  offered  by  a 
group  of  journalists  known  as  “The 
Motor  Mob.” 

The  supplement  includes  photos,  auto 
reviews,  and  information  about  repair, 
maintenance,  safety,  new  technology, 
industry  trends,  motor  sports,  events, 
clubs,  collector  cars,  and  more.  It  can  be 
customized  for  each  newspaper  client, 
and  draw  advertising  from  that  client’s 
region. 

Contributors  include  Glen  Gould, 
Walter  Heithaus,  John  Lawlor,  Sue  Mead, 
Sue  Mellen,  Gerry  Miles,  John  Paul,  John 
White,  Paul  Zangari  and  John  Zygmont. 
This  group  includes  New  England  Motor 
Press  Association  executives,  auto  writ¬ 
ers,  broadcasters,  photographers,  and  an 
off-road  driver. 

The  Tyngsboro,  Mass.-based  Auto  Rap 
Sheet  can  be  reached  at  508-649-6999. 

Copley  Columnist 

COPLEY  NEWS  SERVICE  will  take 
over  syndication  of  Neil  Rosenthal’s 
“Intimacy”  column  from  Davy  Associates 
as  of  Aug.  8. 

Rosenthal,  whose  clients  include  the 
Denver  Post  and  Staten  Island  (N.Y.) 

Advance, 'writes 
about  various 
relationship 
issues. 

The  Colorado- 
based  colum¬ 
nist  is  a  mar¬ 
riage  and  femily 
counselor,  teach¬ 
er  and  author. 

Davy  will 
work  with  Co¬ 
pley  to  develop 
new  clients  for 
“Intimacy.” 

Fake  ‘Abby’  Letter 

A  HOAX  LETTER  about  baton-twirling 
ran  in  a  recent  “Dear  Abby”  column 
by  Abigail  Van  Buren,  who  noted  that  she 
is  usually  able  to  spot  phony  correspond¬ 
ence. 

The  letter  was  seemingly  written  by  a 
5(>-year-old  architect  who  said  he  had  a 
baton-twirling  fctish.Van  Buren  replied  in 
her  column  that  this  was  a  worthwhile 
skill,  and  that  she  “would  rather  see  men 


twirling  batons  than  hurling  them.” 

In  fact,  the  letter  was  permed  by  a 
young  woman  who  signed  the  name  of 
one  of  her  parents’  friends  to  get  back  at 
him  for  a  joke  he  played  on  her  when 
she  was  9,  according  to  an  Associated 
Press  story. 

Van  Buren,  who  is  with  Universal  Press 
Syndicate,  said  she  is  tightening  up  her 
letter-verification  policy. 

California  Tax  Suit 

CHILDREN’S  BOOK  ARTIST  Heather 
Preston  has  filed  suit  in  San 
Francisco  Superior  Court  for  the  refund 
of  sales  taxes  paid  to  California’s  Board  of 
Equalization. 

While  California  has  dropped  its 
efforts  to  collect  a  sales  levy  on  comics 
and  editorial  cartoons  (E&P,  Jan.  20,  p. 
34),  it  is  still  taxing  material  such  as  illus¬ 
trations. 

“As  in  Ms.  Preston’s  case,  artists  often 
retain  ownership  of  their  artwork  and 
transfer  to  a  publisher  only  the  right  to 
reproduce  the  work,”  said  Preston’s  attor¬ 
ney,  Nicholas  Blonder.  “The  board,  how¬ 
ever,  has  always  taken  the  position  that, 
when  art  is  transferred,  however  briefly, 
to  a  publisher  for  color  separation,  the 
entire  transaction  is  treated  as  a  taxable 
sale  of  tangible  property ....  Our  suit 
will  establish  that  reproduction  rights  are 
intangible  property . . . .” 

Blonder,  of  Mill  Valley,  Calif.,  added  that 
the  current  law  is  discriminatory 
because  writers  of  children’s  books  are 
not  being  taxed. 

Racial  Redrawing 

The  LOS  ANGELES  Times  asked  King 
Features  Syndicate  to  change  the 
race  of  two  kids  in  an  “Amazing  Spider- 
Man”  strip. 

Stan  Lee’s  July  2  comic  showed  a  pair 
of  African-American  boys  playing  with 
plastic  guns  in  a  park.  The  Times  —  feel¬ 
ing  the  strip  perpetuated  the  stereotype 
of  black  youngsters  carrying  weapons  — 
wanted  the  boys  to  be  white,  and  King 
redrew  the  scene. 

‘Job’  Syndicated 

A  COLUMN  CALLED  “On  the  Job”  is 
being  distributed. 

The  weekly  feature,  which  appears  in 
23  states,  is  offered  free  to  newspapers 
by  Ken  Davis.  He  makes  money  on  the 
column  by  including  a  note  at  the  end  of 


each  piece  off¬ 
ering  readers 
his  book.  Fired! 

Your  Proven 
Guide  to  Find¬ 
ing  a  Better 
Job,  Faster,  and 
Earning  More 
Money  Than 
Ever  Before. 

Davis  pays  news¬ 
papers  25%  of 
any  book  sales 
from  their  cir¬ 
culation  area. 

Davis  has  been  a  corporate  circulation 
director  for  a  large  newspaper  chain,  and 
an  adviser  to  papers  such  as  the  Chicago 
Sun-Times,  Jerusalem  Post  and  Quebec 
City  Ze  Soleil.  He  also  speaks  frequently. 

The  Port  Arthur,Texas-based  Davis  can 
be  reached  at  409-721-9365. 

Named  At  TVData 

VDATA  HAS  MADE  three  appoint¬ 
ments. 

Former  Paramount  Pictures  ad  execu¬ 
tive  Jennifer  Casolaro  has  been  named 
manager  of  product  development  for 
information  sales. 

And  TVData  veterans  Sandra  Cow'an 
and  Robyn  DiPhillips  have  been  named 
market  specialists  for  advertising  and  syn¬ 
dication,  respectively. 

A  ‘Jumble’  Game 

Aboard  game  based  on  the 
“Jumble”  feature  syndicated  by  Tri¬ 
bune  Media  Services  is  being  produced 
by  the  Cadaco  company  of  Chicago. 

“Jumble  Plus”  was  created  by  Cliicago 
game  inventor  David  Hoyt. 

Plugging  Readers 

tCTjLUGGERS”IS  NOW  exclusively  writ- 
JL  ten  by  readers,  who  are  credited  in 
each  panel. 

The  4-year-old  comic,  which  focuses 
on  “the  unsung  heroes  of  everyday  life,”  is 
drawn  by  Jeff  MacNelly  of  Tribune  Media 
Services. 

Feld  Has  Web  Site 

Self-syndicated  pouncAiyceiebri- 

ty  columnist  Karen  Feld  of 
Washington,  D.C.,  now  has  a  Web  site. 
The  address  is  http;//www.iapps.com/ 
capitalcoimections. 


Neil  Rosenthal 


34  Editor  &  Ribusher  ■  August  3, 1996 


Fol 

Continued  from  page  16 

own  view  of  the  Leahy  bill;  legislation,  he 
said,  is  necessary. 

“Despite  their  considerable  flexibility, 
the  current  provisions  of  the  FoIA  do  not 
provide  an  adequate  foundation  for  agen¬ 
cies  or  courts  to  establish  clear,  practical 
rules  regarding  . . .  key  electronic  FoIA 
issues,” Adler  commented. 

“Congress  need  not  micromanage  the 
agencies’  handling  of  these  matters,  but  it 
can  and  should  provide  sufficient  guid¬ 
ance  to  limit  the  agencies’  discretion  to 
use  the  form  or  format  of  agency  records 
as  a  basis  for  denying  public  access  to 
such  records,”  he  added. 

Adler  cautioned  ‘against  allowing  the 
bill  to  fall  to  “omnibusitis,”  an  “infectious, 
legislative  virus,  which  causes  a  narrowly 
cast  bill  to  swell  up  into  a  ‘comprehen¬ 
sive’  treatment  of  the  bill’s  general  sub¬ 
ject  matter,”  which  “typically  leads  to  the 
bloated  bill’s  death  by  means  of  its  own 
weight.” 

Adler  also  noted  that  fears  about 
bureaucratic  resistance  and  extended  liti¬ 
gation  are  overstated. 

“Although  some  personnel  at  federal 
agencies  have  demonstrated  a  pro¬ 
nounced  reluctance  to  fully  apply  the 
FoIA’s  public  access  mandate  to  agency' 
records  in  electronic  form,  it  is  unfair  to 
simply  assume  that  all,  most  or  even 
many  of  the  agency  personnel  would 
debberately  resist  implementation  of  rea¬ 
sonable  measures  seeking  to  harness  the 
efficiency  of  computers  to  achieve  the 
basic  objectives  of  the  FoIA,”  he 
remarked. 

James  P  Lucier  Jr.,  director  of  eco¬ 
nomic  research  for  Americans  for  Tax 
Reform,  commented  that,  “There  really  is 
no  sensible  way  to  debate  that  we  do  not 
need  EFoIA  now. 

“Anyone  who  makes  the  improbable 
case  that  EFoIA  will  be  too  costly  or  too 
difficult  for  the  agencies  to  implement 
misses  the  basic  point  that  every  day  we 
go  without  this  necessary  update  to  the 
original  1966  legislation,  we  let  federal 
agencies  molder  in  a  management  envi¬ 
ronment  that  is  decades  behind  past 
practices  in  the  private  sector,”  Lucier 
noted. 

“It  costs  the  taxpayer  and  the  econ¬ 
omy  at  large  huge  amounts  of  money  to 
maintain  a  bureaucracy  that  is  ineffective 
and  overly  complex  due  to  antiquated 
information  practices,”  he  added. 

“It  also  costs  the  government  greatly 
in  pubUc  confidence  and  perceived  unre¬ 
sponsiveness,  if  not  outright  irrelevance, 
to  the  basic  problems  that  trouble  many 
Americans.” 


Pravda  Robbed 
Of  Medals 

T  LOST  THE  Soviet  Union,  its  party 

and  its  privileges.  Now,  it  lost  its 
medals. 

Russia’s  hard-line  Pravda  newspaper 
fell  prey  to  thieves  who  stole  three 
orders  that  the  Soviet  government 
awarded  the  newspaper,  once  the  Com¬ 
munist  Party  mouthpiece,  a  party  official 
said. 

The  theft  was  committed  at  night  by 
skilled  robbers  who  drilled  out  the  lock 
of  the  safe  containing  the  two  Orders  of 
Lenin  and  an  Order  of  the  October  Rev¬ 
olution,  said  Anton  Vasilchenko,  Commu¬ 
nist  Party  spokesman  m  Moscow. 

Vasilchenko  told  the  Interfax  news 
agency  that  Pravda' s  Moscow  com¬ 
pound  now  is  being  guarded  around  the 
clock  by  poUce  and  private  guards.  He 
gave  no  further  details  of  the  theft. 

Soviet  orders  often  are  sold  on  the 
black  market  for  collectors.  Some  of  the 
medals  contain  gems  and  precious  met¬ 
als.  —  AP 

Dividend 

A.H.  BELO  CORP.  board  of  directors 
announced  a  quarterly  cash  divi¬ 
dend  of  1 1 1  for  each  outstanding  share 
of  Series  A  stock  and  Series  B  stock  to  be 
paid  Sept.  13,  1996,  to  shareholders  of 
record  as  of  Aug.  16, 1996. 

Photographer 
Must  Testify 

Photographers  and  reporters 

who  wimess  crimes  must  relinquish 
unpublished  material  such  as  notes  or 
negatives,  Miimesota’s  Supreme  Court 
ruled  July  18. 

The  court  said  a  St.  Paid  Pioneer  Press 
photographer  must  testify  and  release 
unpublished  photographs  of  the  arrest  of 
a  man  charged  with  possessing  and 
intending  to  sell  crack  cocaine. 

Photographer  Chris  Polydoroff  was 
riding  with  St.  Raul  police  officers  and 
taking  photographs  for  a  crime  series 
when  Steven  T\imer  was  arrested  Oct. 
ll.Tlimer’s  lawyers  contended  he  was 
illegally  stopped  and  that  Polydoroff 
might  have  firsthand  information  to  sup¬ 
port  their  case. 

The  newspaper  argued  that  Polydoroff 
might  have  firsthand  information  to  sup¬ 
port  their  case. 

The  newspaper  argued  that  Polydo- 
roff”s  work  was  protected  by  state  law. 
Polydoroff  has  said  that  unless  all  parties 


see  him  as  a  neutral  observer,  he  might 
not  be  able  to  enter  areas  and  photo¬ 
graph  events  that  the  public  “needs  and 
wants  to  know  about.” 

But  in  a  unanimous  decision,  the  court 
said:  “We  do  not  see  how  requiring  a 
news  photographer  to  testify  regarding 
events  he  personally  wdmessed  during 
the  pursuit  and  arrest  of  an  alleged  drug 
offender  will  infringe  upon  our  state  con¬ 
stitution’s  guarantee  of  free  speech  and 
publication.” 

The  newspaper’s  attorney,  Paul  Han¬ 
nah,  saw  one  aspect  of  the  decision  as  a 
victory:  the  court’s  requirement  that  a 
judge  review  the  photographs  and 
release  only  those  relevant  to  Turner’s 
defense  theory. 

“At  least  they  recognize  that  there’s 
still  got  to  be  .some  threshold  that  a  crim¬ 
inal  defendant  has  to  meet  before  they 
can  go  paw  through  . . .  your  notes,”  Han¬ 
nah  said. 

He  said  it  was  unlikely  the  ruling 
would  be  appealed.  —  AP 

British  Group 
Up  For  Sale 

British  media  group  Pearson  has 
put  Westminster  Press,  its  regional 
newspaper  business,  up  for  sale. 

Analysts  predicted  Westminster,  wdth 
60  daily  and  weekly  titles  and  a  total  cir¬ 
culation  of  2.4  million,  will  sell  for  about 
$460  million. 

Pearson  has  owned  Westminster  since 
1917,  but  managing  director  Frank  Bar- 
low  said  it  decided  to  sell  and  will  con¬ 
centrate  on  international  maikets  in  the 
media,  entertainment  and  leisure  sec¬ 
tors. 

Last  year,  Westminster  reported  a  trad¬ 
ing  profit  of  $38.5  million  on  a  turnover 
of  $220  million. 

Sudan  Closes 
Newspaper 

The  SUDANESE  GOVERNMENT  has 
forced  the  closure  of  one  of  the 
country’s  most  outspoken  and  popular 
independent  newspapers. 

The  closure  of  Al-Rai  Al-Akher  came 
after  the  government  withdrew  the 
license  of  its  publisher,  Dar  al-Ahlah, 
Egypt’s  Middle  East  News  Agency 
reported. 

Last  year,  the  newspaper  was  sus¬ 
pended  for  a  series  about  the  policies  of 
President  Omar  el-Bashir.  It  was  sus¬ 
pended  again  in  May  for  an  article  report¬ 
ing  that  95  soldiers  were  involved  in  a 
fiiiled  coup  attempt.  —  AP 
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names”  he  said. 

Perceptions  of  coziness  between  the 
Journal  and  Constitution  and  Olympic 
organizers  may  have  been  dispelled 
before  the  start  of  the  Games  when  the 
newspaper  was  punitively  stripped  of 
five  of  its  six  photo  passes  for  the  open¬ 
ing  ceremony  on  July  19. 

The  move  by  ACOG  to  pull  the  passes 
came  after  the  Journal  and  Constitution 
published  unauthorized  photos  of  a  July 
15  dress  rehearsal  of  the  gala  opening 
ceremony,  according  to  a  report  from  the 
Associated  Press. 


Owner 
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Two  Northern  California  weekly  news¬ 
papers,  a  shopper  and  other  publications 
have  been  sold  by  Mr.  and  Mrs.  C.  Deane 
Funk  and  Robert  L.  Doughtie  to  Register 
Review  Publishing  Co.,  a  Washington 
state  corporation. 

The  publications  are  the  INYO 
REGISTER  REVIEW  HERALD,  BISHOP 
TIMES,  a  shopper;  and  ALBUM-EASTERN 
SIERRA  HISTORY,  WELCOME,  PISHING 
GUIDE  and  SKI  PREVIEW. 

The  broker,  Mel  Hodell,  said  the  asset 
sale  also  included  a  web  printing  divi¬ 
sion,  commercial  job  printing  division, 
and  two  parcels  of  real  property,  'fhe 
sale  price  was  not  disclosed. 

Register  Review  president  Edward  W. 
Scripps  III,  of  Los  Altos,  Calif.,  also  recent¬ 
ly  purchased  the  MAUI  BULLETIN,  a 
Hawaii  shopper. 

Newspaper  Media  Corp.  has  entered  into 
a  preliminary  agreement  to  buy 
Enterprise  Publishing  Co.  Inc.,  which 
publishes  the  Brockton,  Mass.,  ENTER¬ 
PRISE.  Terms  of  the  sale  were  not  dis¬ 
closed. 

The  Enterprise  has  a  circulation  of 
50,100  on  Monday  through  Friday  after¬ 
noons,  49,900  on  Saturday  mornings,  and 
62,600  on  Sundays. 

Santa  Fe-based  Dirks,  Van  Essen  & 
Associates  represented  Enterprise 
Publishing  in  the  transaction. 

The  stock  of  Enterprise  Publishing  is 
held  primarily  by  the  Fuller  family.  Myron 
F.  Fuller  is  expected  to  remain  president 
of  the  company  and  to  retain  a  minority 
interest.  Charles  N.  “Chuck”  Fuller,  his 
cousin  and  the  newspaper’s  current  pub¬ 
lisher,  will  retire. 

Newspaper  Media  Corp.  is  headed  by 
James  F.  Plugh,  a  former  Ingersoll 
Publications  executive. 


The  JACKSONVILLE  (Fla.)  SHOPPING 
GUIDE  has  been  sold  by  CanMedia 
Jacksonville  Inc.,  to  Add  Inc.,  a  division  of 
Milwaukee-based  Journal  Communica¬ 
tions. 

The  SHOPPING  GUIDE  is  a  150,000- 
circulation  weekly  free  newspaper.  The 
tabloid  format  newspaper  is  carrier-dis¬ 
tributed  each  Wednesday  to  nine  zones. 

Bolitho-Cribb  &  Associates,  based  in 
Bozeman,  Mont.,  represented  CanMedia 
in  the  transaction. 
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reports;  House  financial  disclosure 
reports;  and  the  statement  of  disburse¬ 
ments  of  the  House. 

Those  signing  the  letter  include  repre¬ 
sentatives  of  the  Congressional 
Accountability  Project,  the  Consumer 
Project  on  Technology,  Computer 
Professionals  for  Social  Responsibility, 
the  Electronic  Frontier  Foundation, 
Information  Trust,  Investigative 
Reporters  and  Editors,  Center  for 
Responsive  Politics,  United  We  Stand/ 
Massachusetts,  Voters  Telecommu¬ 
nication  Watch,  as  well  as  individuals 
such  as  city,  university  and  Department 
of  Justice  librarians,  a  Vermont  city  coun¬ 
cil  member  and  a  columnist  and  editor 
of  GovAccess. 


Code 
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importance  of  accuracy  and  admitting 
errors;  offers  proscriptions  on  plagia¬ 
rism,  deliberate  distortion,  and  mislead¬ 
ing  headlines  and  photos;  acknowledges 
the  right  to  privacy  and  the  need  to  give 
persons  accused  of  wrongdoing  an 
opportunity  to  respond;  and  encourages 
journalists  to  avoid  joining  associations 
or  participating  in  activities  that  might 
undermine  credibility  or  create  conflicts 
of  interest. 

The  ethics  committee  consisted  of 
eight  professors,  five  daily  newspaper 
journalists,  a  broadcast  journalist,  an 
industry  newsletter  publisher  and  a  pub¬ 
lic  relations  specialist. 

“This  is  obviously  a  document  that 
was  done  by  committee,”  said  SPJ  presi¬ 
dent  G.  Kelly  Hawes  of  Muncie,  Ind.“I  had 
hoped  for  a  unanimous  vote,  and  we 
almost  got  it.” 

Another  committee  member,  Peter 
Sussman  of  the  Northern  California 
Professional  Chapter,  said  he  was  “proud 
of  the  amalgamation  process.  This  is  a 
consensual  document.  It’s  been  a  long 


process  but  one  that  had  to  take  place. 
This  is  a  good  moment  for  us.” 


Shop  Talk 
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♦  In  Atlanta,  both  the  bureau  and  the 
Olympics  staff  reacted  quickly  to  the  pos¬ 
sibility  of  a  terrorist  act  two  days  before 
the  start  of  the  Games.  Jaime  Aron  wrote 
an  AMs  sidebar  on  worried  officials  meet¬ 
ing  at  the  airport  to  discuss  heightening 
already  strong  security. 

♦  It  was  just  after  4  a.m.  in  Paris  when 
the  bulletin  on  the  crash  moved.  The 
International  Desk  woke  up  news  editor 
Chris  Bums,  who  sent  Terrill  Jones  to  the 
airport.  There  he  found  frantic  relatives 
gathering  and  a  sign  posted  on  the  video 
monitor  for  Flight  800  reading  “can¬ 
celed.” 

♦  St.  Louis  checked  with  TWA  head¬ 
quarters;  Seattle  talked  to  Boeing  for 
information  about  the  model  that 
crashed;  Boston  sent  a  staffer  to  the  Coast 
Guard  station  from  where  the  rescue 
mission  was  controlled. 

♦  In  Washington,  Randy  Schmid  learned 
that  the  National  Transportation  Safety 
Board  was  already  mobilizing  an  inves¬ 
tigative  team  for  Long  Island;  Bob  Bums 
talked  to  security  experts  who  gave  alter¬ 
native  views  on  how  much  suspicion  of 
terrorism  was  warranted  in  the  early 
going. 

♦  TV  critic  Frazier  Moore  got  a  tele¬ 
phone  call  from  assistant  managing 
editor  Kristin  Gazlay  at  home  assigning 
him  to  monitor  MSNBC,  which  was  get¬ 
ting  its  first  test  on  a  big  breaking  story. 
His  story  compared  its  performance  with 
CNN. 

♦  Bill  Dedman,  at  home,  immediately 
began  trying  to  track  down  information 
about  the  plane’s  past  history,  informa¬ 
tion  that  could  be  cmcial  if  the  explosion 
turned  out  to  be  caused  by  equipment 
failure. 

After  that  l6th  and  last  lead  had 
cleared  for  AMs,  Martinez  turned  the 
story  over  to  national  editor  Aaron 
Watson  for  PMs. 

“When  the  night,  and  the  nightmare, 
was  over,  I  was  still  on  an  exhilarating 
adrenalin  msh  and  proud  to  be  a  part  of 
an  experience  where  everyone  calmly 
kicked  it  into  high  gear  and  got  the  job 
done,”  Martinez  said. 

“Only  after  we  walked  out  of  the 
building  into  the  bright  lights  of 
Rockefeller  Center  could  we  finally  stop 
thinking  like  newspeople  and  start  think¬ 
ing  about  the  crash  like  human  beings. 

“Said  McAnany;  ‘You  know,  that  was 
truly  horrible.’  ” 
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recently  ran  what  could  be  characterized 
as  a  sympathetic  piece  on  a  leader  of 
Operation  Rescue,  the  radical  pro-life 
group  whose  members  have  been  con¬ 
victed  of  bombing  women’s  clinics  and 
killing  abortion  doctors. 

“To  close  readers  of  the  Globe  over 
the  years,  that  had  to  be  a  shock,”  Storin 
said.  “But  I  wanted  people  who  pick  up 
the  Globe  —  except,  perhaps,  for  those 
on  the  most  extreme  sides  of  the  issues 
—  to  feel  comfortable  with  the  paper. 

“You  wouldn’t  have  to  go  too  for  in 
this  town  to  find  somebody  who  would 
say,  ‘Oh,  the  Globe  is  a  liberal  rag,’  or 
whatever,  but  the  careful  readers  in 
town,  people  in  politics  and  all,  I  think 
would  tell  you  that  it’s  very  balanced.” 

The  Boston  Business  Journals 
Fitzgerald  observed  that  the  old  Globe 
“in  many  ways  was  almost  European,  in 
that  it  didn’t  hide  its  politics  very  much. 
It  was  liberal,  and  would  hammer  you 
with  the  opposing  view.  But  it’s  making 
steps  to  be  perceived  as  more  objective.” 

Aside  from  improving  its  local  report, 
the  Globe  also  overhauled  its  business 
section,  adding  four  writers  at  a  time 
when  other  papers  are  slashing  staffs. 

Meanwhile,  Storin  insists  that  his  mega 
editorial  staff  isn’t  out  of  proportion  with 
the  industry. 

“I  think  for  what  this  paper  accom¬ 
plishes,  we  might  even  be  slightly 
smaller”  than  it  should  be,  he  maintained, 
comparing  his  paper’s  staffing  levels  to  a 
Philadelphia  Inquirer  or  Newsday. 

WHY  BOSTON? 

The  burning  question  is:  How  is  it  that 
Boston  supports  two  competing  dailies 
when  other  large  cities  —  Dallas,  Hous¬ 
ton  and  Pittsburgh,  among  them  — 
could  not? 

Purcell  proposed  that  most  dual-news- 
pap)er  towns  disappeared  because  the 
products  there  were  too  similar. 

“If  you  look  at  the  cities  that  still  have 
competing  newspapers  —  New  York, 
Chicago,  Denver  —  they  all  have  the 
up-market  broadsheet  and  the  middle-of- 
the-road  tabloid,”  he  said. 

The  Phoenix's  Dan  Kennedy  added, 
“Boston  is  different  because,  in  a  lot  of 
towns,  both  papers  try  to  go  after  the 
affluent,  upscale  audience.  If  you’re  going 
to  have  that  sort  of  head-to-head  compe¬ 
tition,  you’re  really  just  going  to  need  one 
paper.” 

The  Herald's  previous  owner,  Hearst 
Corp.,  tried  to  take  the  paper  uptown  in 
the  mid-1970s  and  foiled,  the  writer 
pointed  out.  Murdoch  gave  the  paper  the 


identity  that  defines  it  today. 

Storin  offered  that  the  area’s  well-edu¬ 
cated,  nontransient  populace  and  the  foct 
that  Boston  is  the  state  capital  —  not  to 
mention  the  hub  of  New  England  — 
keep  both  papers  alive  and  kicking. 

“People  here  have  an  interest  in  the 
institutions,  in  politics,  and  they  like  hav¬ 
ing  two  newspapers,”  he  said.  “If  they 
thought  there  was  a  danger  of  losing  one 
—  and,  from  time  to  time,  that  has 
cropped  up  —  you’d  hear  them  say  that 
would  be  terrible.” 

Adds  Glohe  president  Taylor;  “I  think 
people  like  newspapers  around  here. 
They  value  them.  They  trust  them.  They 
love  them  in  some  cases,  hate  them  in 
others,  but  they  read  them. We’re  lucky  to 
publish  in  this  town.  If  the  town  can  sup¬ 
port  two  newspapers  going  forward,  so 
be  it.” 


Crime 

Continued  from  page  1 7 

feet,  on  the  second  walk  through.  We  got 
close  to  the  end  of  the  trail.  We  crested  a 
small  hill,  we’re  in  pretty  deep  woods 
here,  near  the  opening  to  a  clearing  to  a 
dirt  road,  she  being  ahead  of  me,  she 
stops  and  gasps,”  said  Melius. 

After  cutting  Peinado  down,  they  both 
started  asking  questions.  He  claimed  to 
have  been  the  victim  of  a  masked  man 
dressed  in  black  who  sexually  molested 
him. 

“The  rope  was  really  wound  tightly 
around  his  neck.  Steve  wasn’t  even  able 
to  get  his  finger  underneath  the  rope.  We 
got  the  rope  off  him  and  I  started  to  ask 
him  questions  almost  immediately.  ‘How 
did  you  get  here,  why  are  you  here,  don’t 
you  know  what  happened  here  over  the 
weekend?’  ”  said  Hursey. 

The  location  where  they  found  him 
hanging  in  the  woods  was  within  yards 
of  where  the  young  boy’s  body  was 
found. 

Hursey  continued  to  pepper  Peinado 
with  questions  while  on  the  way  to  a 
house  to  call  the  police.  She  said  his  story 
about  what  happened  did  not  make 
sense.  For  example,  he  claimed  to  have 
been  hanging  for  an  hour,  but  the  pair 
did  not  see  him  on  their  initial  walk 
through  the  woods,  which  was  no  more 
than  30  minutes  earlier. 

“He  seemed  stunned,  confused,  eva¬ 
sive  with  his  answers.  I  was  immediately 
suspicious  of  this  whole  story,”  said  Mel¬ 
ius. 

Hursey  said  that  when  she  asked 
Peinado  his  age,  he  gave  conflicting 
answers  from  43  to  23  to  20. 

A  police  officer  picked  Peinado  up 


and  Hursey  and  Melius  headed  back  to 
the  woods  to  take  some  photos.  While 
they  were  there,  a  contingent  of  police 
arrived.  The  two  were  later  questioned 
by  the  police  for  about  three  to  four 
hours. 

When  they  turned  him  over  to  the 
police,  it  was  unclear  whether  Peinado 
was  a  suicide  attempt,  another  victim  or 
there  was  a  new  perpetrator  on  the 
loose. 

Pittman  said  it  was  debated  whether  a 
combined  account  should  be  written, 
with  Melius  and  Hursey  collaborating  on 
the  events  that  unfolded  that  day. 

“I  was  going  to  have  it  done  with  a 
joint  byline,  with  a  ‘we’  and  bring  in  his 
stuff.  But  it  didn’t  seem  to  woric.The  ‘we’ 
part  just  didn’t  work.  So  I  keep  it  as  a 
first-person  account  and  try  to  make  Steve 
a  character  in  it,”  said  Pittman,  who  had 
Hursey  write  the  first-person  account. 

Major  William  F.  DeBlock,  commander 
of  Troop  F  of  the  New  Yoric  State  Police 
unit  in  Middletown,  N.Y.,  said  that  Hursey 
and  Melius’  discovery  certainly  helped 
the  investigation. 

“They  were  out  there  doing  their  job. 
They  come  across  this  individual  who 
initially  appears  to  be  a  victim  of  a  crime 
and  through  our  investigation  of  that 
matter  and  then  subsequent  investiga¬ 
tion,  we  determine  that  not  only  isn’t  he 
a  victim  but  he  is  the  perpetrator  of  the 
murder  we  are  investigating,”  said 
DeBlock. 

DeBlock  said  that  he  sent  the  pub¬ 
lisher  of  the  Record  a  letter  thanking 
them  for  their  help  and  civic  responsibil¬ 
ity.  “I  can  see  some  people  maybe  writ¬ 
ing  this  guy  off  as  unstable,  cutting  him 
loose  and  sending  him  on  his  way  and 
we  might  not  have  ever  come  across 
him.  They  [Hursey  and  Melius]  sensed 
that  something  might  not  be  right  and 
saw  that  it  got  to  the  right  people,”  said 
DeBlock. 


AOL  Cuts  Rates 

America  online  is  cutting  its  user 
rates. 

A  customer  who  spends  20  hours  a 
month  on  AOL  spends  $54.20  —  $9  95 
for  the  first  five  hours,  which  is  included 
in  AOL’s  monthly  fee,  and  $2.95  per  hour 
for  the  15  additional  hours.  Now  AOL 
has  instituted  a  20/20  plan  in  which  sub¬ 
scribers  will  get  20  hours  of  service  a 
month  for  $19.95. 

Based  on  market  testing,  AOL  thinks 
the  money  it  loses  from  high-volume 
subscribers  will  be  offset  by  the  money 
gained  from  low-usage  customers  who 
switch  to  this  plan. 
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FEATURES  AVAILABLE 


ASTROLCX5Y 


Doily-Weeldy-Monthly  Features 
Camera  Ready.  Time  Data  Syndicate 
(603)  623-7733  or  (800)  322-5101 


AUTOMOTIVE 


1997  NEW  CARS  AND  TRUCKS:  A 
look  at  the  year's  new  automotive  offer¬ 
ings  that  includes  major  makes  and 
models  with  enough  photos  and 
materials  to  fill  an  annual  New  Models 
special  section.  Available  in  early 
(October.  Joe  Hanley,  CRAIN  NEWS 
SERVICE,  tel:  (212)  254-0890. 


CAR  FEATURES  are  our  business:  Col¬ 
umns  available  on  rood  tests,  car  care, 
auto  trivia/history.  (810)  573-2755. 


FREE  MONTHLY  COLUMNS  for  Auto/ 
Travel  Editors.  RV  tech  tips  and 
features.  1  (800)  209-9782 


THE  AUTOMOTIVE  REPORT:  A 
package  of  at  least  12  stories  plus 
DriveTime  shorts  direct  from  the  indus¬ 
try  leaders.  AUTOMOTIVE  NEWS  and 
AUTOWEEK.  Rebate  charts  also  avail¬ 
able.  Ideal  for  your  automotive, 
classified  and  display  sections. 

Joe  Honley,  CRAIN  NEWS  SERVICE, 
Phone:  (212)  254-0890 
Fax:  (212)  254-7646. 


COMMENTARY 


DEMOCRATIC  REFORM  NEWS 
Features  by  fax  --  (607)  756-4700 
We're  at  http://www.odyssey.net 
/  subscribers/ mann2000 


3  COMIC  STRIPS,  4  SAMPLES  of  each. 
Send  $5,  Classic  Features,  1020  E. 
Pass  Road,  Gulfport,  MS  39507. 


GAMING/WALL  STREET 


HEARD  ON  THE  STRIP  -  Lively  weekly 
column,  inside  Las  Vegas.  ('News 
Before  It's  NEWS!)  Written  by  GAM¬ 
ING  TODAY  business  editor  Chuck  Di 
Rocco,  who  has  covered  the  casino 
capital  of  the  world  since  1975. 
Accent:  public  gaming  companies. 
Many  news  firsts  to  its  credit.  Samples 
call  (702)798-1151. 


HEALTH,  SPORTS  &  FITNESS 


ARTICLES,  FILLERS,  MONTHLY 
EDITORIAL  SPECIALS  ALSO 
LICENSED  RIGHTS  TO  PUBUSH 
ESTABUSHED  STAND-ALONE 
HEALTH  &  FITNESS  NEWSPAPER- 
PROTECTED  TERRITORY  MARKETING 
&  TECHNICAL  SUPPORT  PROVIDED 
CALL  (800)  NEW  UVING 
FREE  SAMPLES  AND  RATES. 


IN  A  NUTSHELL:  Award-winning,  700 
words,  weekly.  Free  Samples:  Barbara 
Naness,  119  Washinaton  Ave.,  Staten 
Island,  NY  10314.  (718)  698-6979. 
http://www.interealm.eom/p/nutshell 


She  tickles  funny  bones  and  touches 
hearts.  FAMILY  HUMORIST.  Deb  Di 
Sandro,  (847)  639-1232 


WHY  NOT  TAKE  A  CHANCE?  Weekly 
500  word  column,  first  6  months  free. 
Won't  last  long  at  these  prices.  Coll  for 
Perry...(71 3)  802-2799.  You'll  like  it... 


MOVIE  REVIEWS 


MINI  REVIEWS.  Essential  information 
for  moviegoers.  Camera  ready.  Star 
photos.  Graphic,  provocative  rating 
system.  Cineman  Syndicate,  P.O.  Box 
4433,  Middletown,  NY  10940; 

(914)  692-4572.  Fax  (914)  692- 
8311. 


PUZZLES 


BRAINSQUEEZE 

The  ultimate  Word  Puzzle  producers 
FREE  packet  with  sample  puzzles 
(409)  295-5794  •  fax  (409)  295-9624 
PO  Box  1 972,  Huntsville.  TX  77342 


PUZZLE  FEATURES  SYNDICATE 
The  Finest  In  Crossword  Puzzles 
Call  (800)  292-4308/(909)  672-2594 


EDITORS,  I  do  a  Friday  Fantasy  Foot¬ 
ball  column  that  includes  a  comprehen¬ 
sive  injury  update.  Current  subscribers 
include  the  NY  Daily  News  and 
ESPNET.  Barter  deals  available.  For  a 
sample  coll  (914)  332-1583. 


SYNDICATION  SERVICES 


LET  YOUR  READERS  LOOK  at  life  from 
a  different  point  of  view.  Alternative, 
intelligent,  fresh  columns  by  established 
professional  writers.  Available  now:  All 
About  Eve,  Intuition  at  Work,  Political 
Humor  &  Opinion,  Mother  Knows  Best 
Movie  Reviews,  Intuitive  Eating.  Call 
for  samples.  Cumberland  Literary 
Group,  (615)  269-5039,  fax  (615) 
297-6630. 


Run  your  ad  for  12, 
26  or  52  issues  to 
increase  awareness 
while  benefitting 
from  our  low 
contract  rates. 
CaU  (212)  675^4380 


ANNOUNCEMENTS 

JOURNAUSTS  MEMORIAL 

NEWSPAPER  BROKERS 

THE  FREEDOM  FORUM'S 
JOURNAUSTS  MEMORIAL 

NEEDS  YOUR  HELP 

Wanted:  Photos  and  information  about 
journalists  who  died  in  the  line  of  duty. 
The  Freedom  Forum's  Journalists 
Memorial  database  lists  more  than 

625  Sold-Est.  1959  j 

W.B.  GRIMES  &  COMPANY  j 

P.O.  Box  442  i 

Clarksburg,  MD  20871  j 

Larry  Grimes-Pres.-(301 )  540-0636  • 

Tom  Sexton,  N.Engbrid  (61 7)  545-61 75  j 
Wren  Barnett,  South  (704)  698-0021  j 

1 ,000  names  of  journalists  -  print, 
broadcast  and  photographers  —  who 
died  covering  the  news.  If  you  have 
photographs  of  colleagues  already 

BILL  MAHHEW  COMPANY  conducts  j 
professional,  confidential  negotiations  j 
for  sale  and  purchase  of  highest  qual-  j 
ity  daily  and  weekly  newspapers  in  the  j 
country.  Before  you  consider  sale  or  : 
purchase  of  a  properly,  you  should  coll  : 

(813)733-8053  j 

or  write  Box  3364,  Clearwater  Beach,  j 
FL  34630.  No  obligation  of  course.  j 

need  to  be  listed,  please  contact 
Brenda  Reed  or  Timothy  Kenny  at  The 
Freedom  Forum  Newseum:  (703)  284- 
3700. 

NEWSPAPER  APPRAISERS 


DAVID  R.  STILL 
CAPITAL  ENDEAVORS,  INC. 
Serving  the  Southeast 
Newspapers  &  Magazines 
Brokerage  and  Appraisals 
Box  895,  Lawrenceville,  GA  30246 
(770)  962-8399  FAX  (770)  962-8640 


C.  BERKY  &  ASSOCIATES,  INC. 
Consultants  •  Appraisals  •  Brokers 
(407)  368-4352 
1 23  NW  13th  St  ,  Suite  2 14-8 
Boca  Raton,  FL  33432 


Buyers  or  sellers.  Call  Dick  Briggs. 
(864)  457-3846.  No  obligation. 
Sales  •  Appraisals  •  Consulting 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356. 


MICHAEL  D.  LINDSEY 
1221  N.  Kingston  St. 

Gilbert,  AZ  85233  (602)  813-9344 


Whitesmith  Publication  Services 
Rod  VYhitesmith,  (360)  892-7196 
Box  4487,  Vancouver,  WA  98662 


NEWSPAPER  APPRAISERS 


NEWSPAPER  BROKERS 


BOUTHO-TAYLOR  MEDIA  SERVICE 
Thomas  C.  Bolitho  Gregory  S.  Taylor 
(405)  421-9600 

1 1 7  S.  Broadway,  Ada,  OK  74820 


DAVE  GAUGER 
Sales  &  Appraisals 
C5auger  Media  Service,  Inc. 
Box  627,  Raymond,  WA  98577 
(360)  942-3560 


MEL  HODELL  NEWSPAPER  BROKER 
51 96  Benito,  Montclair,  CA  91 763 
(909)  626-6440  Fax  (909)  624-8852 


JIM  WEBSTER  &  ASSOCIATES 
Brokers,  Appraisers,  Operators 
(817)  599-5785 

315  York,  Weatherford,  Texas  76086 


JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services 
410  Elm  St.,  Troy,  AL  36081 

(334)  566-7198 
Fax  (334)  566-0170. 


NEWSPAPER  BROKERS 


Bolitho-Crlbb  Report:  httpVJwww.cribb.com 


A — BoUtho-Cribb 


Confidential  Appraisal  for 
Estate,  ESOP,  Partners, 
Bank  Tax,  Stock,  Assets 


lohnTCribb  1  Annette  Park  Drive,  Bozeman,  ^ 
’  Montana  59715:  e-mail  to  jcribb@imt.net 


&  Associates 
Newspaper  Brokerage 
&Appraisal 

406-586-6621 

EttablUhed  1923 


NEWSPAPER  BROKERS 


PHILUPS  MEDIA  SERVICES,  INC. 
Consultants-Investments 
Management-Brokers 
P.O.  Box  3308 
Merrifield,  VA  221 1 6-3308 
(703)  846-8410  Fax  (703)  846-8406 


RICKENBACHER  MEDIA  CO. 
Your  broker  for  Southwest 
and  Middle  America. 

3828  Mockingbird  Lane 
Dallas,  TX  75205 

(214)  520-7025  Fox  (214)  520-6951 


SOUTHERN  NEWSPAPERS,  INC. 
Dick  Smith,  President 
1 08  Jane  Cove-Clarksdale,  MS  3861 4 
(601 )  627-7906  Fax  601  -627-79063* 
W.C.  Shoemaker-Jerry  AAooney 
P.O.  Box  457,  Kosciusko,  MS  39090 
(601 )  289-2004  or  (800)  890-4706 
Fax  (601)  289-3254 


NEWSPAPERS  FOR  SALE 


FLORIDA:  Senior  publications,  close, 
$175,000,  $200,000.  Also  Panhandle 
weekly,  $325,000.  Mayo  Communica¬ 
tions,  (813)  971-2061. 


JUST  ACROSS  THE  RIVER:  Southern 
Oklahoma  weekly,  established  nearly 
a  century.  OPA  award-winner.  Owner 
at  retirement  age,  ready  to  sell  to 
eager,  hard  worker.  Bill  ESerger,  Assoc. 
Texas  Newspapers,  1801  Exposition 
Blvd.,  Austin,  TX  78703,  (512)  476- 


PUBUSHING  OPPORTUNITY.  Regional 
single-sport  enthusiast  publication  for 
sale.  Steady  growth  over  4  years,  prof¬ 
itable.  Leave  message  at  (800)  920- 
8651,  ext  05. 
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NEWSPAPERS  FOR  SALE 


TWO  ADJACENT  WEEKUES  with  com- 
bined  paid  circulation  5,000. 
$750,000  gross,  fast-growing  Califor¬ 
nia  location.  Selling  below  gross, 
$250,000  down. 

MOM  N'  POPS  -  Several  under 
$250,000  gross.  One  county  seat.  All 
with  terms. 

David  Gauger,  Gaumr  Media  Service, 
Inc.,  P.O.  Box  627,  Raymond,  WA 
98577.  (360)  942-3560. 


Award-Winning  Iowa  newspaper  & 
TMC.  Thriving  college  town.  Gross 
$300,000;  cash  flow  $1 00,000. 

Call  (614)  889-9747 


UPSTATE  New  York-Shopping  Guide. 
Excellent  growth  potential.  Send 
inquiries  to  Box  07830,  Editor  &  Pub¬ 
lisher. 


NEWSPAPERS  FOR  SALE 


MIDWESTERN  SPECIAUTY  Publication. 
Owner  Compensation/Cash  Flow 
exceeds  $250,000.  Non-relocatable. 
Priced  to  sell.  Inquire  to  Jim  Micks 
(Bolitho-Cribb  &  Associates),  336  US 
16  East,  Buffalo,  WY  82834.  Tel: 
(307)  684-9407. 


NEWSPAPERS  WANTED 


AMERICAN  PUBLISHING  COMPANY 
is  aggressively  seeking  newspaper 
acquisitions  wim  circulations  of  5,000 
or  greater.  APC  is  owner/operator  of 
420  publications,  including  1 1 2  daily 
newspapers.  All  correspondence  and 
discussions  are  confidential.  Contact: 

KENNETH  W.  COPE,  Exec.  V.P. 

1 006  West  Harmony 
Neosho,  MO  64850 
Phone  (417)451-1520 


NEWSPAPERS  WANTED 


AWARD-winning  Midwest  newspaper 
group  seeks  to  add  paid  newspapers 
to  its  group  of  fine  publications.  Large 
down  payments  or  all-cash  available. 
Seeking  medium-sized  and  large 
circulation  quality  papers  and  groups. 
AAanagement  welcome  to  stcty  in  place. 
All  replies  guaranteed  helcl  confiden¬ 
tial.  Reply  to  Box  07148.  Editor  &  Pub¬ 
lisher. 


NEW  MEDIA  COMPANY  with  operat¬ 
ing  newspapers  seeks  community,  sub¬ 
urban  newspapers,  shoppers, 
alternative  delivery  systems.  Manage¬ 
ment  encouraged  to  remain  and  partic¬ 
ipate  in  investment.  All  inquiries  held  in 
strictest  confidence.  Reply  to  Box 
07688,  Editor  &  Publisher. 


Asking  a  working  writer  what  he  thinks 
about  critics  is  like  asking  a  lamppost 
what  it  feels  about  dogs. 

John  Osborne 


PUBLICATIONS  WANTED 


MID  SOUTH  AREA:  Three  highiv  suc¬ 
cessful  niche  tabloids.  Virtually  no 
competition.  Some  relocation  possible. 
Over  $600,000  annual  gross.  Selling 
for  app.  1  /3  due  to  ill  health.  No  news 
staff  to  deal  with.  Sales  personnel  all 
paid  on  commission. ..onlyl  Can  net 
over  20%  w/more  experienced 
(901)276-7111 


TRANSPORTATION/TRANSIT  Trade 
Journal  for  sale.  Two  directories  plus 


For  information  please  call  (714)  752- 
1 292  and  ask  (or  Mr.  Bradshaw. 


SEND  E&PBOXREPUESTO: 

Editor  &  Publisher 
Classified  Ad  Dept. 

11  West  19th  St. 
New  York,  NY  10011 


EQUIPMENT  &  SUPPLIES 


CAMERA  &  DARKCX>M 


SQUeeze  Lens  mfg.  since  1 968.  Fine 
tune  process  comera  lens  alignment, 
focus  &  calibration.  Herb  Carlbom 
CK  Optical  (310)  372-0372. 


MAILRCX)M 


GOOD  RECONDITIONED  Cheshire 
and  Kirk-Rudy  labeling  machines  with 
single  and  multiwide  label  heads  and 
quarter  folders.  Call  Scott  or  Tom  at 
(800)  527-1668  or  (214)  369-2844. 


PRE-OMf'NED  MAILROOM  Equipment 
Bill  Kanipe,  ALTA  GRAPHICS,  INC. 
(770)  428-5817  Fax  (770)  590-7267 


Refurbished  add  on  pockets 
MULLER  MARTINI  227 
KANSA  320  and  480  AVAILABLE 
Call  MidAmerica  Graphics  at 
(800)  356-4886. 


USED  MAILROOM  EQUIPMENT 
Standlee  and  Associates,  Inc. 
(407)273-5218  Fax  (407)  273-901 1 


NEWSPRINT  FOR  SALE 


ROLLS  ALL  SIZES  25#,  -  28#,  -  30# 
BEHRENS  INT'L,  LTD.  -  N.B.  CAUF. 
(71 4)  644-2661 ,  Fax  (71 4)  644-0283 


METRO,  URBANITE,  COMMUNITY, 
SC,  SSC,  MAN  4/2  presses.  AL  TABER 
(770)  552-1528  Fox  (770)  552-2669 


FOLLOWING  IS  A  BRIEF 
DESCRIPTION  OF  A  FEW  OF  THE 
PRESSES  INLAND 
IS  CURRENTLY  OFFERING 

•22  3/4"  cut-off  GOSS  COLORUNER 
with  36  printing  couples,  double  3:2 
folder  &  ^  RTP's. 

•7-unit  GOSS  METRO  with  double  3:2 
folder,  2  half  decks  &  7  RTP's-  22  3/ 4". 
•Add-on  GOSS  METRO  unit  -  22  3/4" 
cut-off,  1986. 

•6-unit  GOSS  URBANITE  -  1982/75 
vintage,  22  3/4"  cut-off. 

•7-unit  GOSS  COMMUNITY  w/SC 
folder,  22  3/4". 

•4-unit  HARRIS  VI 5A  with  JF7  &  30  H.P. 
motor. 

•2-unit  HARRIS  VI 5D  with  JF15- 1978 
vintage. 

INLAND  NEWSPAPER 
MACHINERY  CORPORATION 
(91 3)  492-9050,  Fax  (91 3)  492-621 7 


WE  WANT  TO  BUY  YOUR 
EXCESS  PRESS  EQUIPMENT 
FOR  SALE: 

2-unit  Ductor  style  V-1 5A  w/JF7  folder 
Available  immediately. 
GLOBAL  GRAPHICS,  INC. 

(91 3)  541  -8886  Fax  (91 3)  541  -8960 


HARRIS  VI 5A  8  unit  press  with  JF-15 
folder  $150K;  COLOR  KING  5  unit 
heatset  press  with  Harris  JF-25  folder 
$65K;  BUTLER  and  MARTIN  infeeds; 
BALDWIN  106  stacker;  HARRIS  upper 
former.  Call  Grafica  Worldwide,  Inc. 
(91 4)  761  -6360  Fax  (91 4)  761  -0597. 


METRO  LINER  TOWER 
PRESS  UNITS 
PUBLISHERS: 

A  UNIQUE 
OPPORTUNITY  TO 
RE-EQUIP 

Exclusive  Sale-  Outstanding 
tnetro-liner  plant  22”,  560  MM 
cut-off,  updated,  75,000  cph, 
48  Goss  metro-liner  units,  10 
4x1  metro  towers,  1976-1988 
with  excellent  colour  capacity, 
48  45”  Goss  digital  autopasters 
8  3/2  lap  and  pin  folders  8 
upper  balloon  formers 
8  intermediate,  former  arrange¬ 
ments  complete  with  stitchers 

The  very  latest  in  pic  thyristor 
drives  present.  Dampening 
timer  spray  dampners.  Modern 
press  control  systems  all  to  be 
fitted  with  the  most  advanced 
inking  technology  available. 

Printing  Press  Services 
Sellers  Street  Factory 
Preston,  Lancashire 
ENGLAND,  PRl  5EU 
(011-44)  1772-797050 
Fax:  (44)  1772-652300 


GMA  TRADE-IN  EQUIPMENT 
The  following  equipment  was  installed 
new  as  a  complete  system  in 
1990  at  DOW  JONES  &  CO.  in 
Charlotte,  NC  and  is  now  available  for 
sale: 

•  NEWSGRIP  PRESS 
CONVEYOR  SYSTEM 

•  PRESS-TO  POCKET  (FTP)  SYSTEM 

•  SLS-40  INSERTING  SYSTEM 
For  further  information,  contact 

Doug  Gibson 
Tel:  513)  278-2651 
Fox:  (513)  274-5719 


2  COAMAUNITY  (grease)  units,  sideloy 
w/folder.  $35,000.  Suburban  (older, 
$28,500.  (540)  464-6600. 


Need  on  add-on  (or  your  Community 
Press? 

See  VENTURA,  a  high-auolity,  low 
price  solution.  We  provide  floor  and 
stacked  units,  3-high,  and  4-high 
arrangements. 

INTERCONTINENTAL  WEB,  INC. 
(913)438-5800 


WANTED  TO  BUY 


CALL  US  -  WE  BUY 
Used  press  arKi  mailroom  equipment 
Call:  Al  Taber  or  Bill  Kanipe 
ALTA  GRAPHICS,  INC. 

(770)  428-5817  Fox  (770)  590-7267 

IMMEDIATE  NEED  FOR  MULLER 
MARTINI  INSERTERS  227E  &  227S 
WILL  PAY  TOP  DOLLAR 
Call  Chris  George  (800)  356-4886  or 
Fax  (816)  887-2762 

PRESSES  NEEDED 

URGENTLY  REQUIRED 

Goss  metro  units  and 
complete  press  lines. 
Cut-off  22",  22  3/4"  23  9/16" 
Immediate 

confidential  decision. 

Box  07773,  Editor  &  Publisher 


•12  Unit  Urbanite  22"  cut-off 
1993  vintage,  with  6  sets  of 
stacked  units,  2  HD  2:1  folders 
with  upper  formers,  8  Enkel 
pasters  and  Allen  Bradley  press 
drives.  Ideal  for  commercial 
products  as  well  as  newspa¬ 
pers.  Available  immediately. 

•18  Unit  Metro/Metroliner 

pressline  1979-1986  vintage,  22 
3/4"  cut-off  with  10  half  decks, 
1  double  delivery  3:2  and  2 
single  delivery  3:2  folders,  18- 
45"  RTP's,  Goss  PCS  system  and 
Fincor  press  drive. 

Available  late  19%. 

•20  imit  Metroliner  pressline, 
22"  cut-off,  1977  vintage  with  2 
stacked  units,  6  half  decks,  2 
double  delivery  3:2  and  1 
single  delivery  3:2  folder,  18- 
42"  Goss  RTFs  and  Fincor  press 
drive.  COMPLETE  pressline 
rebuilt  in  1990  by  OEM,  in 
excellent  condition  and 
meticulously  maintained. 

Available  early  1998. 

•3  Goss  22*  cut-off  Metroliner 
mono  units,  3  Goss  45"  RTP's, 
angle  bar  nests,  substructure 
and  Fincor  100  HP  motors  and 
controls.  CAN  be  sold  as  a 
package  or  as  individual  com¬ 
ponents. 

Available  immediately. 

Global  Press  Sales,  Inc. 
(908)  560-9364 
Fax  (908)  560-9422 
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INDUSTRY  SERVICES 


CIRCULATION  CONSULTANTS 


CIRCULATION  SERVICES 


KAMEN  &  CO.  GROUP  SERVICES 
Our  firm  develops  solutions  worldwide 
(516)  379-2797/(813)  786-5930 


CIRCULATION  SERVICES 

ABOVE  THE  CROVi/D 
CIRCULATION  DEVELOPMENT  INC. 
Newspaper  Telemarketing  Specialists 
(800)  247-2338 

CIRCULATION  III 

Advanced-Professionol-Telemarketing 
John  Dinon  -  John  Lyons 
(214)  352-1123 

http://www.metronet.com/~dinon 
METRO  NENMS  SERVICE,  INC. 

"ResponseABIUTY" 
Nationwide  TELEMARKETING 


poo  ^TAPT<; 

THE  TELEMARKETING  PROS 
EXPERTISE  IN  A  FULL  RANGE  OF 
SALES  SERVICES  INCLUDING 
DATABASE  MARKETING 
(800)  776-6397 


COMPUTER  SOFTWARE 

SOFTWARE  (or  AR,  classifieds,  sched¬ 
uling  &  circulation.  Fake  Brains, 

Tel:  (303)  791-3301 
http://www.fokebrains.com/scout. 

DISTRIBUTION  SERVICES 


DISTRIBUTION  OF  PUBUCATIONS 
TO  NEWSSTANDS  ACROSS  THE  USA 
Dave  Chilton  (800)  487-6397 
AUSTIN  NEWS  SERVICES  (National) 


INCORPORATION  SERVICES 


INCORPORATE  WITHOUT  Legal  Fees! 
Free  Booklet  Tells  How,  Includes  Forms. 
Call  Now!  (800)  345-2677 


PRESSROOM  SERVICES 


DO  YOU  NEED  EXPERT  ADVICE  ON 
YOUR  ELEaRICAL  DRIVE  SYSTEM? 

Masthead  can  help  Masthead  also 
provides  dampening  systems,  parallel 
drives,  horsepower  upgrades  and 
modernization. 

MASTHEAD  INTERNATIONAL 
(800)  545-6908 
(505)  842-1357 
24-Hour  Line 
P.O.Box  1952 
Albuquerque,  NM  87103 


PRESSROOM  SERVICES 

PRESSROOM  CLEANING  PROBLEMS? 
Dirty  presses,  ceilings,  walls,  beams? 
Unsafe  floors,  catwalks  and  lad- 
derways?  Dirty  air  handling  systems, 
duct  work? 

Daily  Service  Contracts 
One  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFACTION! 

30  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOLL  FREE  (800)  657-21 1 0 


WEB  PUBUSHING 

OFFSITE  WEB 
Internet  Publishing  Services 
Putting  Papers  on  the  WEB  since  1 994 
www.osw.com  or  call  (510)  540-6462 


since  1975 
(800)  950-8475 
Horace  Southward 


TELESERVICE  TECHNOLOGIES,  INC. 

Newspaper  subscription  sales, 

PIA  renewals.  Customer  Service  Audits. 
Meeting  the  circulation  needs 
of  America's  finest  newspapers. 
YOUR  PARTNER  IN  SUCCESS 
(770)414-4445 


ADMINISTRATIVE 

ASSOCIATE  PUBUSHER/Ad  Manager/ 
Sales  Rep  all  in  one  to  develop  exist¬ 
ing  tourism  publications  in  growing 
network.  Zone  9.  Resume  &  r^rences 
to  P.O.  Box  1 374,  Eureka,  CA  95502. 

WEEKLY  IN  ZONE  2  (40,000)  needs 
General  Manager  with  hands-on  expe¬ 
rience  in  all  phases  of  operation,  espe- 
cially  ad  vertising  &  circulation. 
Appropriate  compensation  package. 
Reply  to:  Box  07860,  Editor  &.  Publisher. 


ADMINISTRATIVE 


CIRCULATION  SERVICES 


INTEIIVENTraN  - 
t  RETENTION 

1-800-327-8463 


ADMINISTRATIVE 

PUBLISHER  FOR  TWO  Small 
Weeklies  in  North  Carolina. 

Must  be  able  to  do  it  all-write,  sell, 
paginate  and  manage  very  sniKill  staff. 

Candidates  must  enjoy  community 
journalism  in  rural  towns.  Advancement 
possible. 

Send  resume,  clips,  design  samples  to 
Box  07863,  Editor  &  Publisher. 


ADMINISTRATIVE 


HARD  TO  FIND 
PRESS  PARTS? 

Largest  Press  Plumbing  Parts  Stock  in 
Country-Overnight.  GREAT  PRICES!! 
Filters,  Regulators,  Hoses,  Gauges. 
PACIFIC  NEWSPAPER  SERVICES,  INC. 
A/X  (800)201-7500  M/C 

It  pays  to  be  ignorant,  for  when  you're 
smart  you  already  know  it  can't  bedone. 

Jeno  Paulucci 


ADMINISTRATIVE 


GENERAL 

MANAGER 

Great  Bend  Tribune 
Great  Bend,  Kansas 

Morris  Newspaper  Corporation  is  look¬ 
ing  for  a  General  Manager  to  join  our 
team. 

The  candidate  selected  must 
have  excellent  leadership  skills,  a  pro¬ 
ven  track  record  of  increasing  advertis¬ 
ing  unit  sales  and  revenue,  and  success 
in  growing  paid  circulation. 

We  want  a  general  manager  unafraid  of 
P&L  responsibilities  with  the  skills  to  put 
out  a  great  editorial  product. 


HELPWAJNTED 


A  national  organization  located  in  the  Southwest  has  an  opportuni-  ^ 
ty  for  an  Associate  Publisher  to  direct  daily  operations  including  a 
staff  of  26  and  a  budget  of  S 1 2  million.  H ; 


Associate  Publisher 


preferred. 


Dallas,  TX  75234.  EOE.  M/F/VTl 


Responsibilities  will  include  coordinating  and  supervising  the 
financial,  marketing,  copy  editing  and  production  activities  neces¬ 
sary  to  publish  scholarly  journals.  Will  also  direct  development  of 
maiketing  and  advertising  sales  strategies  to  maximize  revenue  and 
direct  customer  service  and  subscription  fulfillment.  Qualified  can¬ 
didates  will  possess  a  minimum  of  10  years  experience  in  publishing 
operations  to  include  advertising  sales,  knowledge  of  production  and 


distribution  processes  for  print  and  non-print,  paid  journal  subscrip¬ 
tions  and  subscription  fulnllment.  Scientific  publishing  experience  is 


We  offer  a  salary  to  mid-$70s  and  excellent  company  benefits  with 
relocation.  Please  send  resume  and  cover  letter  to:  RCG 
Confidential  Reply  Service,  De^  AP,3003  LBJ  Frwy,,  Suite  110, 


The  successful  candidate  must  hove  the 
desire  to  serve  the  community  extremely 
well  through  his  or  her  personal  efforts 
and  through  a  strong,  continually  improv¬ 
ing  product. 


Great  opportunity  to  join  a  growing 
media  company. 


Mail  cover  letter,  resume, 
and  salary  history  to: 


General 

Manoger 

Morris  Newspaper 
Corporation 
P.O.  Box  8167 
Savannah,  GA  31412 


Gossip  is  the  id  rather  than  the  superego 
of  joumalism. 

Jeff  Greenfield 


RECRUITMENT 


4th  Decade  of  Service 
Walter  Lynn,  Vice  President 


GORDON 

^WAHLS 

WW  baouBwBlMrati 


NEWS 

MAKES  THE  DIFFERENCE 

•  Editor  &  Publisher  is 

NOT  a  monthly 
journalism  review, 

•  Editor  &  Publisher  is 

NOT  a  monthly 
association 
house  organ, 

•  Editor  &  Publisher  is 
NOT  sponsored  by  a 
university,  society  or 

foundation, 

•  Editor  &  Publisher  IS 
the  only  independent 

weekly  NEWS 
magazine  covering  the 
newspaper  industry, 

NEWS 

makes  the  difference 

EDITOR  &  PUBUSHER 
1 1  West  1 9th  Street 
New  York,  NY  10011 
(212)  675-4380 
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HELP  WANTED 


_ ACADEMIC _ 

FOUNDING  DEAN 
SCHOOL  OF  COMMUNICATION 
Hofstra  University 
Hempstead,  NY 

Hofstrc  University  seeks  a  founding 
Dean  for  its  new  School  of  Communi¬ 
cation  that  includes  Departments  of 
Journalism,  Television,  Audio/Rodio, 
Film,  Moss  Medio  Studies,  Speech 
Communication  and  Rhetorical  Studies 
serving  approximately  600  under¬ 
graduate  majors.  The  School  has  its 
own  50,000  square  foot  state-of-the- 
art  facility  with  a  newsroom,  three  tele¬ 
vision  production  studios,  an  FM  radio 
station,  an  interactive  computer 
laboratory  and  full  screening  and 
production  classrooms. 

Reporting  directly  to  the  Provost,  the 
Dean  will  administer  a  school  that  is  com¬ 
mitted  to  assuming  national  pro¬ 
minence.  Leading  candidates  will  have 
records  of  outstanding  professional 
experience  and/or  an  earned 
doctorate  in  a  communications-related 
discipline.  Significant  line 
administrative  experience  and  a  record 
of  professional  activity  or  substantial 
scholarship  are  necessary.  Women 
and  minority  candidates  are 
encouraged. 

Hofstra  University,  a  private  university 
on  Long  Island  25  miles  east  of  New 
York  City,  has  a  faculty  of  more  than 
950  serving  12,000  students.  The  resi¬ 
dential  campus  is  a  238-acre  national 
arboretum  offering  a  wide  range  of 
cultural  events  and  a  library  housing 
more  than  1 .4  million  volumes. 

Nominations  and  applications,  which 
should  include  a  letter  explaining  rele¬ 
vant  experience  and  a  full  resume, 
should  be  directed  in  complete  con¬ 
fidence  to: 

John  Kuhnie,  managing  vice  president 
Education  Practice, 

Kom/Ferry  IntematiorKil 
900  1 9th  Street,  NW,  Suite  800 
Washington,  DC  20006-2105 
Fax:  (202)  822-8127 
or  c/o  Elizabeth  Currie  by  e-mail 
curriee@komferry.com 

Hofstra  University  is  an 
EO/AA  Employer 

ADVERTISING 

ADVERTISING  DIREQOR 
Our  advertising  director  is  leaving  to 
become  a  publisher.  We  are  looking 
for  a  high-energy  person  with  experi¬ 
ence  leading  an  adverHsing  depart¬ 
ment  in  a  competitive  market.  This  posi¬ 
tion  requires  quick  thinking  and  hard 
work,  but  will  provide  three  years  of 
experience  in  one  year.  You  not  only 
become  a  part  of  the  Knight-Ridder 
team,  you  will  live  in  Florida's  most 
beautiful  and  upscale  community.  You 
must  have  a  college  degree  and  at 
least  three  years  mMia  soles  manage¬ 
ment  experience.  If  you  thrive  on  com¬ 
petition  and  would  like  on  opportunity 
to  show  your  skills  within  a  Knight- 
Ridder  newspaper,  mail  resume,  salary 
history  and  cover  letter  to:  Roger 
Coover,  publisher,  Boca  Raton  News, 
33  S.E.  3rd  Street,  Boca  Raton,  FL 
33432.  Or  fax  to:  (561 )  338-4850. 


_ ADVERTISING _ 

CLASSIFIED  ADVERTISING  MANAGER 

Excellent  area  for  an  outdoor  person. 
Great  hunting  and  nearby  fishing 
opportunities.  The  Missouri  River  offers 
boating  and  other  vrater  based  recrea- 
tion.  The  Sioux  City  Journal  - 
Siouxiand's  number  one  advertising 
medium,  good  circulation  penetration, 
is  situated  in  the  tri-state  area,  growing 
market,  3%  unemployment  -  newspa¬ 
per  owns  the  only  shopper  in  town. 

Responsibilities  include  the  direct  man¬ 
agement  of  transient  classified  depart¬ 
ment,  as  well  as  phone  and  outside 
sales  force.  This  person  will  work  on 
new  ideas  and  promotions,  will  report 
directly  to  the  publisher.  We  are 
owned  by  the  Hagadone  Corporation 
and  Howard  Publications  which  pro¬ 
vides  ample  opportunity  for  advance¬ 
ment. 

Successful  candidate  must  possess 
strong  sales  background,  history  of 
increasing  ad  revenue,  progressive 
leadership  with  commissioned  salespeo¬ 
ple.  We  offer  an  attractive  salory  and 
performance  bonus,  401  (k),  health 
insurance  and  other  benefits. 

Please  send  resume  lo: 

Tom  Kurdy,  Publisher 
The  Sioux  City  Journal 
P.O.Box  118 
Sioux  City,  lA  51 1 02 
FAX:  (712)279-5099 
EOE 

No  phone  calls,  please. 

SALES  MANAGER: 

New  monthly  business  publication  in 
Zone  8  needs  goal-directed  sales 
manager  to  help  guide  a  small  sales 
staff.  Responsibilities  include  goal¬ 
setting,  training,  helping  develop 
market  strategy,  >^ile  handling  a  sales 
territory.  This  is  a  publication  of  huge 
potential  and  stiff  competition.  We're 
looking  for  a  person  who  is  team- 
oriented,  competitive  and  'make  their 
mark'  with  a  developing  publication. 
We  offer  o  great  place  to  live  and 
work.  Compensation  potential 
$35,000-i-  w/tull  benefits,  if  you  have 
print  sales  and  management  experi¬ 
ence  please  reply  with  cover  letter  and 
resume  by  August  16  to  Box  07872, 
Editor  &  Publisher. 

DISPLAY  ADVERTISING  MANAGER 

We  are  a  proactive,  aggressive 
50,000  circulation.  New  York  Times 
Co.,  daily  that  has  an  immediate  open¬ 
ing  for  an  energetic,  take  charge  indi¬ 
vidual  to  lead  an  outside  displi^  staff 
of  16  retail  and  classified  account 
executives  and  two  supervisors. 

An  Ad  Director  of  a  small  publication 
or  a  RAM  or  CAM  of  a  mid-sized  daily 
with  3-5  years  supervisory  experience 
is  required.  College  degree  preferred. 
We  offer  a  competitive  salary,  with 
bonus  plan  and  a  complete  line  of 
employee  benefits.  Send  resume  and 
salary  history  to: 

Robert  J.  Gruber 
Advertising  Director 
The  Star-Banner 
P.O.  Box  490 
Ocala,  FL  34478 
EOE/NO  PHONE  CALLS,  PLEASE 

Denim  is  the  one  thing  everyone  owns. 

DNsnna  Karan 


_ ADVERTISING _ 

MAJOR  ACCOUNT  EXECUTIVE 

The  Pittsburgh  Post-Gazette  has  an 
immediate  opportunity  for  an  energetic 
and  enthusiastic  advertising  pro¬ 
fessional  to  play  a  lead  role  with  major 
accounts  in  the  Pittsburgh  metropolitan 
market.  We  are  looking  for  an  individ¬ 
ual  who  has:  Newspaper  experience 
handling  major  and  agency  accounts; 
effective  communication  and  pres¬ 
entation  skills,  demonstrated  ability  to 
prepare  effective  presentations  and 
sales  strategies;  2-5  years  outside  soles 

Xrience,  and  a  bachelor's  degree  in 
siness  related  field. 

We  offer  an  attractive  salary  and  incen¬ 
tive  package  plus  excellent  benefits.  If 
you  would  like  to  be  a  part  of  our  win¬ 
ning  team,  fax  your  resume  with  a 
cover  letter  stating  salary  requirements 
to  Lary  Arnett,  national/ma jor 
accounts  manager  at  (41 2)  263-1535. 

TEAM  LEADER  NEEDED 

Dynamic,  growing  company  needs 
retail  advertising  manager  for  10,000 
daily  serving  attractive  university  town 
in  the  midwest.  Strong  group  of  five 
sales  people  and  two  sdes  assistants 
need  a  leader  vrho  wants  to  grow  and 
is  willing  to  hit  the  streets  with  them. 
This  is  a  major  opportunity  to  substan¬ 
tially  grow  the  newspaper  for  someone 
who  is  well-trained,  aggressive,  and 
motivated  to  succeed. 

We  are  a  very  customer-oriented  com- 
pany.  We  believe  in  the  team 
approach  to  problem  solving,  are  com¬ 
mitted  to  continuous  improvement,  and 
are  disciples  of  W.  Edwards  Doming. 

We  offer  a  very  competitive  compensa¬ 
tion  package  and  health  benefit  pro¬ 
gram.  Ongoing  education  and  training 
are  also  available.  Very  good 
opportunity  for  future  advancement. 

Come  grow  with  us.  Please  send  your 
resume,  a  list  of  references  and  salary 
history  to  Box  07871,  Editor  &  Pub¬ 
lisher. 

JOIN  OUR  TEAMI  We  need  to 
immediately  fill  two  retail  advertising 
sales  positions  at  our  8,500  daily 
newspaper  in  Carlsbad,  NM.  If  you're 
looking  for  a  change  and  certainly  a 
challenge  in  your  career  and  have  a 
minimum  of  two  years  newspaper  sales 
experience  you  might  be  our  successful 
candidate.  Send  or  fax  resume  and 
cover  letter  to:  Ad  Director,  Carlsbad 
Current-Argus,  P.O.  Box  1629, 
Carlsbad,  NM  88220,  Fax:  (505) 
885-1066.  e-mail:  argus@cavems.com 

SOUTHERN  CAUFORNIA  BOUND!! 

Beaches,  mountains,  desert  or  in 
between  -  it's  here! 

We  are  Trader  Publishing  Company, 
the  largest  publisher  of  photo  od  nxig- 
azines  in  the  world.  VYe  hove  many 
career  opportunities  available  such  as 
Sales  Management,  Sales,  Production 
Management,  etc. 

If  you  ore  looking  for  a  change  and 
want  to  join  o  dynamic,  exciting, 
challenging  company,  please  send 
resume  to  5536  Inland  Empire  Blvd., 
Ontario,  CA  91764  or  for  a  fost 
response  fax  to  (909)  484-4416.  E/O 
Drug  Testing  Employer. 


_ ADVERTISING _ 

NATIONAL  DIVISION 
SALES  MANAGER 

The  Boston  Globe,  New  England's 
largest  newspaper,  is  seeking  a 
National  Division  Sales  Manager  for 
our  new  Chicago,  Illinois  office. 
Responsibilities  will  include  managing 
the  Globe's  sales  efforts  throughout  the 
midwest  United  States  through  the 
development  and  successful  impTemen- 
tation  of  strategic  sales  initiatives  and 
marketing  strategies  across  multiple 
advertising  categories. 

The  successful  candidate  will  have  a 
minimum  of  five  years  experience  in 
sales  and  marketing  and  sound  know¬ 
ledge  of  the  national  media  market. 
Bacnelor's  degree  reguired.  Excellent 
salary  and  benefits  package. 

Please  submit  resume  to  Madeline 
Wallis,  Personnel  Director,  The  Boston 
Globe,  P.O.  Box  2378,  Boston,  A4A 
02107-2378. 

An  Equal  Opportunity  Employer 

RETAIL  SALES  COORDINATOR 

The  San  Francisco  Newspaper  Agency 
currently  has  an  opening  for  a  Retail 
Sales  Coordinator.  Responsibilities 
include:  supervise  (our  salespeople,  com¬ 
municate  policies  and  procedures,  and 
with  the  assistance  of  management  set 
goals  and  project  budget  growth  in  the 
appropriate  retail  classifications.  Assist 
with  the  development  of  new  sections, 
products  and  promotions  to  increase 
account  linage.  Work  with  the 
advertisers  and  non-advertisers  to 
increase  business.  We  require  lead¬ 
ership,  motivational  and  negotiation 
skills;  previous  outside  soles  experi¬ 
ence,  previous  experience  formulating 
and  implementing  advertising  depart¬ 
mental  plans  preferred;  valid  CA 
driver's  license;  possession  of  a  relia¬ 
ble  motor  vehicle.  Previous  supervisory 
experience  o  plus.  If  this  opportunity 
interests  you,  pleose  forward  a  resume 
and  cover  letter  to: 

San  Francisco  Newspaper  Agency 
Human  Resources  Department  96-147 
925  Mission  Street 
_ Son  Froncisco,  CA  94103 

_ CIRCULATION _ 

CIRCULATION  DIREaOR 
Seven-day  Daily  under  30,000  is 
searching  for  a  dynamic  hands-on 
circulator  with  a  strong  history  of 
accomplishment.  We're  looking  for 
someone  to  achieve  new  heights  of 
exceptional  customer  service  and 
circulation  growth  who  will  invest  the 
time  to  accomplish  our  goals.  If  you 
thrive  in  a  competitive  environment 
and  start  each  day  with  new  ideas  to 
whip  your  competitors  around  the 
marketplace,  this  may  be  the 
opportunity  to  advance  your  career 
path.  We  offer  competitive  salary  -► 
benefits  package  and  exceptional 
advancement  opportunity  with  the 
newspaper  group.  Interested  candi¬ 
dates  should  submit  resume  and  salary 
history  to  Box  07857,  Editor  &  Pub¬ 
lisher. 

FAX  YOUR  AD  TO  US 
AT  (212)  929-1259 
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_ CIRCULATION _ 

CIRCULATION  DIREaOR 
Prestigious  legal  publisher  needs  expe- 
riencM  individual  to  manage  multiple 
aid  and  controlled  titles, 
esponsibilities  include  ABC  and  BPA 
audits,  marketing,  budgeting,  fulfill¬ 
ment  management.  Ability  to  execute 
and  analyze  promotions  and  renewal 
plans.  Strong  organization,  communi¬ 
cation  and  computer  skills  required. 
Send  resumes  to  Box  07864,  Editor  & 
Publisher. _ 

CIRCULATION  DIREQOR 
The  Valley  News,  an  award-winning 
1  8,000  marning  and  Sunday  New 
England  newspaper  is  looking  for  on 
individual  who  possesses  the  ability  to 
handle  all  aspects  of  circulation  and 
can  obtain  growth  in  home  delivery 
and  single  copy  sales.  Candidates  must 
hove  a  minimum  of  5  years  manage¬ 
ment  experience,  with  a  proven  record 
in  marketing,  promotion,  organization 
and  communication  skills  in  newspaper 
circulation.  We  offer  a  competitive 
salary  and  benefits  package.  Send 
resume  and  earnings  history  to:  Attn: 
Dan  McClory,  Valley  News,  P.O.  Box 
877,  White  River  Jet.,  VT  05001  -0877. 

NEWSPAPER  CIRCULATION 
BRANCH  MANAGER 

The  Austin  American-Stotesman 
(Austin,  Texas)  needs  an  experienced 
circulation  iTKinager  to  lead  one  of  our 
distribution  offices.  This  hands-on  indi¬ 
vidual  will  be  responsible  for  directing 
distribution  and  sales  activities  for  a 
branch  that  services  Bastrop,  Texas 
and  surrounding  communities- 1 1 ,000 
Sunday  circulation.  Minimum  3  years 
prior  experience  in  circulation  man¬ 
agement  required.  Contact  Bill  Grafton 
(5^12)  834-2634.  P.O.  Box  670,  Aus- 

tin,  TX  78767. _ 

CIRCULATION  SALES  & 
CUSTOMER  SERVICE  MANAGER 

The  Bakersfield  Californian  is  accept¬ 
ing  resumes  from  individuals  know¬ 
ledgeable  in  all  aspects  of  circulation 
sales  and  customer  service.  The  right 
team  player  must  hove  a  proven  record 
in  not  only  results-oriented  sales,  ser¬ 
vice  and  retention,  but  must  be  able  to 
direct,  motivate  and  lead  staff  while 
achieving  important  circulation  and 
penetration  goals. 

Bakersfield  is  a  family-owned,  equal 
opportunity  employer,  located  in  a 
high  growth  Western  market  that  offers 
the  right  candidate  plenty  of  outdoor 
activity,  a  pleasant  climate  and  afforda¬ 
ble  fomily  housing.  Please  send  a  cover 
letter  and  resume  to: 

Human  &  Organizational  Development 
THE  BAKERSFIELD  CAUFORNIAN 
Circulation  Soles/ 

Customer  Service  Manager 
P.O.  Bin  440 

Bakersfield,  CA  93302-0440 
FAX:  (805)  395-7484 

All  applicants  subject  to  pre- 
employrrrent  physical  and  drug  screen. 

EEO/MF/H 

EDITORIAL 

COMBINATION  SPORTSWRITER  and 
general  assignment  reporter  wanted 
for  large  weekly  paper.  Minimum  5 
years  experience.  Call  Micki  (800) 
843-6805. 


_ EDITORIAL _ 

A  29,000,  SEVEN-DAY  Daily  in  cen¬ 
tral  Pennsylvania  has  an  immediate 
opening  for  a  copy  editor  who  can 
help  maintain  our  PC-based  editorial 
computer  system.  Computer  duties 
include  creating  and  maintaining 
macras  and  library  items  on  our 
DewarView  system.  Applicants  should 
be  familiar  with  Windows  operating 
systems,  QuarkXPress  and  Microsoft 
Word.  Send  resume  and  related 
materials  to  Dave  Hilliard,  news  editor. 
The  Daily  Item,  200  Market  St.,  Sun- 
bury,  PA  17801.  No  telephone  calls, 
please. 

ASSISTANT  CITY  EDITOR:  The  Fort 
Pierce-Port  St.  Lucie  Tribune,  a  30,000- 
circulation  AM  in  a  competitive  market 
on  Florida's  east  coast,  has  an 
immediate  opening  (or  an  aggressive, 
motivated  journalist  with  good  news 
judgment  and  copy  editing  skills  to  run 
the  city  desk  at  night  and  Saturday. 
Salary  in  the  mid-20's.  Call  Cheryl 
Smith,  city  editor  at  (561)  461-2054, 
ext.  175.  Fax  resumes  and  three  clips 
to  (561)  461-4447  or  mail  to  600 
Edwards  Road,  Fort  Pierce,  FL  34982. 

ASSISTANT  FEATURES  EDITOR 
Are  you  a  brilliant,  experienced  and 
creative  Pulitzer-prize  winning  editor  at 
a  top  metro  daily,  tired  of  your  ennui 
and  your  big  paycheck? 

No? 

Well,  neither  are  we.  But  you'd  love  it 
here  if  you're  1 )  creative,  witty  and 
driven,  2)  an  experienced  supers'isor 
and  editor,  3)  full  of  smart,  serious  and 
sometimes  off-the-wall  ideas,  and  4) 
ready  to  frolic  on  the  beach  in  a 
trendy,  tropical  paradise. 

THE  PALM  BEACH  POST  is  a  185,000- 
circulation  daily  in  South  Florida  with 
Penney-Missauri  winning  feature  sec¬ 
tions  and  writers  with  national  &  state 
awards.  You  must  have  five  years 
experience,  preferably  with  some  writ¬ 
ing  background  and  same  news  and 
features  experience.  Send  10  clips, 
your  list  of "  1 0  things  every  features  sec- 
tian  must  have"  and  resume  to: 

Pat  Morgan,  Features  Editor 
The  Palm  Beach  Post 
2751  S.  Dixie  Highway 
West  Palm  Beach,  FL  33405 
Your  spacious  cubicle  awaits! 

COPY  EDITOR:  Locally  awned  PM 
daily  in  North  Alabama  seeks  a  cons¬ 
cientious  desk  person  with  keen 
copyreading,  headlining  and  page- 
design  skills.  Pagination  experience 
required.  Mail  or  fax  resume  and  sam¬ 
ples  to  News  Editor,  THE  DECATUR 
DAILY,  P.O.  Box  2213,  Decatur,  AL 
35609-2213.  FAX:  (205)  340-2366. 

COPY  EDITOR 

Rim  or  design  features  fronts  on  our 
eight-person  pagination/copy  desk. 
We're  a  25,000-circulation,  seven-day 
AM  in  a  university  city.  QuarkXPress 
skills  a  plus,  recent  grads  OK. 
PROMPTLY  send  tearsheets  and 
references  to  Joe  Dill,  news  editor. 

REPORTER 

Hard-news  clips  a  must  (or  this  bureau 
slot.  Reply  to  Ian  Fennell,  assistant  city 
editor. 

The  Oshkosh  Northwestern,  P.O.  Box 
2926,  Oshkosh,  Wl  54903-2926. 


EDITORIAL 


AGGRESSIVE  REPORTER 
We're  looking  (or  a  hard-hitting  and 
productive  reporter  who  enjoys  going 
head-to-head  with  a  competing  daily. 
The  Utica,  NY,  Observer-Dispatch,  a 
52,000  AM  daily,  has  an  opening  in 
its  Rome  bureau.  At  least  two  years  of 
experience  preferred,  but  we  will  con¬ 
sider  talented  and  aggressive  college 
grads.  Knowledge  of  computer-assisted 
reporting  a  plus.  Please  send  resume 
and  a  halfidozen  samples  of  your  best 
work  to  Rick  Jensen,  editor,  Observer- 
Dispatch,  221  Oriskany  Plaza,  Utica, 
NY  1 3501 .  We  value  diversity. 
AGGRESSIVE,  MID-SIZED  Ddily  irt 
Zone  4  is  looking  for  an  Assistant 
Managing  Editor  to  oversee  all  aspects 
of  its  features  and  lifestyles  sections. 
Managerial  experience  and  a  creative 
approach  to  story  assignments  and 
layout  are  required.  Top  salary  and 
benefits  package.  Send  resume  and 
clips  to  Bax  07853,  Editor  &  Publisher. 


BUSINESS  EDITOR 

The  Boston  Business  Journal,  a  22,000 
paid  vreekly,  is  looking  (or  a  No.  1  to 
lead  a  12-person  newsroom.  We  are 
considered  a  must-read  by  the  business 
community  and  are  one  of  the  top 
performing  business  journals  in  the 
country.  We  consistently  break  news 
before  the  two  dailies  do.  The  ideal 
candidate  will  have  3-5  years  experi¬ 
ence  as  the  No.  1  at  o  business  journal 
in  a  mid-size  market  or  the  No.  2  in  a 
large  market.  If  you  are  a  strong 
leader,  feel  as  comfortable  out  in  the 
community  as  you  do  in  the  newsroom 
and  can  take  our  professional  staff  to 
the  next  level,  send  resume  to:  Jim  Men- 
neto,  publisher,  Boston  Business 
Journal,  200  High  St.,  Boston,  MA 
02110. 

EDITORIAL 


AVIATION 

REPORTER 

The  Journal  cf  Commerce,  the 

leading  neuisl)af<er  for  global 
business,  has  an  opening  for  an 
Aviation  Reporter.  Position  is 
responsible  for  covering  the 
airline  industry,  with  particular 
emphasis  on  air  freight  traffic  and 
international  air  service. 
Successful  candidate  will  have 
solid  journalistic  experience, 
preferably  in  business  and 
aviation  news,  as  well  as  good 
writing  skills,  enthusiasm,  and 
high  tolerance  for  pressure. 

Responses  should  be  sent  to: 
Human  Resources/Aviation 

Journal  of  Commerce 
445  Marshall  Street 
Phillipsburg,  NJ  08865 
No  phone  calls,  please! 
EOE 


EDITORIAL 


ASSISTANT  EDITOR:  Book  industry 
newsweekly  needs  deadline-driven 
writer/editor  for  listings,  news  report¬ 
ing  and  some  features.  Jaurnalism 
background  preferred,  experience  in 
bookselling  or  publishing  a  big  plus. 
Salary  in  20s,  commensurate  with 
experience.  Send  resume  to  Attn:  B 
Frazer,  American  Booksellers 
Association,  828  S.  Broadway, 
Tqrrytpwn,  NY  10591  ■  - 

BUREAU  CHIEF 

Pacific  Stars  and  Stripes  has  a  unique 
oppartunity  for  a  solid  writer,  editor 
and  versatile  reparter  in  South  Korea. 
PS&S  needs  a  solid  pro  for  its  Southern 
Area  Bureau  at  Taegu,  Korea.  U.S. 
citizenship  and  strong  reporting  expe¬ 
rience  on  a  U.S.  daily  newspaper  are 
required.  Knowledge  of  the  military 
and  of  Asia  would  be  an  asset.  The 
reporter  will  provide  news  and  feature 
coverage  of  the  U.S.  military  and  of 
events  of  special  interest  to  military  and 
military-connected  readers  throughout 
the  Western  Pacific.  Compensation  will 
depend  on  experience  but  will  include 
salary  of  no  less  than  $31,000  per 
year  and  a  variable  tax-free  post 
allowance.  Benefits  include  housing 
allowance,  access  to  military  shopping, 
medical  and  recreational  facilities  and 
Department  af  Defense  schoals.  Apply 
by  sending  Department  of  Army  Form 
3433,  available  at  U.S.  Army  installa¬ 
tions,  and  a  narrative  describing  expe¬ 
rience.  If  application  forms  are 
unavailable,  write  to  us  for  one.  If  you 
claim  veteran's  preference,  include 
copy  of  discharge  (DD  Form  214).  All 
application  methods  must  be  received 
no  later  than  September  1 6,  1 996.  Con¬ 
tact  Civilian  Personnel  Manager 
Pacific  Stars  &  Stripes,  Unit  45002, 
APO  AP  96337-5002.  Phone  from 
U.S.:  (011-81-3)  3401-8913.  (An 
Equal  Opportunity  Employer.) 

COP  Y  DESK  EDI  I  UR  needed  al  The 
Bryan-College  Station  Eagle,  a  27,000 
circulation  AM  daily.  Excellent  copy 
editing,  proofreading  and  layout  skills 
a  must.  QuarkXPress  experience  pre¬ 
ferred.  Send  resume  and  clips  to  Chris 
Fletcher,  news  editor.  The  Bryan 
College  Station  Eagle,  P.O.  Box  3000, 
Bryan,  TX  77805,-  — - 

COPY  EDITOR 

European  Stars  and  Stripes,  a  50,000 
daily  based  in  Darmstadt,  Germa,iy, 
seeks  a  copy  editor  for  its  main  news 
desk.  Must  have  at  least  five  years' 
daily  newspaper  experience,  at  least 
two  as  copy  editor.  Compensation 
package  or  at  least  $45,000  includes 
salary,  tax-free  housing  allowance. 
Transportation,  moving  expenses  paid. 
Send  cover  letter,  resume  to  Editor,  Box 
42,  The  Stars  and  Stripes,  APO  AE 
0921 I  or  fax  to  (011-49)  6155- 
601  395.  Applications  must  be 
received  no  later  than  August  16. 
Equal  Opportunity  Employer, - 

COPY  EDITOR 

The  Paducah  (KY)  Sun,  a  family-owned 
32,000  circulation  daily  newspaper  is 
seeking  entry-level  capy  editors.  Col¬ 
lege  degree  and  experience  with 
electronic  pagination  preferred.  Bene¬ 
fits  include  two  health  insurance 
optians,  pension  and  company- 
matched  401  (k).  Send  resumes  and 
references  ta  Jim  Paxton,  Box  2300, 
Paducah,  KY  42002-2300. 
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COPY  EDITOR 

The  Newport  Daily  News  seeks  a  copy 
editor  with  strong  page  design  skills. 
We're  looking  for  someone  to  improve 
local  and  wire  copy,  write  sparkling 
headlines,  design  section  fronts  and 
inside  pages  and  know  or  be  prepared  to 
learn  how  to  handle  the  slot.  Pagina¬ 
tion  experience  and  knowledge  of 
QuarkXPress  would  be  helpful.  Pro¬ 
fessional  experience  is  a  plus  but  we 
will  also  consider  new  grads  with 
strona  campus  newspaper  and 
internsTiip  credentials.  We  have  been 
honored  as  the  best  small  newspaper 
in  New  England  and  intend  to  get  even 
better.  Tell  us  about  yourself  and  send 
a  few  samples  of  your  best  designed 
news  and  feature  pages  to  Harvey 
Peters,  news  editor.  The  Newport  Daily 
News,  101  Malbone  Road,  Newport, 
Rl  02840.  No  phone  calls,  please. 


EDITOR 

ALTERNATIVE  WEEKLY -LAS  VEGAS 


EXPERIENCED  EDITOR  FOR  Northwest 
Arizona  community  newspaper.  Send 
resume,  samples  to:  Publisher, 
Williams-Grand  Canyon  News,  P.O. 
Box  667,  Williams,  AZ  86046. 


We  have  an  opportunity  for  a  smart, 
strong  leader  who  wants  to  build  a 
newspxjper  unique  to  our  dynamic  city. 
You'll  need  strong  skills  in  manage¬ 
ment,  editing  and  content  development. 
You  also  ought  to  know  a  little  about 
design  ond  working  with  freelancers. 
We  are  a  very  stable  company  in  the 
nation's  strongest  economy.  Resumes 
in  confidence  to  Bruce  Spolleson,  pub¬ 
lisher,  Wick  Communications,  3335 
Wynn  Road,  Las  Vegas,  NV  89102. 
Questions?  (702)  871-6780. 


ENTRY  TO  SENIOR  JOBS  in  Journal¬ 
ism,  Writing,  Public  Relations  and 
Advertising  open  throughout  the  U.S. 
(all  non-sales  positions).  Full-tinne,  tem¬ 
porary,  internships  and  freelance.  For 
free  newsletter  call  (310)  792-1313. 


NEWS  EDITOR:  The  Daily  Press,  an 
award-winning,  30,000  circulation,  7- 
day  AM  paper  in  Southern  California 
seeks  a  news  editor  to  manage  its 
pagination  desk.  Must  be  able  to  write 
clear,  concise  headlines  and  design 
pages.  Ability  to  meet  deadlines  a 
must.  Will  be  responsible  for  the 
overall  design  of  the  newspaper.  Cover 
letter,  resume,  page  designs  to:  L. 
Croom,  Daily  Press,  P.O.  Box  1 389, 
Victorville,  CA  92393  by  8/16/96. 


DESIGN  EDITOR 

Like  Colorado?  Rocky  Mountain  paper 
needs  experienced  designer-paginator- 
editor.  QuarkXPress,  Adobe 
Photoshop,  Dewar  pagination  used. 
We  need  a  good  editor  and  creative 
designer.  We  offer  rewarding  journal¬ 
ism,  scenic  mountains,  Rockies 
baseball,  great  weather  and  a  pay- 
check,  loo.  Send  resume,  clips,  letter  to 
AME  Troy  Turner,  Reporter-Herald, 
201  E.  Fifth  St.,  Loveland,  CO  80537. 


GENERAL  ASSIGNMENT  REPORTER  - 
covering  small  towns  for  Zone  2 
weekly,  town  council,  school  board, 
features,  etc.  Competitive  pay  &  bene¬ 
fits.  Send  resume  &  3  clips  to:  Don 
Flood,  Dover  Post,  P.O.  Box  664, 
Dover,  DE  19903 


EDITOR  -  Mid-Size  Southpast  Daily  is 
seeking  an  experienced  editor  who 
loves  local  news  and  local  people. 
Unique  opportunity  to  lead  a  growing 
newspaper  as  it  seeks  to  improve  its 
local  coverage,  content,  graphics  and 
readership.  We  are  seeking  an  editor 
who  wants  to  help  us  publish  a  lively, 
local,  interesting  newspaper  within  the 
boundaries  of  budgetary  limits.  Man¬ 
agement  experience  and  creativity  are 
required.  Send  resume,  clips, 
references  and  salary  requirements  to 
Box  07866,  Editor  &  Publisher. 


MANAGING  EDITOR 
Can  you  motivate  reporters  and 
editors?  Can  you  help  reporters 
develop  enterprise  stories  and  teach 
the  tools  to  develop  investigative  report¬ 
ing  skills  in  people?  We  need  an  expe¬ 
rienced  journalist  to  help  lead  our 
news  department.  We're  a  23,000,  7- 
day  newspaper  just  outside  of  Col¬ 
umbus,  Ohio.  We  offer  competitive 
pay  and  benefits  along  with  excellent 
outdoor  recreation  opportunities  in 
dynamic  central  Ohio.  Send  resume, 
work  samples,  reference  list  to  Mark 
Richmond,  publisher.  The  Advocate, 
22  N.  First  St.,  Newark,  OH  43055. 
Please,  no  phone  calls. 


EDITORIAL 


EDITOR”  1 2,500,  6-day  hard-news 
metro  daily  in  America's  premier  ski 
town.  Fax  resume  to  (970)  920-2118, 
Aspen  Daily  News. 


EDITOR:  Highly-respected  19,787  circ. 
weekly  newspaper  group  in  Seacoast 
New  Hampshire  seeks  editor  for  staff 
of  1 6.  Candidate  should  have  good 
people  skills,  a  vision  of  where  to  take 
our  papers,  design  and  pagination 
skills,  experience  starting/redefining 
publications  and  a  passion  for  news. 
Good  pay,  benefits,  talented  staff, 
modern  facilities  and  a  well  respected 
employer.  Take  our  papers  from  Gen¬ 
eral  Excellence  winners  to  best  in  N.E. 
Resumes  only  to  J.  Tabor,  publisher, 
Rockingham  County  Newspapers,  P.O. 
Box  250,  Exeter,  NH  03833. 


High  tech  is  high  fashion. 


Clive  Sinclair 


CAHING  ALL 
COPY  EDITORS!! 


THE  NEW  YORK  POST  is 

looking  for  aggressive, 
enthusiastic  and  creative 
professionals  who  have  a  flair 
for  tabloid  design,  strong 
editing  skills  and  a  knack  for 
writing  attention-grabbing, 
snappy  headlines.  Must  be 
able  to  handle  daily  deadline 
pressure. 

Send  resume  and  layout 
samples  to:  Thomas  Ko, 
deputy  managing  editor,  NEW 
YORK  POST,  1211  Avenue  of 
the  Americas,  New  York,  NY 
10036. 

EOE 


IMMEDIATE  OPENINGS 


THE  TIMES  of  Northwest  Indiana  has 
several  opjenings  for  journalists  with  a 
minimum  of  three  years  professional 
expjerience.  The  jobs  include: 


NEWS  EDITOR:  Management  pxssition. 
Nightly  overview  of  newspsapjer's  nine 
editions,  including  content  review  and 
critique  of  headfines/cutlines/photo 
use/pxsckaging.  Coordinate  psersonnel 
in  five  offices.  Candidate  must  have 
strong  news  judgment,  ability  to  bring 
life  and  consistent  quality  to  the  news- 
pxipser.  This  job  is  for  a  real  p>ro. 


WIRE  EDITOR:  Select,  process, 
package  wire  news,  including  daily 
news  digests  and  weekly  in-deptn 
Forum  Section.  Broad  knowledge  of 
current  events  and  interest  in  news 
from  around  the  world  necessary.  Must 
have  understanding  that  news  of 
interest  is  more  than  the  top  AP  stories 
of  the  day. 


EDITION  EDITOR:  Direction  of  zoned 
edition  serving  rapidly  growing  area. 
Supervision  of  writing,  editing  and 
layout  staff.  Expserience  in  development 
of  local  news  report  essential. 
Opportunity  to  run  small  newsroom 
dedicated  to  intense  local  coverage, 
ranging  from  local  editorials  to 
enterprise  digging  to  'chicken  dinner' 


BUSINESS  EDITOR:  Develop  news 
repxsrt  in  area  of  heavy  industry.  Brood 
knowledge  of  business  —  from  pizza 
to  paylooders  —  essential.  Business 
writing,  editing  skills  impsortant.  We 
want  more  than  warmed  over  com¬ 
pany  press  releases.  Actual  back¬ 
ground  in  business  world  a  plus. 


PAGE  DESIGNERS:  Design  attractive, 
inviting  pxiges  at  a  newspxspjer  known 
for  its  design  excellence.  With  an  eye 
toward  visual  presentation  as  a  key 
link  in  the  information  process,  the 
right  candidates  will  understand  great 
pages  don't  just  happjen;  rather  they 
are  the  end  product  of  a  clear  vision. 


THE  TIMES  serves  Northwest  Indiana 
and  southeast  suburban  Chicago.  Indi¬ 
ana's  "blue  ribbon'  daily  newspxipser, 
THE  TIMES  is  fully  paginated  with 
heavy  use  of  full  color.  Come  join  an 
aggressive,  highly  professional  news 
team.  Good  pay.  Good  benefits.  No 
calls.  Send  resume,  references  to  Bill 
Nangle,  executive  editor.  The  Times, 
601  -45^  Avenue,  Munster,  IN  46321 . 


MANAGING  EDITOR:  Family-owned 
under  10,000  circulation  daily  in  Zone 
4  is  looking  for  aggressive,  motivating 
leader  for  staff  of  six.  Must  be  versatile, 
with  strong  writing  credentials  and 
some  desk  background.  Pagination/ 
QuarkXPress  experience  helpful.  Salary 
high  $20s.  Send  resume  and  references 
to  Box  07803.  Editor  &  Publisher. _ 


National  Spx>rts  Jobs  Weekly,  PO  Box 
5725  Glendale  AZ  85312,  (602)  933- 
4345,  http:/, ^www.spxrrtsjobs. com,  4 
issues  for  $39,  1 3  issues  for  $89. 


EDITORIAL 


HIGHLY  MOTIVATED,  energetic  pro¬ 
fessional  needed  as  second-in-charge 
at  the  Palladium-Item,  a  20,000  PM 
daily,  25,000  Sunday,  Gannett  news- 
pap>er  on  the  Indiana-Ohio  line.  Ap>p>li- 
cants  should  have  a  strong  sense  of 
local  news  and  a  keen  awareness  of 
design.  The  successful  candidate  will 
ensure  the  continued  quality  of  nevrs  con¬ 
tent  at  the  paper  by  supervising  all 
depxirtments.  Send  resume,  work  sam- 
pjles  and  sabry  history  to  Tim  Johnson, 
managing  editor,  Palladium-Item, 

1  175  North  A  St.,  Richmond,  IN 
47374.  Or  e-mail  us  at 
palitem@plink.geis.com.  The 
Palladium-Item  is  an  Equal  Opportunity 
Employer  that  values  diversity  in  the 
workplace  and  especially  encourages 
those  who  share  this  vision  to  apply. 

LIFESTYLES  EDITOR  -  Need  an  experi¬ 
enced  pro  to  launch  a  new  entertain¬ 
ment  magazine,  lead  a  talented  team 
of  writers  and  designers  and  produce 
a  revamped  section  that  will  distinguish 
this  newspaper.  We  are  a  family- 
owned,  mid-sized  daily  in  one  of  the 
Midwest's  most  histone  and  interesting 
communities,  located  in  beautiful 
Northwest  Missouri.  Send  resume, 
cover  letter,  salary  history,  work  sam- 
sles  to  Bob  Unger,  executive  editor,  St. 
Joseph  News-Press,  P.O.  Box  29,  ^int 
Joseph,  MO  64502. _ 

MUSIC  EDITOR 

New  Times  has  an  immediate  opening 
for  a  full-time  music  editor  at  its 
award-winning  weekly  newspaper  in 
San  Francisco.  Strong  writing  skills 
essential.  Job  entails  planning/Miting 
music  section,  hiring  freelancers, 
reviewing  music/pop  culture  and  writ¬ 
ing  non-music  feature  length  stories  for 
front  of  the  book.  Send  cover  letter, 
resume,  and  five  best  clips  to: 

Bill  Wyman 

SF  WEEKLY 
425  Brannon 
San  FrarKisco,  CA  94107 

PAGE  DESIGNER/COPY  EDITOR 
needed  for  1 3,000  circulation  southern 
Indiana  daily.  We  are  noted  nationally 
for  in-depth  features  and  photography 
and  are  about  to  embark  on  a 
redesign.  Send  letter,  resume, 
references  and  your  best  clips  to  John 
Rumbach,  The  Herald,  P.O.  Box  31, 
Josper,  IN  47547-0031 . _ 

NEWSLEHER  JOURNAUSTS:  Leading 
publisher  seeks  journalists  far 
nationwide  business  newsletters.  This  is 
an  excellent  opportunity  for  career- 
minded  individuals  to  join  our  expand¬ 
ing  South  Florida  editorial  staff. 
Excellent  writing  skills  and  3  years 
experience  in  business  and/or  hard  news 
reporting  are  essential.  Science/ 
technology  writing  opportunities  also 
available.  Send  cover  letter  specifying 
salary  requirements,  resume  and  virrit- 
ing  sample  to  LRP  Publications,  Code 
EPAD,  580  Village  Blvd.,  Suite  140, 
West  Palm  Beoch,  FL  33409. _ 

ONUNE  SPORTS  EDITOR 
Fast-growing  interactive  SPORTS  pub¬ 
lication  on  AOL  seeking  editor  to 
manage  staff  of  10-15  and  oversee 
daily  content.  Minimum  5  years  editing 
experience,  knowledge  of  Internet  and 
sports  background  required.  Salary, 
benefiis/options  package  available. 
Fox  resume  to:  Eric  (847)  869-3673. 
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HELP  WANTED 


_ EDITORIAL _ 

OUR  NEWS/EDITORIAL  Department 
has  an  opening  for  a  SPORTS 
REPORTER.  The  successful  candidate 
will  hove: 

•General  knowledge  of  sports,  com¬ 
puters  and  typing 

•Two  years  experience  as  a  Reporter  or 
Sports  writer 
•B.A.  degree 

To  apply  for  this  position,  send 
resume/application  to: 
Human/Organizational  Development 
The  Bakersfield  Californian 
Sports  Reporter 
P.O.  Bin  440 

Bakersfield,  CA  93302-0440 
FAX:  (805)  395-7484 

All  applicants  subject  to  pre¬ 
employment  physical  and  drug  screen 
_ EEO/MF/H _ 

EDITORS  &  WRITERS  WANTED. 
Monthly  bulletin  lists  200-f  current 
openings  nationwide.  Entry/early 
career.  Writer-Editor-EP,  P.O.  Box 
40550,  51 36  MacArthur,  Washing¬ 
ton,  DC  20016;  (703)  506-4400. 


PAGINATION  EDITOR  -  We're  look¬ 
ing  for  an  experienced  copy/layout 
editor  with  veiy  strong  pagination  skills 
to  join  the  staff  of  the  media  leader  in 
New  York's  competitive  Capital/ 
Saratoga  Region.  We're  101,000 
daily,  162,000  Sunday.  The  best  can¬ 
didates  will  be  organized,  quick  and 
imaginative.  Sll  pagination  (Interactive 
News  Layout)  experience  a  big  plus. 
The  editor  who  joins  us  will  work  with 
the  features  editors,  editorial  art 
department  and  the  features  copy  desk 
to  produce  doily  sections  and  help 
design  and  produce  special  print  pro¬ 
jects,  both  broadsheet  and  tab,  on  a 
regular  basis.  Send  a  letter,  resume 
and  tearsheets  to  Mike  Spain,  assistont 
managing  editor.  Times  Union,  Box 
15000,  Albany,  NY  12212. 

PHOTO  EDITOR  -  The  Bay  City  (Mich.) 
Times  (40,000  daily  and  51,000  Sun¬ 
day)  seeks  a  leader  for  its  award¬ 
winning  photo  department  and  a 
newsroom  manager  who  can  work 
well  with  others  to  give  readers  the  best 
graphic  presentation  of  news  and 
information.  Applicants  should  send  a 
cover  letter,  resume  and  examples  of 
their  work  to  Editor  Paul  M.  Keep,  The 
Boy  City  Times,  31 1  Fifth  St.,  Boy  City, 
Ml  48708. 

PHOTOJOURNALIST  WANTED:  A 
26,000-circulation  Knight-Ridder 
newspaper  in  a  college  town  is  seeking 
an  aggressive  shooter  who  knows  how 
to  tell  a  story  with  pictures  in  news, 
sports,  and  features.  This  is  an  entry 
level  position.  Bachelor's  degree  in 
photojournalism  or  equivalent  work 
experience  is  required.  Experience  with 
Photoshop  and  Macintosh  computers 
plus  color  processing  knowledge  is 
desired.  Send  resume  and  work  sam¬ 
ples  to  Human  Resources,  P.O.  Box  89, 
State  College,  PA  1 6804. 


Love  is  the  drug  hr  me... 

Brian  Ferry 


_ EDITORIAL _ 

REPORTER  IN  MONTANA.  5,000- 
circulation  semi-weekly  in  the  heart  of 
Montana  seeks  a  self-driven,  com¬ 
munity  minded,  hard-working  reporter. 
Strong  writing,  layout  and  people  skills 
a  must.  We  want  someone  who  wants 
to  do  strong  community  journalism  in  a 
family-  and  outdoors-oriented  town. 
Send  cover  letter,  resume  and  clips  to 
Dave  Byerly,  Lewistown  News-Argus, 
P.O.  Box  900,  Lewistown,  MT  59457. 

REPORTER:  The  Daily  Press,  an  award¬ 
winning  30,000  circulation,  7-day  AM 
paper  in  Southern  California  seeks  a 
news  reporter  to  cover  education  and 
general  assignment  stories.  Ability  to 
write  clean,  concise  copy  and  meet 
deadlines  a  must.  Cover  letter,  resume, 
writing  samples  to:  G.  West,  Daily 
Press,  P.O.  Box  1 389,  Victorville,  CA 
92393  by  8/23/96. 

REPORTER/WRITER 

Medium  size  Northwestern  Pennsylva¬ 
nia  Daily  PM  Newspaper  seeks  experi¬ 
enced  Reporter/Writer  candidates. 

Successful  candidate  will  be  self¬ 
starting,  highly  organized,  exceptional 
writer;  able  to  juggle  a  half  dozen 
stories  at  a  time  on  any  subject.  Work 
under  difficult  deadline  for  part  of  day 
then  handle  several  enterprise  assign¬ 
ments  the  rest  of  the  day.  Three  to  five 
years  previous  daily  experience  pre¬ 
ferred.  Diverse  reporting/writing  back¬ 
ground  helpful  (not  just  beats,  but  solid 
experience  in  features,  enterprise,  and 
ability  to  plug  into  any  beat,  including 
the  police).  Small  but  close-knit  staff 
that  is  used  to  producing  large 
amounts  of  copy  and  doing  it  well. 
Clips  and  letter  must  show  ability  to 
write  well.  Your  cover  letter  must  also 
be  able  to  tell  us  why  we  should  hire 
you. 

Excellent  career  opportunity  offering 
competitive  wages  and  fringe  benefit 
package.  (No  phone  calls,  please). 
Send  confidential  work  history  with 
clips  illustrating  your  work  to: 

Times  Publishing  Company 
Human  Resources  Department 

205  West  1 2th  Street 
Erie,  PA  16534 
EOE 

STAFF  PHOTOGRAPHER  needed  at 
18,000  PM  daily  in  Zone  5.  We  are 
looking  for  a  full-time  shooter  with 
potential  to  take  a  leadership  role  on  a 
3-person  staff.  Must  have  proven 
ability  to  shoot  spot  news,  sports  and 
features.  We  are  a  design  driven 
newspaper  that  likes  to  give  good 
photos  good  play.  Send  cover  letter, 
resume  and  portfolio  to  Box  07870, 
Editor  &  Publisher. 

THE  DAILY  TRIBUNE  in  Columbia,  MO, 
has  on  immediate  opening  for  an 
editor  to  lead  a  sports  department  in 
coverage  that  includes  Big  12,  prep 
and  community  sports.  If  you're  a 
brilliant  writer  who  is  compelled  to 
lead,  send  a  resume  and  portfolio 
today  to  Jim  Robertson,  managing 
editor,  Columbia  Daily  Tribune,  P.O. 
Box  798,  Columbia,  MO  65205. 


REPORTER  INTERNS 
The  Asbury  Park  Press,  the  second 
largest  newspaper  in  New  Jersey,  is 
seeing  reporters  for  its  18-month 
internship  program.  Extensive  writing 
opportunities,  with  guidance  of  a 
mentor  and  writing  coach,  for  Com¬ 
munity  and  other  sections  of  its  features 
department  or  one  of  its  five  news 
bureaus.  The  Press  values  newsroom 
diversity  and  encourages  applicants 
who  share  that  view.  Please  send  cover 
letter,  resume  and  up  to  six  writing  sam¬ 
ples  to  Lawrence  Benjamin,  staff  devel¬ 
opment  editor,  Asbury  Park  Press,  Box 
1 550,  Neptune,  NJ  0^54-1 551 . 

ROOM  TO  WRITE 

New  Times  is  looking  for  experienced 
news  and  feature  writers  to  staff  its 
hard-hitting  weekly  papers  in  Phoenix, 
Denver,  Miami,  Dallas,  and  Houston. 
We  publish  in-depth,  well-crafted 
stories  that  explore  the  issues,  events 
and  personalities  that  make  our  com¬ 
munities  tick.  Our  stories  inform  and 
entertain  readers,  provoke  strong  reac¬ 
tions  and  win  national  awards. 

If  you  understand  the  difference 
between  magazine-style  reporting  and 
the  hurried  fact-finding  of  daily 
papers,  if  your  copy  is  as  much  a 
pleasure  to  read  as  it  is  well 
researched,  we  want  to  hear  from  you. 
There  are  immediate  openings  for 
news  and  feature  writers  in  Dallas, 
Houston,  Miami  and  Phoenix. 

New  Times  is  committed  to  building  a 
diverse  workforce  and  acknowledges 
the  needs  of  employees  with  young 
families.  We  offer  competitive  salaries 
and  benefits... and  all  the  space  you 
need  to  put  the  news  in  perspective 
and  tell  a  good  story. 

Send  all  applications  (no  phone  calls, 
please)  to: 

Christine  Fleming, 

Executive  Managing  Editor 

New  Times,  Inc. 

P.O.  Box  5970 

Denver,  CO  80217 

Include  a  cover  letter;  a  resume;  your 
best  clips;  and  three  well-developed, 
tightly  focused  story  ideas  from  your 
town  that  you'd  pursue  if  you  had  the 
time  and  the  space. 

SPORTS  COPY  EDITOR 
The  Observer-Dispatch  in  Utica,  NY,  a 
52,000  AM  Gannett  daily,  is  seeking  a 
sports  copy  editor  who  possesses 
strong  editing  and  presentation  skills. 
Responsibilities  include  selecting  local 
and  wire  stories  that  reflect  reader 
interests;  editing  stories  for  thorough¬ 
ness,  clarity  and  accuracy;  and 
designing  and  paginating  visually 
appealing  pages.  Please  send  resume 
and  a  half-dozen  samples  of  your  best 
work  to  Rick  Jensen,  editor,  Observer- 
Dispatch,  221  Oriskany  Plaza,  Utica, 
NY  1 3501 .  We  value  diversity. 

SPORTS  REPORTER  needed  at  13,000 
circ.  southern  Indiana  daily.  Solid  edit¬ 
ing  skills  a  plus.  Send  letter,  resume, 
references'  list  and  your  best  clips  to 
Michoel  Rubino,  sports  editor.  The 
Herald,  P.O.  Box  31,  Jasper,  IN 
47547-0031 .  No  phone  calls. 


MANAGING  EDITOR 
Professional  Publisher  based  in  sub¬ 
urban  Philadelphia  seeks  creative, 
energetic  news  cfirector  to  manage  and 
motivate  15  editors.  Qualified  candi¬ 
dates  must  hove  prior  experience  work¬ 
ing  with  subscription  based  medical  or 
legal  journals.  Knowledge  of  electronic 
media  will  enable  you  to  help  us  max¬ 
imize  our  extensive  information  data¬ 
base.  This  represents  a  diverse,  entre¬ 
preneurial  opportunity  to  also  become 
involved  in  seminars,  specialized 
research  and  book  publishing.  Salary 
commensurate  with  experience.  Send 
resume  and  cover  letter  to  Box  07873, 
Editor  &  Publisher. _ 

SPORTS  EDITOR 

with  solid  writing,  editing,  design  skills 
to  manage  hard-working  sports 
department  for  29,000  circulation  dai- 
ly/Sunday  in  Zone  5  noted  for  prep/ 
olf/auto/outdoor/ recreational  sports, 
eoder-oriented,  community-minded 
individual  with  strong  people  skills. 
Mac  and  QuarkXPress  experience  a 
plus.  Send  resume  detailing  experience 
and  samples  of  writing/layout  work  to: 
Editor,  The  Quincy  Herald-Whig,  P.O. 
Box  909,  Quincy,  iL  62306. _ 

SPORTS  REPORTER 

Full-time  for  Midwest  Monday- 
Saturday  daily.  Strong  reporting  skills. 
Layout  and  headline  experience 
helpful.  Will  consider  recent  college 
grad  with  experience.  Good  starting 
salary  plus  benefits.  Send  resume  and 
clips  to  Joyce  McCullough, 
NewsTribune,  426  Second  Street,  La 
Salle,  IL  61 301.  EOE. 

SENIOR  BUSINESS  WRITER  needed  for 
industry-specific  business  advice  in 
leading  national  floral,  travel  and 
bookseller  magazines.  Freelance  or 
staff.  Excellent  pay.  Send  resume/ 
samples:  The  McManus  Group,  1 1 6 
East  Dewey  Avenue,  Sapulpa  (Tulsa), 
OK  74066.  Fax:  (918)  227-7334.  e- 
moil:  McMPublish@aol.com. 

THE  BOSTON  HERALD  seeks  experi¬ 
enced  copy  editors,  well-versed  in  a 
wide  variety  of  sports,  who  thrive 
under  deadline  pressure.  Layout  and 
pagination  experience  a  plus.  Send 
cover  letter,  resume  and  three  work 
samples  (no  phone  calls,  please)  to: 

Joseph  Thomas 
c/o  The  Boston  Herald 

One  Herald  Square 

Boston,  MA  02 1 06 
An  Equal  Opportunity  Employer 

ARTS  &  ENTERTAINMENT  EDITOR 
Seattle's  music  scene  is  legendary,  its 
ploys  go  to  Broadway,  its  opera  is  world 
class,  its  film  audience  supports  a  weekly 
movie  section  and  7,000  readers  just 
called  to  comment  on  a  new  TV  guide.  The 
Seattle  Times  seeks  an  arts  and 
entertainment  editor  with  the  energy, 
creativity  and  skill  to  do  justice  to  a  vibrant 
entertainment  scene,  leading  eight 
staffers  in  producing  daily  news  and 
feature  coverage,  a  weekend 
entertainment  guide,  the  Mov- 
ieTimes  section  and  Sunday  Arts  Alive 
section.  Applicants  must  have  a  vision 
and  the  ability  to  deliver  it  in  a  com¬ 
petitive  market  and  collaborative 
newsroom.  Minimum  5  years 
supervisory  experience  in  a  major 
market.  Send  cover  letter,  resume,  sam¬ 
ple  sections  and  a  description  of  what 
Times  sections  would  look  like  if  you 
edited  them  to  Millie  Quan,  AME,  Seat¬ 
tle  Times,  P.O.  Box  70,  Seattle,  WA 
98111.  No  calls,  please. 
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HELP  WANTED 


TEAM  TELEGRAPH 
CAREER  OPPORTUNITIES 

Award-winning  midsize  Knight-Ridder 
Sunbelt  daily  has  several  current  & 
anticipated  openings:  PHOTO  CHIEF  to 
oversee  six-person  team.  Excellent 
shooter  with  good  organizational  and 
interpersonal  skills,  knowledge  of 
electronic  imaging. 

BUREAU  CHIEF  solid  in  nev/s  with 
feature  and  photo  skills.  Will  cover 
multi-county  area  as  part  of  expanding 
regional  coverage  and  strategic 
initiative. 

SPORTS  COPY  EDITOR  for  copy  edit¬ 
ing,  headline  writing  and  layout  of 
sports  section  covering  H.S.,  college 
and  pro  sports.  Pagination  background 
a  plus.  Desire  daily  newspaper  experi¬ 
ence,  will  consider  recent  grad  with 
editing  skills. 

ADDITIONAL  REPORTING,  DESK  AND 
DESIGN  OPPORTUNITIES  as  we 
restructure  newsroom  and  prepare  for 
redesign.  Great  skills  and  great  atti¬ 
tude  an  absolute  necessity  for  these  ter¬ 
rific  career  opportunities. 

SEND  COVER  LETTER,  resume  and 
best  examples  of  work  to  Barbara 
Stinson,  The  Macon  Telegraph,  P.O. 
Box  41 67,  Macon,  GA  31213-41 99. 
AN  EQUAL  opportunity  employer 
which  encourages  women,  minorities 
and  persons  with  disabilities  to  apply. 


THE  AUSTIN  AMERICAN- 
STATESMAN,  an  aggressive,  grawing 
Cox  newspaper  in  the  hip,  high- 
energy,  high-tech  capital  of  Texas  is 
hiring  an  assistant  metro  editor, 
reporters,  graphic  designers,  graphic 
artists,  an  entertainment  tab  designer 
and  copy  editors.  Applicants  should 
send  a  cover  letter,  resume  and  clips 
to:  Kathy  Warbelow,  managing  editor, 
P.O.  Box  670,  Austin,  TX  78767,  or 
call  (512)  445-3851  for  additional 
information. 


The  BENTON  COUNTY  DAILY 
RECORD,  an  award-winning  seven- 
day-a-week  daily  newspaper  in  north¬ 
west  Arkansas,  seeks  a  spartswriter 
with  basic  page-building  and  photog¬ 
raphy  skills  v^o  enjoys  working  in  a 
competitive  environment.  Must  have 
reliable  transportation  and  be  willing 
to  work  some  nights  and  weekends. 
Send  resume  to:  Jeff  Slatton,  sports 
editor,  P.O.  Box  1049,  Bentonville,  AR 
72712. 


THE  ISLAND  PACKET  in  Hilton,  SC, 
needs  a  Features  Editor.  Candidates 
should  submit  a  resume,  work  samples 
and  the  names  and  phone  numbers  of 
three  references.  A  minimum  of  three 
years  professional  experience  is 
required.  We  are  a  daily,  owned  by 
A4cClatchy,  that  publishes  in  o  strongly 
growing  market.  Respond  to  Fitz 
McAden,  executive  editor.  The  Island 
Packet,  P.O.  Box  5727,  Hilton  Head 
Island,  SC  29938. 


WE  ACCEPT 
MASTERCARD/VISA 
FOR  PAYMENTS 


THE  VALLEY  DAILY  NEWS,  an  expand¬ 
ing  doily  serving  the  area  between 
Seattle  and  Tacoma,  seeks  applicants 
for  two  key  writing  positions: 

A  hard-hitting  enterprise  reporter  to 
anchor  our  enterprise/projects  team. 
Winning  applicant  will  have  at  least  4 
years  daily  experience,  and  a 
demonstrable  record  of  producing  pro¬ 
jects,  series  and/or  enterprise  pieces 
that  have  an  impact  on  readers. 

A  top-flight  Features  writer  for  our 
changing  Features  section.  Winning 
applicant  will  have  at  least  3  years 
daily  experience,  the  ability  to  write 
intelligently  and  creatively  on  o  broad 
range  of  lifestyle  topics,  and  display  a 
strong  ability  to  generate  story  ideas. 

To  apply  for  either  position,  send  cover 
letter,  resume,  references  and  samples 
af  your  best  work  to:  Human 
Resources,  P.O.  Box  130,  Kent,  WA 
98035-01 30.  We  will  not  respond  to 
applicants  who  do  not  meet  the  stated 
minimum  qualifications. 


The  Press  &  Sun-Bulletin,  a  68,000/ 
88,000  Gannett  daily  in  picturesque 
Binghamton,  NY,  has  two  openings  for 
experienced  professionals: 

•  ENTERPRISE  REPORTER:  Talented 
writer  with  investigative  and  database 
experience  for  short-term  projects  and 
Sundoy-quality  work. 

•NEWSDESK:  Sharp  copy  editor  with 
proven  news  judgment  and  design  exper¬ 
ience  on  QuarkXPress. 

Send  resume  and  work  samples  to 
Editor  Barry  Rothfeld,  Press  &  Sun- 
Bulletin,  P.O.  Box  1 270,  Binghamton, 
NY  13902. 


THE  EDITOR  &  PUBUSHER  COMPANY 
has  an  opening  for  an  editor  in  its 
Interactive  division,  E&P  Interactive. 
This  Web  editor  will  have  editorial 
responsibility  for  E&P  Interactive  and 
its  service  for  interactive  media  pro¬ 
fessionals,  the  E&P  Members  Network 
and  serve  as  the  liaison  between  E&P's 
magazine  editorial  staff  and  E&P's  new 
media  unit.  We  are  looking  for  an 
individual  knowledgeable  in  all  aspects 
of  newspapering  and  new  media  and 
has  excellent  writing  skills.  The  candi¬ 
date  will  work  well  in  a  small  team  and 
their  wark  will  reflect  the  pro¬ 
fessionalism  and  high  editorial  stan¬ 
dards  of  Editor  &  Publisher.  Please  e- 
mail  resume  and  salary  requirements 
to  Colin  Phillips  at 

colinp@mediainfo.com. 


WANTED:  Hard-hitting  reporter  who 
thrives  on  local  news  wanted  for 
1 8,500  PM  Monday-Friday,  20,000 
AM  Sunday  Virginia  newspaper. 
We're  looking  for  a  reporter  who  can 
think  on  his  feet  and  write  compelling, 
accurate  stories  for  an  area  with  a  lot 
of  breaking  news.  Also,  we're  looking 
for  a  copy  editor  who  can  catch  holes 
and  mistakes  and  make  stories  more 
interesting;  paginate  with  flair;  and 
help  reporters  improve  their  copy. 
Send  resume  and  clips  to  Ginny  Wray, 
editor,  Martinsville  Bulletin,  P.O.  Box 
371 1 ,  Martinsville,  VA  2441 5. 


THE  STATE,  a  Knight-Ridder  newspa¬ 
per  in  Calumbia,  SC,  circulation 
135,000  and  175,000  Sunday,  is 
recruiting  for  the  following  positions. 
Send  resume  and  five  clips  to  Beverly 
Dominick,  The  State,  P.O.  Box  1333, 
Columbia,  SC  29202. 

REUGION/SC  CULTURE  WRITER 
Candidates  should  have  three-five 
years  reporting  experience  and  at  least 
an  undergraduate  degree  in  Journal¬ 
ism  or  English.  Must  possess  strong 
reporting,  writing  and  communication 
skills.  Responsible  for  religion  coverage 
in  the  Calumbia  area  as  well  as  the 
state  of  SC.  Also  responsible  for  trend 
and  lifestyle  stories  that  reflect  SC 
culture.  This  opening  is  on  a  self- 
directed  team  of  reporters  who  help 
edit  and  direct  each  other's  coverage. 

CONSUMER  AFFAIRS  WRITER 
Candidates  should  have  at  least  five 
years  experience,  preferably  business 
reporting  as  well  as  an  undergraduate 
degree.  Looking  for  someone  who 
enjoys  interaction  with  readers  and  has 
a  lively  writing  style.  Coverage  to 
include  buying  patterns  and  scams, 
banking  services  and  consumer 
finance,  credit  and  home  mortgage 


WE'RE  SEEKING  A  Strong  city  editor 
to  join  our  team  on  o  nearly  20,CXX)- 
circulation  daily  in  the  Dallas  Metro- 
plex.  The  city  editor  will  lead  nine 
reporters  to  excellence.  The  necessary 
background  includes  having  been  a 
top-notch  reporter.  A  bit  of  manage¬ 
ment  experience  is  a  must,  as  is  having 
the  know-how  of  getting  things  done 
well.  Send  resume,  cover  letter  and 
samples  of  your  work  to  editor  Jim 
Flansburg,  Denton  Record-Chronicle, 
314  E.  Hickory,  Denton,  TX  76201. 
This  position  offers  ample  growth 
possibilities  for  the  ri 


EMPLOYMENT  OPPORTUNITIES 


SlOOO's  POSSIBLE  READING  BOOKS 
Part  Time.  At  Home.  Toll  Free 
(800)  898-9778  Ext.  R-5189 
for  Listings 


$40,000/YR.  INCOME  POTENTIAL. 
Home  Typists/PC  users.  Toll  Free  1 
(800)  898-9778  Ext.  T-5189  for  list¬ 
ings. 


$35,000/YR.  INCOt4E  POTENTIAL. 
Reading  books 
Toll  Free  1  (800)  898-9778 
Ext.  R-51 89  for  details 


INFORMATION  SYSTEMS 


EDITORIAL  SYSTEM  ANALYST 
The  San  Jose  Mercury  News  is  seeking 
a  systems  analyst  to  round  out  its 
newsroom  systems  team  and  aid  in  the 
implementation  of  its  new  CCI  pagina¬ 
tion  system.  Qualified  candidates  must 
hove  a  four-year  college  degree,  solid 
programming  skills,  gcM  people  skills, 
a  sense  of  humor  and  enjoy  virorking  in 
the  newsroom  environment.  Preferred 
Sll  skills  include  STYL  programming. 
Networking,  Unix  or  Macintosh  know¬ 
ledge  is  desirable. 

Send  resume  to: 

James  Braswell 
Editorial  Systems  Manager 
San  Jose  Mercury  News 
750  Ridder  Park  Drive 
San  Jose,  CA  951 90 
e-mail:  jbraswell@sjmercury.com 


UBRARY 


EMPLOYMENT  OPPORTUNITIES 


SlOOO's  POSSIBLE  TYPING.  Part  Time. 
At  Home.  Toll  Free  (800)  898-9778, 
ext.  T-51 89  for  listings. 


NEW  MEDIA 


Personnel  Department 
Union-News/Sunooy  Republican 
1 860  Main  Street 
Springfield,  MA  01103 


NEW  MEDIA 


On-lineBuyersGuide 

Information  Access  Company,  a  premier  global  informotian 
industry  provider,  is  seeking  an  innovative,  computer  literate  leader 
to  launch  a  new  on-line  publication  and  iriteractive  Web  site.  Apply 
your  experience  in  creative  writing,  research,  organization,  layout 
and  editing  to  assist  consumers'  buying  decisions.  On-line  product 
development  for  consumer  markets  a  plus. 

This  immediate  hands-on  opportunity  combines  creative  product 
development  and  on  entrepreneurial  environment  in  suburban 
Boston.  With  $1 50-1-  million  in  sales  to  a  variety  of  market 
segments,  we  offer  a  challenging  state-of-the-art  career  and  a  very 
attractive  compensation  ond  Mnefils  packoge.  Please  submit  your 
resume  to;  Human  Resources  EIC,  Information  Access  Company, 

1 0  Presidents  Londiitg,  Medford,  MA  02155.  FAX:  (61 7)  393-3395 
E-mail:  hr  medford@iacnet.com 

Visit  our  V7eb  site  ot  iacnet.com  InformatiOIl  ACCBSS  | 
An  Equal  Opportunity  Employer.  COMPANY 

a  Thomson  Corporation  Company 
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HELP  WANTED 


_ MARKETING _ 

UNIQUE  AWARD-WINNING  Paper 
looking  for  an  innovative  marketing/ 
sales  manager  to  develop  and  imple¬ 
ment  a  kick-ass  marketing  program. 
You  would  manage  the  existing  sales 
staff,  hire  people  and  create  new  sell¬ 
ing  opportunities.  This  position  has  no 
ceiling  (no  walls  for  that  matter).  How 
far  you  take  it  is  up  to  you.  Base  plus 
performance  bonus.  Zone  3.  The 
weather  is  beautiful.  Wish  you  were 
here.  Please  send  resume,  salary  his¬ 
tory,  references  and  anything  else  you 
want  to  send  us.  Box  07865,  Editor  & 
Publisher. 

NEW  MEDIA 

ONUNE  SERVICES  MANAGER 

Pittsburgh-based  media  company  is 
seeking  an  experienced  individual  to 
develop  and  implement  online  services 
and  to  identify  business  opportunities 
through  the  Internet.  This  individual 
must  have  the  following  qualifications: 

Bachelor's  degree  in  business  or  com¬ 
puter  technology  with  some  exposure 
to  both  fields,  1-3  years  demonstrated 
experience  in  all  aspects  of  Internet 
technologies,  experience  with  web  site 
creation  and  development,  3  or  more 
years  management  experience,  ability 
to  interact  and  communicate  across 
departments  with  all  levels  of  man¬ 
agement,  ability  to  develop  short  and 
long  term  business  plans,  possess 
strong  project  management  and  com¬ 
munication  skills. 

Competitive  salary  and  excellent  bene¬ 
fits  package.  Qualified  applicants  must 
send  a  cover  letter  stating  salary 
requirements  (salary  must  be  submitted 
for  consideration)  to  Box  07867,  Editor 
&  Publisher. 

PHOTOGRAPHY 

INNOVATIVE  Photographer  wanted  at 
growing  western  Wyoming  weekly. 
We're  looking  for  someone  interested 
in  shooting  everything  while  basking  in 
a  valley  surrounded  by  mountains. 
Must  be  community  minded  and  have 
excellent  people  skills.  At  least  two 
years  newspaper  experience  or  degree 
in  photojournalism  required.  Send 
resume  only!!  Pinedale  Roundup,  P.O. 
Box  100,  Pinedale,  WY  82941 . 

PHOTOGRAPHER 

The  Paducah  (KY)  Sun,  a  family-owned 
32,000  circulation  daily  newspaper  is 
seeking  a  full-time  photographer  for 
news  and  sports  and  advertising  assign¬ 
ments.  Compensation  is  entrylevel  to 
moderote  experience.  Benefits  include 
two  health  insurance  options,  pension 
and  company-matched  401  (k).  Send 
resumes  and  references  to  Jim  Paxton, 
Box  2300,  Paducah,  KY  42002-2300. 


_ PREPRESS _ 

COMPOSING  ROOM  FOREMAN 
The  Mercury,  a  30,000  daily  and  Sun¬ 
day  in  Poltstown,  PA  seeks  a  working 
composing  room  foreman  for  the  night 
shift  who  possesses  all-around  pre¬ 
press  expertise.  Experience  in  all 
phases  of  pre-press  operations  includ¬ 
ing  camera  and  process  color  strip¬ 
ping  Must  have  good  supervisory  skills 
and  ability  to  achieve  quality 
objectives.  Please  send  resume  and 
salary  requirements  lo: 

Tracy  Reinholt 
The  Mercury 
24  N.  Hanover  Street 
Pottstown,  PA  1 9464 

PRESSROOM 

ASSISTANT  PRESSROOM  MANAGER 
sought  for  growing,  independent  print 
company  in  Columbia,  Missouri,  print¬ 
ing  daily  newspaper  and  multiple  com¬ 
mercial  publications.  Successful  candi¬ 
date  will  have  a  strong  background  in 
web  press  operations,  management, 
preventative  maintenance  and  waste 
control.  Experience  with  short  runs  and 
high  quality  standards,  in  a  fast-paced 
environment  is  strongly  preferred.  Com¬ 
petitive  compensation  and  benefits 
package  in  a  great  area  to  live  and 
raise  a  family.  Send  resume  and 
responsive  cover  letter  to:  Tribune  Pub¬ 
lishing  Company,  Attn;  Personnel,  P.O. 
Box  798,  Columbia,  MO  65205. 

EXPERIENCED  PRESS  OPERATOR  for 
newspaper/commercial  printing  plant 
in  Northwest  Iowa  using  Goss  Com¬ 
munity  presses.  Excellent  quality  of  life, 
competitive  salaries,  benefits  package 
including  medical,  dental,  vision, 
401  (k)  and  more.  Send  resume  and 
references  to:  Joni  Weerheim,  Edwards 
Publications,  Box  7920,  Spencer,  lA 
51301. 

GOSS  S.C.  -  3  Folders  16  units  Press 
operator  with  three  knife  trimmer 
knowledge.  Mr.  Lesnar,  president, 
(800)  843-6805.  Sioux  Falls,  SD.  EOE 

PRESSROOM  MANAGER 
Medium-sized  daily  in  Zone  3  has  cn 
opening  for  a  talented  and  motivated 
person  in  our  two-shift  operation. 
Applicants  should  have  3-5  years 
manogement  experience  in  a  double¬ 
wide  press  operation.  The  ideal  candi¬ 
date  will  be  capable  of  meeting  high 
quality  standards,  of  implementing  an 
aggressive  preventative  maintenance 
program,  of  creating  a  team  concept 
and  of  running  a  clean,  safe  press¬ 
room.  Interested  parties  should  send  a 
resume  with  salary  history  and  require¬ 
ments  to:  Box  07861,  Editor  &  Pub¬ 
lisher.  An  Equal  Opportunity  Employer. 


PRODUCnON/TECH 

The  San  Diego  Union-Tribune,  a  daily 
metropolitan  newspaper  with  circula¬ 
tion  or  380K  daily  and  450K  Sunday, 
has  the  following  opportunity  in  our 
Production  Maintenance  Department. 

ELEaRICAL  SUPERVISOR 

Responsibilities  include  overseeing, 
assisting  and  training  personnel  in 
machinery  repair  and  analyzing/ 
troubleshooting  equipment  malfunc¬ 
tions.  Qualified  candiaales  will  have  at 
least  five  years  experience  troubleshoot¬ 
ing  electrical  systems  and  newspaper 
production  machinery  including  Goss 
Metro  presses,  AM  Graphics  and  other 
press  equipment,  previous  manage¬ 
ment  experience,  excellent  analytical 
ability  and  strong  communication  skills. 

Please  send  resume  to:  The  Union- 
Tribune  Publishing  Co.,  Human 
Resources  Dept.,  Job#  27-96/CH, 
P.O.  Box  191,  San  Diego,  CA  92112- 
4106.  EOE 

PRE-PRESS  MANAGER 
Growing,  highly  profitable  40,000 
circulation  daily  newspaper  in  the 
North  Texas  area  is  seeking  a  dynamic 
individual  to  lead  our  16  person 
creative  services  and  pre-press  prod¬ 
uction  team. 

We  utilize  the  latest  in  digital  graphics 
technology  including  digital  photog¬ 
raphy,  OPI,  high  speed/high  resolution 
film  recorders  and  all  electronic  ad 
design  to  support  electronic  pagina¬ 
tion. 

Qualified  candidates  should  possess: 

•  Proven  nranagerfient  and  leadership 
skills  with  a  track  record  of  successful 
leadership  in  an  environment  of  rapid 
change. 

•  Excellent  communication  skills. 

•  An  understanding  of  newspaper  pre¬ 
press  /  digital  graphics  systems  and 
work  flow. 

•  Strong  organizational  skills  along 
with  strong  work  ethics. 

•  A  working  knowledge  of  desktop 
publishing  systems  in  a  newspaper 
environment. 

•  A  passion  for  customer  service  to  both 
external  and  internal  customers. 

This  position  includes  responsibility  for 
creative  services  /  ad  design  and 
production,  page  composition  for  out¬ 
side  customers,  and  ad  services. 

We  offer  a  competitive  compensation 
package  and  benefits  and  we  are  an 
equal  opportunity  employer.  If  you  are 
a  top  performer,  are  excited  by  posi¬ 
tive  change,  and  want  to  be  a  major 
contributor  on  a  winning  team,  send 
your  resume  with  cover  letter  and 
salary  requirements  to; 

Darla  King 

Human  Resources  Manager 
Times/Record  News 
P.O.  Box  120 
Wichita  Falls,  TX  76307 

Most  rock  journalism  is  people  who  can't 
write,  interviewing  people  who  can't  talk, 
for  people  who  can't  read. 

Frank  Zappa 


It  s  A  Classified  Secret! 

We'll  never  reveal  the  identity  of  an  E&P  box  holder. 

If  you  don't  want  your  reply  to  go  to  certain  newspapers  (or  companies),  seal 
your  reply  in  an  envelope  addressed  to  the  E&P  Classified  Advertising 
Department  with  an  attached  note  listing  the  newspapers  or  companies  you  do 
not  want  the  reply  to  reach.  If  the  Box  Number  you're  answering  is  on  your  list, 
We'll  discard  your  reply. 


_ RESEARCH _ 

RESEARCH  MANAGER 

Miami-based  Knight-Ridder,  Inc.,  has 
an  immediate  opening  for  a  Research 
Manager.  This  individual  will  be 
responsible  for  helping  coordinate  and 
present  annual  customer  satisfaction 
research  studies;  providing  expertise  to 
Knight-Ridder  newspapers  in  conduct¬ 
ing,  analyzing  and  reporting  various 
types  of  market  research;  supplying 
geo-demographic  segmentation  analy¬ 
sis  for  advertising/circulation  sales  and 
marketing  purposes;  and  supporting 
KRI  management  in  analysis  of  emerg- 
ing  trends  and  new  product 
opportunities  in  consumer  and  busi- 
ness-to-business  markets.  He  or  she 
also  will  be  a  resource  for  key  market, 
industry,  economic  and  other  data  to 
monitor  the  state  of  KRI  businesses  and 
strategic  initiatives. 

A  qualified  candidate  will  have  a 
masters  degree  in  journalism  or  com¬ 
munications  research,  advertising, 
marketing,  business,  or  a  related  field; 
significant  newspaper  experience,  pre¬ 
ferably  five  years  or  more;  expertise  in 
planning,  conducting  and  presenting 
all  types  of  market  research;  thorough 
knowledge  of  computer  software 
appropriate  to  research,  analysis  and 
presentation;  and  strong  written,  visual 
and  verbal  presentation  skills. 

Diversity  is  important  to  us.  We  are  an 
equal  opportunity  employer,  eager  to 
consider  a  diverse  pool  of  candidates. 

Please  send  resume  and  salary  require¬ 
ments  to: 

Dr.  Virginia  Fielder 

Vice  President/Research 

Knight-Ridder,  Inc. 

One  Herald  Plaza 
Miami,  Florida  33132 


TRANSPORTATION 
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CLASSIFIED  ADVERTISING  RATES 


POSITIONS  WANTED 


Foreign/Postflons  Wanted  advertteers  must  pre-pay. 
Effective  January  1. 1996 


UNEADS 

1  week-$8.60  per  llrte 

2  weeks-$7.60  per  line,  per  Issue. 

3  weeks-$6.65  per  nne,  per  Issue. 

4  weel<s-$5.75  per  Nne,  r>er  Issue. 


POSITIONS  WANTED 

1  weel(-$4.30  per  line 

2  weeks-$4.10  per  Nne,  per  Issue. 

3  weelcs-$3.00  per  Nne,  per  Issue. 

4  weeks-  $2.75  per  Nne,  p>er  Issue. 


Add  $  10.00  per  insertion  tor  box  service.  Add  $5.00  per  insertion  for  box  sen/ice. 
Count  os  on  odditionoi  line  in  copy.  Count  os  on  odditionol  iine  in  copy. 

SHAWN  OLSON/CAM/ext.170  HAZEL  PREUSS/ASST.CAM/ext.  171 
Count  approximately  34  character$  and/or  spaces  per  line. 

3  lines  minimum.  NO  ABBREVIATIONS. 

Deadline:  Every  Tuesday,  12  noon  (ET)  for  Saturday's  issue. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldfoce.  iilustrotions,  iogos,  etc.,  on  classified  ads  charged 
the  foiiowing  rotes  per  column  Inch,  per  Insertion:  1  time,  $100;  2  to  5  times,  $95 
6  to  1 3  times,  $90;  1 4  to  26  times  S85: 27  to  52  times  S80. 

DEADLINE:  8  days  prior  to  publication  date. 

Contract  rates  available  upon  request. 

Box  number  responses  are  mailed  each  day  os  they  are  received. 


Name - 

Company _ 

Address - 

City  _ 

State _ 

Zip _ 

Phone  _ 

Classification 
Authorized  Signature 
Copy 


No.  of  Insertions: 


Amount  Enclosed:  $. 


Editor^ 

PUBLISHER 


ADMINISTRATIVE 


BIG  LEAGUE  TALENT 
Multi-hslented  professional  with  signifi¬ 
cant  diverse  marketing,  advertising, 
circulation  and  new  product  devd- 
opment  experience.  A  demonstrable 
career  history:  from  USA  Today's 
formative  years  to  contemporary  not 
niche  products.  Gannett  trained.  MBA. 
Currently  employed.  Reply  to  Box 
07859,  Editor  &  Publisher. 


SUCCESSFUL  NEWSPAPER  PRO  with 
25  years  experience  seeks  large 
weekly  or  small  daily  publishing  slot. 
Metro  circulation  experience,  interna¬ 
tional  magazine  management,  sub¬ 
urban  editorial,  large  weekly  pub¬ 
lisher.  B.S. /Management,  (j  of 
Maryland.  MBA/Marketing  underway. 
Will  relocate.  Lorry  (61 2)  884-5443. 


ADVERTISING/MARKETING  MAN¬ 
AGEMENT.  25  years  experience, 
classified,  retail,  niche'  publishing, 
direct  mail.  Creative  ana  Dynamic. 
Prefer  southeast,  (81 3)  689-61 31 . 


NEWSPAPER  EXECUTIVE  with  revenue 
driven  winning  attitude  seeks  position 
os  Publisher  or  General  Manager  of 
small  daily.  I  will  develop  a  reader 
oriented  product  that  is  truly  a  com¬ 
munity  Newspaper.  I  hove  the  ability  to 
develop  o  progressive  morketing  pro¬ 
gram  for  your  newspaper  while  devel¬ 
oping  additional  niche  products  os 
well,  let  me  guide,  train,  and  motivote 
your  staff  to  success.  Contoct: 
ROGERP1057eAOL.COM  or  Box 
07868,  Editor  &  Publisher. 


ADVERTISING 


ADVERTISING  DIREaOR/NATIONAL 
MANAGER:  Eighteen  year  veteran 
with  retail/national  sales  management 
and  marketing  experience  seeks 
challenging  position  with  progressive 
organization  in  Zones  1  or  2.  Proven 
record  of  achievement,  computer  liter¬ 
ate  and  Internet  savvy.  Call  (914)  631- 
7001. 


AGGRESSIVE  ENTERTAINMENT  writer 
seeks  position  as  television  or  movie 
critic  in  Zones  3  or  4.  Greg  Heyman 
(205)  534-7429. 


SPORTS  WRITER  with  over  3  years 
experience  looking  to  move  up.  Cov¬ 
ered  both  prep/college  sports.  Wrote 
stories  and  formatted  pages  on 
deadline.  Know  QuarkXPress.  Will 
relocate.  Call  Keith  (906)  632-001 9. 


EMORY  GRAD/published  freelance 
writer  leaving  big  business  to  pursue 
full-time  journalism  career.  Seeks  post 
in  Europe  or  Zones  1 , 2,  6. 

Call  (214)  594-8036. 


EDITORIAL 


AWARD-WINNING  REPORTER,  now 
with  New  York  City  finoncial  daily, 
seeks  position  with  mid-to-large-size 
paper  in  the  East.  If  you  want  a  busi¬ 
ness  writer  who  knows  how  to  tell  a  good 
story  and  can  make  municipal  bonds, 
the  economy,  mutual  funds,  tax  policy, 
etc.,  accessible  to  the  average  reader, 
give  me  a  call.  My  experience  also 
includes  a  two-year  stint  with  a  small 
New  England  daily,  where  I  covered 
education  and  politics.  (212)  684- 
2264. 


SPORTS  WRITER,  TEAM  PLAYER  look¬ 
ing  (or  winning  combination.  I  have  14 
years  of  experience  in  Los  Angeles  and 


sports  editor  of  a  25,C00  circulation 
doily  to  beat  writer  assigned  to  major 
league  baseball  and  conege  football. 
Preps,  pro  tennis  and  hockey  also  are 
areas  which  I've  covered  extensively. 
Clips,  resume  and  references  available 
upon  request.  I'm  open  to  all  offers.  In 
return,  you'll  learn  that  this  low-ego 
sports  writer  would  be  a  good  fit  to  a 
sports'  staff's  puzzle.  Call  Frank  at 
(602)  661-5585. 


SENIOR-LEVEL  EDITOR  seeks  trade  or 
consumer  magazine  position.  Nine 
years  chief  editor  with  Chilton  mogo- 
zine;  15  years  total  print.  Respected 
award-winning  writer  on  management, 
computers,  autonnotive  arKf  ele^onics. 
Available  immediately,  willing  to 
relocate  for  challenge  and  opportunity. 
tom.inglesby@reporlers.net 
or  (602)  661-1 116 


VYEB  EDITOR/CONTENT  PRODUCER 
Seeks  position  with  east  coast  news 
organization.  Veteran  newspaper 
reporter  and  photographer,  two  years 
experience  producing  original  editorial 
and  photographic  content  (or  institu¬ 
tional  and  newspaper  web  sites. 
Unusual  mix  of  traditional  journalistic 
skills  arKl  practical  Internet  savvy. 

(609)  354-0742 
or  see.  http://www.levins.com 


FREELANCE 


EXPERIENCED  Photojoumalist  in  South 
Florida  seeks  assignments.  Will  travel. 
Call  Pedro  (305)  864-2189. 


DISTINCTIVE  WEB  SITE  Construction 
and  Maintenance  by  professional 
graphic  ortist  with  21  years  Newsweek 
experience.  Let's  create  a  web  site  that 
best  defines  you.  Contact  Richard 
Gerstner  at  RGERST@MSN.COM  or 
(908)  782-0027 
Fox  (908)  782-9393 


ILLUSTRATOR/FEATURE 
PAGE  DESIGNER 

QuarkXPress,  Illustrator,  traditional. 
Contact  Kathryn  (500)  447-2ART 


E&P  EMPLOYMENT  ZONE  CHART 

Use  zone  number  to  indicate  location  without  specific  identification 


1 1  West  19th  Street.  NY.  NY  1001 1.  212)  675-4380,  FAX  (212)  929-1259. 
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For  THE  ASSOCIATED  Press, 
covering  a  story  like  the  TWA 
explosion  is,  from  the  very 
outset,  a  collaboration  among 
staffers  and  bureaus  all  over 
the  country  and  the  world. 

First  word  to  the  General  Desk  came 
from  Michelle  Boorstein  in  Phoenix, 
who  called  to  say  she  had  heard  a 
sketchy,  two-second  report  on  the  ABC- 
TV  affiliate  of  some  kind  of  explosion 
—  possibly  a  plane  crash  —  off  Long 
Island. 

Supervisor  John 
Rogers  immediately 
called  the  New  York 
City  bureau,  where 
supervisor  Joe  Ungaro 
had  already  been  alert¬ 
ed  to  the  explosion  by 
a  tip  service  that  moni¬ 
tors  police  scanners. 

Rogers  also  called 
Robert  Glass,  supervisor  in  Washington 
to  have  him  check  with  the  FAA. 

The  bureau  filed  its  initial,  four-para¬ 
graph  story:  The  Coast  Guard  was  say¬ 
ing  an  explosion  had  been  reported  “in 
the  Atlantic  Ocean”  off  Long  Island  and 
every  available  cutter  was  being  sent  to 
the  scene.The  story  moved  on  the  A- 
w'ire  slugged  “AM-Long  Island 
Explosion.” 

“The  last  paragraph  suggested  we 
weren’t  dealing  with  a  plane  crash,”  said 
James  Martinez,  night  national  editor  on 
the  General  Desk.  “It  quoted  police  as 
saying  control  towers  at  NewYork-area 
airports  had  no  reports  of  a  plane  miss¬ 
ing.  (We  would  find  out  hours  later  that 
was  because  the  plane  switched  over  to 
Boston’s  radar  when  it  flew  out  of  New 
York.) 

“On  the  desk,  we  began  speculating 
what  it  could  be,”  Martinez  said.  “And 
we  were  hoping  beyond  hope  that  it 
was  nothing  more  than  a  fishing  boat 
or  yacht  that  had  exploded  in  the 
water.” 

Meanwhile,  LTngaro  and  newsman 
Chris  Olert  had  been  calling  every 
emeigency  number  possible  —  police, 
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fire.  Port  Authority,  FAA.  The  bureau  has 
all  those  numbers  in  its  speed  dial  sys¬ 
tem,  and  a  list  of  the  numbers  is  kept  at 
every  desk. 

“That  wasn’t  a  lot  of  time  to  think,” 
Ungaro  said.  “We  just  did  what  we  had 
to  do.  You  know  what  calls  you  have  to 
make.” 

They  quickly  got  confirmation  of  the 
worst  of  all  possible  outcomes:  A  TWA 
jetliner  had  exploded  in  the  air  and 
plunged  into  the  Atlantic.  Ungaro  filed  a 
NewsAlert,  followed 
promptly  by  a  Bulletin. 

Martinez,  in  the 
General  Desk  hot  seat, 
relayed  both  onto  the 
A-wire  for  the  world  to 


“I  could  feel  the 
blood  draining  from  my 
face  as  one  thought 
kept  going  through  my 
mind: ‘This  is  a  nightmare,’”  Martinez 
said.  “Here  1  was,  on  only  my  third  night 
as  an  AMs  national  editor,  with  a  huge 
story  breaking  on  my  watch. 

“I’m  an  AP  reporter  who  came  to 
NewYoik  a  year  ago  to  get  some  edit¬ 
ing  experience.  I’d  spent  nearly  all  of 
that  time  in  the  relative  calm  of  the 
overnight.  And  now  with  supervisor 
John  Rogers  reading  over  my  shoulder,  I 
was  hitting  the  button  on  the  first  bul¬ 
letin  I  had  ever  filed  in  a  10-year  AP 
career.” 

In  the  bureau,  Ungaro  called  Sam 
Boyle,  who  came  in  and  took  over 
direction  of  the  story.  Staffers  Rick 
Hampson,  Beth  Harpaz,  Kiley  Armstrong 
and  Sarah  Christian  were  all  called  back 
into  the  office.  Long  Island  correspond¬ 
ent  Pat  Milton  headed  for  the  scene,  as 
did  Larry  Neumeister.  National  writer 
Ted  Anthony  was  also  dispatched,  along 
with  International  Desk  editor  Tim 
Sullivan.  General  Desk  editor  Mike 
Warren,  who  lives  on  Long  Island,  called 
to  volunteer  his  services  and  also  hur¬ 
ried  to  the  scene.  Richard  Pyle  and 
Judie  Glave  were  sent  to  JFK  airport. 

Boyle  and  Ungaro  made  sure  that 
staffers  heading  out  on  the  story  were 
equipped  with  cell  phones. 

“They  might  go  for  weeks  without 


being  used  in  New  Yoric,  where  pay 
phones  abound,”  Boyle  said.  “But  it  is 
important  to  have  enough  on  hand  for 
emergencies.  As  many  as  four  were  in 
use  at  times  in  the  first  two  days  after 
the  crash.” 

Once  the  bulletin  series  moved,  it 
was  clear  the  story  needed  a  better  slug 
than  “Long  Island  Explosion.”  While 
Rogers  advdsed  on  the  A-wire,  Martinez 
changed  the  writethru  to  “Jetliner 
Explodes.” 

“As  our  reporters  scrambled  for  infor¬ 
mation,  the  first  couple  of  writethrus 
relied  heavily  on  television  interviews 
of  eyewitnesses  describmg  a  fireball  in 
the  sky,  and  Coast  Guard  officials  saying 
there  appeared  to  be  no  survivors,” 
Martinez  said. 

“Lisa  McAnany,  an  experienced 
General  Desker  who  was  on  as  a 
rewrite  that  mght,  worked  closely'  with 
me  to  help  get  details  on  the  wire  with¬ 
in  seconds.  Throughout  the  night, 
deskers  Amy  Westfeldt  and  Bill 
Dermody  monitored  broadcast  reports 
to  keep  us  on  top  of  the  story. 

“Soon,  our  own  reporters  in  the  field 
began  to  send  in  compelling  quotes 
from  witnesses  and  vivid  word  pictures 
from  the  scene,  of  wreckage  burning  in 
the  water  and  body  parts  being  brought 
to  shore. 

“By  then.  Bill  Aheam  and  Mike 
Silverman  had  come  in  to  oversee  the 
story,  and  we  were  well  on  our  way  to 
a  night  that  ended  for  AMs  at  nearly  4 
a.m.  on  a  l6th  writethru  with  the  FBI 
announcing  a  joint  terrorism  task  force 
would  look  into  the  crash.” 

Meanwhile, AP  staffers  were  spring¬ 
ing  into  action  on  many  fronts: 

♦  New  Yoric  photos  rushed  to  the 
scene;  Graphics  put  out  a  quick  locator 
map  and  a  drawing  of  the  747-100  plane. 

♦  Rachel  Beck,  alone  in  Business  News, 
talked  with  business  editor  Rick 
Gladstone  at  home.  He  had  coincidental¬ 
ly  written  that  afternoon  a  story  about 
TWA’s  400%  earnings  improvement  and 
its  plans  to  expand  after  two  bouts  with 
bankruptcy.  That  became  insert  material 
for  the  main  story  and  the  basis  of  a 
major  sidebar. 

(See  Shop  Talk  on  page  36) 
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INTERNATIONAL 


YEAR  BOOK 


The  Most  Comprehensive  Source  of  Information  About  Newspapers 
and  the  Newspaper  Industry  Worldwide 

•  The  Newspapers  •  The  People  •  The  Equipment  •  The  Supplies  ...and  much,  much  more! 


Look  at  these  NEW  and  ENHANCED  FEATURES: 


•  NEW!  E-Mail  and  Web  site  listings  are  now  part  of  the 
standard  data  included  for  dailies  in  the  U.S.  and 
Canada. 

•  EXPANDED  listings  of  alternative,  Hispanic  and  Jewish 
weeklies. 

•  NEW!  Interactive  products  and  services  listings. 

•  EXPANDED  Foreign  correspondents  in  the  U.S. 

•  EXPANDED  newspaper  ad  rep  listings,  including 
national,  state  and  foreign  contacts. 

•  NEW!  You  can  now  sort  labels  by  group  affiliation  AND 
newspaper  rep  (CD-ROM  with  listing  capabilities). 

•  ENHANCED,  user-friendly  exporting  functions  (CD-ROM 
with  listing  capabilities). 


PART  1 

•  Section  I  -  U.S.  Dailies 

•  Section  II  -  U.S.  Weeklies  and  Special  Newspapers 

•  Section  III  -  Canadian  Newspapers 

•  Section  IV  -  Foreign  Newspapers 

•  Section  V  -  News,  Picture  and  Syndicated  Services 

•  Section  VI  -  Newspaper  Equipment  /Interactive  Products 

and  Services 

•  Section  VII  -  Other  Organizations  and  Industry  Services 


Find  the  -people  you  really  need  with  comprehensive  lists  of 
names,  titles,  areas  of  responsibility,  address,  phone  and  fax 
numbers.  Data  for  sections  I  and  III  include  area  population, 
circulation,  subscription  rates,  advertising  rates,  special  edi¬ 
tions/sections,  mechanical  specifications  and  more. 


CD-ROM 

•  Improved  Exporting  Functionality 

•  Improved  Windows  Performance 
This  3rd  issue  on  CD-ROM  is  the  best  yet!  A  fully 
indexed,  searchable  database  allows  you  to  pull  out 
Book  information  with  the  criteria  you  select.  The  simple, 
menu-activated  search-and  display  capability  makes  findi 
and  compiling  data  easy. 

All  the  data  can  be  exported  to  your  computer  in  a  wide 
range  of  formats,  including  Word  Perfect,  Lotus,  DBF,  ASCII, 
etc. 

The  CD-ROM  can  be  purchased  with  listing  capabilities,  too. 
Customize  mailing  lists  for  each  of  your  communications  pro¬ 


jects. 

The  Year  Book  CD-ROM  includes  all  the  Year  Book  data  for 
U.S.  Dailies,  U.S.  Weeklies,  Canadian  Newspapers,  Foreign 
Newspapers,  Mechanical  Equipment  and  Who’s  Where  sec¬ 
tions  ...  names  of  contacts  and  their  areas  of  responsibility, 
plus  other  critical  information  about  newspapers,  newspaper 
suppliers  and  service  companies. 


For  answers  to  technical  questions  about  the  CD-ROM,  call 
(212)  675-4380,  ext.  506. 

PRICING 

E&P  Year  Book  Part  1  and  Part  2  Who’s  Where:  $125 

E&P  Year  Book  Part  1  Only:  $115 

E&P  Year  Book  Part  2  “Who’s  Where”  Only:  $35 

E&P  Year  Book  Part  1  and  2  AND  CD-ROM  without  listing 

capabilities:  $495 

E&P  Year  Book  Part  1  and  2  AND  CD-ROM  with  listing  capa¬ 
bilities:  $895 


Network  versions  of  the  CD-ROM  are  available.  Please  call 
(212)  675-4380,  ext.  509  for  pricing. 


PART  2  -  WHO’S  WHERE 


This  handy  directory  lets  you  look  up  newspaper  industry 
personnel  by  name.  Look  for  people  from  general  interest 
daily  and  weekly  newspapers  as  well  as  syndicates  and 
groups.  You’ll  find  titles,  company  affiliation  and  phone  num¬ 
bers  for  the  most  influential  people  in  the  industry. 


ORDER  NOW 


Mail  your  order  and  payment  to:  Editor  &  Publisher  Year  Book, 
1 1  W.  19th  St.,  New  York,  NY  1001 1-4234.  Or  to  charge  your 
order  to  your  Visa/MC  account,  call  (212)  675-4380,  ext.  509. 
Payments  must  accompany  all 
orders.  NY,  CA,  DC  and  Canada 
add  appropriate  tax.  Please  sup¬ 
ply  proper  street  address  for 
UPS  delivery.  No  deliveries  will 
be  made  to  PO.  boxes.  All 
remittance  must  be  i 
U.S.  dollars. 


Look  for  the  convenient  order  card  in  this  issue  of  E&P. 


After  years  in  the 
newspaper  business, 
3  days  in  the  middle 
of  the  Nevada  desert 
sounds  pretty  good. 

AMERICA  WEST  NEWSPAPER  OPERATIONS 
&  TECHNOLOGY  TRADE  SHOW 

October  23-25, 1996  in  Reno 

Where  else  will  $50  get  you  three  days  of  management 
seminars,  workshops  and  a  trade  show  with  the  iatest 
technoiogy  to  heip  you  survive?  America  West  is  a  version 
of  the  America  East  conference  that  newspaper  peopie 
from  iarge  and  smaii  papers  have  been  attending  for  30 
years.  So  mark  your  calendars  and  watch  your  mail. 

Registration  materiais  wiii  be  arriving  soon. 


America  Vest  Headquarters 

1225  8th  Street,  #260  •  Sacramento,  CA  •  95814 


Vendor  booth  requests  should  be  directed  to  Diane  Donohue  at  916.449.3684. 


